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Broad Compatibility 

The BJC-85 printer supports a host of 
platforms including Windows’ 1 Windows CE 
and Mac" OS'" right out of the box. 


Fast IrDA 

With IrDA version 1.1 you 
get wireless, infrared data transfer 
rates up to a blazing 4Mbps. 


*44 pounds with AC adapter and optional battery pack. "Vac OS 8.1 or later, twith battery. ©2000 Canon Computer Systems, Inc. Canon, Canon Know How, BJC and Bobble Jet are J 











The world’s best-selling 
portable printer just got better. 


Believe it or not, we've managed to improve one of the most advanced 
portable printers on earth. We started by installing both USB and parallel ports. 
Which means our new BJC-85 Color Bubble Jet™ Printer is compatible with virtually 
any operating system you might use on the road. But we didn't stop there. We also 
added enhanced IrDA™ for lightning-fast, wireless printing. And even with these 
advancements, the BJC-85 printer still weighs a mere 3.1 pounds? So it seems you 
can improve on perfection. For details, visit our Web site at www.ccsi.canon.com/bjc85 


or call 1-800-OK-CANON. 


Canon KNOW HOW 


Optional Scanner Cartridge 

The pop-in IS-12 Color Image Scanner 


For the ultimate road warriors, Canon 
also offers the extremely small, 2-pound,' 
BJC-50 Color Bubble Jet Printer. 


A Portable Family 


Cartridge converts this portable printer into 
a 360 dpi color sheetfed scanner. 


names are trademarks of their respective owners. Specifications subject to c 


change without notice. In Canada, call 1-800-263-1121. 
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+ 100% Certified CD-R * v 

Making choices is what it's all about. Selecting the perfect solution 
for your audio needs has just been made simple. TDK veloCD and 
TDK 100% Certified CD-R are the fastest way to compile music from 
the internet to your computer to wherever you go. Even if where you 
have to go involves choosing between whites or 100%blues. 






















It’s an innovation. 

A salute to discovery. 

An attack on complacency. 

That said, it’s a door. 



| THE REDESIGNED 2001 THREE-DOOR COUPE 

We invented the world’s first and only three-door coupe. WKk 

c3 And as if that wasn’t enough, now we redesigned it. 

| A Different Kind of Company. A Different Kind o/’Car. SATUtN. 
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INTERNET LIFE 


FEATURES 


ONLINE MUSIC SPECIAL 

WHOSE MUSIC IS IT ANYWAY? 

By Alec Foege 

The fight for the right to swap music online 

SOUND OFF 

By David Grad 

Chuck D and Aimee Mann join other industry 
luminaries to ponder the future of digital music 


By Bilge Ebiri and Ed Lovett 

Meet five acts who transformed themselves 
from garage bands into Internet rock stars 

BORN TO BE WII 

By Steve Knopper 

Sneak backstage by logging on 


LIFE ONLINE MUSIC AWARDS 

Your nominees for this year’s hottest online 
artists, albums, singles, events, and more 

FREE YOUR MUSIC 

By Christopher Null 

Master the art of noise with these power tools 

MONEY DOESN’T GROW ON BEENZ 

By Allan Hoffman 

Sites promise riches, but is it all just play dough? 

MINUTE MEN OF THE INTERNET 

By Neal Pollack 

Intrepid Kozmonauts and Urbanfetchers 

GEEKSPOTTING 

By Mikki Halpin 

Separating the nerd herd from the chic geek 

SCAM OF THE AGES 

By Alissa Quart 

More older people are taking to the Web— 
where they frequently get taken 

ON THE COVER PHOTO: Jill Greenberg; STYLING: 
Jeannine Braden; HAIR: Keiko Hamaguchi; MAKEUP: Elan 
Bongiorno; SKIRT (not showing): Vivienne Tam 
























Affordable Desktop Solution 

■ Intel” Pentium” III Processor at 667MHz 

■ 64MB SDRAM 

■ 7.5GB' Ultra ATA Hard Drive 

■ 15" (13.8" vis) E550 Monitor 

■ Intel” 3D” AGP Graphics 

■ 48X Max CD-ROM Drive 

■ SoundBlaster 64V PCI LC Sound Card 

■ PC Speakers 

■ V.90 56K Capable* PCI DataFax Modem for Windows” 

■ MS” Works Suite 2000 ■ MS” Windows” 98, SE 

■ 3-Yr Limited Warranty* ■ 1-Yr At-Home Service* 


$ 8990 ® 


dell calls it 
■at-home service.’ 
luckily, that’s 
exactly where 
my computer 
needs to be fixed. 


Dei.L4me.com 


pentium®/// 


contact us today 800.225.4895 


v.delUme.com D*LL®<Ofti 


Includes Windows 98, Second Edition — the home version of the world's favorite software. 


BIS 


EJH 

irr 


Dell™ has won PC World Reader’s Survey 
for Best Home PC Reliability and Service 
6 years in a row. 

Any computer company can offer you service and support. At 
Dell,™ we're offering you a living, breathing, certified technician 
who will actually come to your house (and into your kitchen if 
need be). If you have a problem with your system, give us a call 
24x7 for a tech to troubleshoot with you over the phone. Then if 
hardware support is needed, a technician can be sent to your 
home. It's called Next-Business-Day At-Home Service 4 and it's 
available with every Dell Dimension™ desktop. Of course, chances 
are you'll never need someone to drop by. But if you ever do, 
just put on a fresh pot of coffee. Dell4me™ is all about helping 
you get the most out of your PC. Our award-winning service and 
support is just one of the ways we're making it happen. 

















customize. 

[the system, the price, both.] 


Dell4me is all about helping you get the most out of your PC. Here 
are some of the latest services and resources designed for business, 
pleasure, and education that we're putting behind our pledge: 
INTEL'’ PENTIUM® III PROCESSORS up to 1GHz. For pure processing 
power on our Dell™ Dimension™ desktops. Supplies are limited, 
don't get left in the dust. And now 750MHz of processing power 
is available on Inspiron™ notebooks — details at www.dell4me.com 
DELL MOVIE STUDIO. The magic of the movies made easy. 
Capture, create, and share movies using the factory-installed 
1394 Card with MGI VideoWave® III Digital Video Editing Software, 
Dell Edition. Available on select Inspiron and Dimension 
systems — www.dell4me.com/moviestudio 
AT-HOME SERVICE. Next-Business-Day Service* is available with 
every Dell Home System. If you have a problem, call 24x7 for a 
tech to troubleshoot with you over the phone. If hardware support 
is needed after phone-based troubleshooting, a technician 
can be sent to your home or wherever you may be when you're 
on the road with our Inspiron notebooks. 

PAYMENT OPTIONS. Each of our customers has different needs. 

So when you're ready to buy, Dell4me offers several payment 
options designed to fit your specific budget. 



DELL™ NOTEBOOKS: 


DELL INSPIRON 


DELL INSPIRON 


DELL INSPIRON 


Design and Affordability 

■ Intel* Celeron” Processor at 500MHz 

■ 12.1" SVGA Active Matrix Display 

■ 32MB 100MHz SDRAM 

■ 4.8GB’ Ultra ATA Hard Drive 

■ Modular 24X Max CD-ROM 

■ 2X AGP 8MB ATI RAGE Mobility”- 
M1 3D® Video 

■ 53WHr Lithium Ion Battery with 
ExpressCharge” Technology 

■ MS* Works Suite 2000 

■ MS* Windows* 98, SE 

■ 1-Yr Limited Warranty 2 

■ 1-Yr Next-Business-Day On-site Service* 

<t I A AO E.VALUE CODE 

4> I V VV 89015-800714 

As low as $40/Mo„ for 48 Mos." 


Performance and Mobility 

■ Intel* Pentium* III Processor at 650MHz 
Featuring Intel® SpeedStep” Technology” 

■ 14.1" XGA TFT Display 

■ 32MB 100MHz SDRAM 

■ 6.0GB’ Ultra ATA Hard Drive 

■ Modular 24X Max CD-ROM 

■ 2X AGP 4MB ATI RAGE Mobility”-P 3D" Video 

■ 52WHr Lithium Ion Battery 

■ Internal V.90 56K Capable" FaxModem 

■ MS* Works Suite 2000 

■ MS* Windows* 98, SE 

■ 3-Yr Limited Warranty 2 

■ 3-Yr Next-Business-Day On-site Service* 

<£ I OOO E-VALUE CODE 

4> | 777 W 89015-8007193 

As low as $55/Mo, for 48 Mos." 


Mobile Desktop 

■ Intel* Pentium" III Processor at 650MHz 
Featuring Intel* SpeedStep” Technology 3 * 

■ 15.4“ Super XGA TFT Display 

■ 96MB 100MHz SDRAM 

■ 12GB’ Ultra ATA Hard Drive 

■ Removable Combo 24X Max CD-ROM with 
Floppy Drive 

■ 2X AGP 8MB ATI RAGE Mobility”-P 3D* Video 

■ 79WHr Lithium Ion Battery 

■ Internal V.90 56K Capable” FaxModem 

■ MS® Works Suite 2000 

■ MS* Windows" 98, SE 

■ 3-Yr Limited Warranty 2 

■ 3-Yr Next-Business-Day On-site Service* 

<£ O 700 e-value code 

4> 77 VX 89015-800727 
















DELL™ DESKTOPS: 


DELL DIMENSION™ l 



DELL DIMENSION LSeri 


Affordable Desktop Solution 

■ Intel* Celeron™ Processor at 500MHz 

■ 64MB SDRAM 

■ 7.5GB S Ultra ATA Hard Drive 

■ 15" (13.8" vis) E550 Monitor 

■ Intel* 3D* AGP Graphics 

■ 48X Max CD-ROM Drive 

■ SoundBlaster 64V PCI LC Sound Card 

■ PC Speakers 

■ V.90 56K Capable* PCI DataFax Modem 
for Windows* 

■ MS* Works Suite 2000 ■ MS" Windows* 98, SE 

■ 3-Yr Limited Warranty* ■ 1-Yr At-Home Service* 


Affordable Desktop Solution 

■ Intel* Pentium* III Processor at 667MHz 

■ 64MB SDRAM 

■ 7.5GB* Ultra ATA Hard Drive 

■ 15" (13.8" vis) E550 Monitor 

■ Intel* 3D* AGP Graphics 

■ 48X Max CD-ROM Drive 

■ SoundBlaster 64V PCI LC Sound Card 

■ PC Speakers 

■ V.90 56K Capable* PCI DataFax Modem 
for Windows* 

■ MS* Works Suite 2000 ■ MS* Windows* 98, SE 

■ 3-Yr Limited Warranty* ■ 1-Yr At-Home Service* 


$799 0 


E-VALUE CODE 
89015-500707 


$8990 


E-VALUE CODE 
89015-500708 


As low as $22/Mo, for 48 Mos." 


As low as $25/Mo„ for 48 Mos." 



High Performance, Great Value 

■ Intel* Pentium* III Processor at 700MHz 

■ 128MB SDRAM 

■ 20GB* Ultra ATA Hard Drive 

■ 17" (16.0" vis, .26dp) M781 Monitor 

■ 32MB NVIDIA GeForce AGP Graphics Card 

■ 48X Max CD-ROM Drive 

■ SB Live! Value Digital Sound Card 

■ Altec Lansing* ACS-340™ Speakers with 
Subwoofer 

■ V.90 56K Capable* PCI Telephony Modem 
for Windows* 

■ MS* Works Suite 2000 ■ MS* Windows* 98, SE 

■ 3-Yr Limited Warranty* ■ 1-Yr At-Home Service* 

<t I A OO E-VALUE CODE 
| H 1 JT .Jr 89015-500714 

As low as $41/Mo., for 48 Mos." 


Cutting-Edge Technology 

■ Intel* Pentium* III Processor at 933MHz 

■ 128MB RDRAM 

■ 30GB* Ultra ATA Hard Drive 

■ 17" (16.0" vis, .24 - .25AG) P780 FD 
Trinitron" Monitor 

■ 32MB NVIDIA GeForce 4X AGP Graphics Card 

■ 12X Max DVD-ROM Drive 

■ SB Live! Value Digital Sound Card 

■ Harman Kardon HK-595 Surround Sound 
Speakers with Subwoofer 

■ V.90 56K Capable* PCI Telephony Modem 
for Windows* 

■ MS* Works Suite 2000 ■ MS* Windows* 98, SE 

■ 3-Yr Limited Warranty* ■ 1-Yr At-Home Service* 

<£ O QOO E-VALUE CODE 

XO#T vy 89015-500723 

As low as $66/Mo, for 48 Mos.” 


DELL™ UPGRADES: 


SOFTWARE & PERIPHERALS 


Printers: 

■ Epson* Stylus Color 740 - $99 after 
$50 Epson* Mail-In Rebate (Reg. $149)“ 

■ HP* DeskJet* 952C - $249 after 
$50 HP Mail-In Rebate (Reg. $299)** 

■ HP* DeskJet* 932C, add $199 
Scanners: 

■ HP’ ScanJet* 4200, add $149 

■ UMAX 2100U, add $89 
Power Protection: 

■ Pro 8T2 SurgeArrest, add $39 

■ APC SurgeArrest Per 7, add $17.95 
Software: 

■ Ultimate Action Game 5-pack 
(Dimension only)'*, add $99 

■ Home Reference 4-pack'*, add $79 


SERVICES 


Internet Service: 

■ 1-Yr Dellnet™ Internet Access'" with 20MB 
of Online Backup'*, add $99 

Service Upgrades: 

■ Dell™ Dimension™ Premier 3-Yr At-Home 
Service*, add $99 

■ Dell™ Inspiron “ 3800 Notebook 3-Yr Next- 
Business-Day On-site Service*, add $149 

Payment Solutions: 

■ Dell™ Platinum Visa Card 

■ Dell™ 48-Month Purchase Plan" 

■ Dell™ E-Check 

(automatic checking withdrawal) 



pentium®/// 


Includes Windows 98, Second Edition 
— the home version of the world's 
favorite software. 


"’includes 150 hrs./month, plus $1.50/hr. (or 
fraction) over 150 hours. #800/888/877 access 
charged $4.S5/hr. extra. Excludes taxes and 
telephone charges. Additional $1.00/hr. 
surcharge in HI and AK. "Monthly payments 
based on 13.99% APR. APR FOR QUALIFIED 
CUSTOMERS VARIES BY CREDITWORTHINESS 
OF CUSTOMER AS DETERMINED BY DELL FINAN¬ 


CIAL SERVICES LP. Taxes & shipping charges I 
extra, and vary; they are due with 1st payment 1 
unless included in the amount financed. Purchase 
Plan from Dell Financial Services LP. to U.S. state ! 
residents (including D.C.) with approved credit, | 
excluding AR and MN residents. Availability may 
be limited or offer may vary in other states. 

notice. Taxes and shipping charges extra, and vary. Cannot be I 
combined with other offers or discounts. U.S. only. Offer valid I 
for Dell Home Systems Co. only. 'For a copy of our I 


id Rock, Te 


dispatched, if necessary, following phone-based 
troubleshooting. To receive Next-Business-Day service, Dell 
must notify the service provider before 5pm (customer's time). 
Other conditions apply. 5 For hard drives, GB means t billion 


customer. Limited to 20MB of 
i available at additional charge. Dell 
st data. ’'Software, packaging and 
jm retail versions. ’‘The processor 
ier operating speed when operating 


Corporation. MS, Microsoft, and V 


. HP and DeskJet ar 
s ackard Corporatioi 
of Sony Corporatioi 


Deu4me.com 


contact us today 800.225.4895 www.deM4me.com DeLL0COM 
















17 hours of | 
our trip to 
Mt. Rushmore 
edited down 
to 4 thrilling 
minutes. 


"m 


oeiL4me.com 


pentium®/// 


contact us today 800.225.4895 www.dell4me.com D6LLC&COM" 

Includes Windows 98, Second Edition — the home version of the world's favorite software. 


Dell's Movie Studio 

■ Intel* Pentium* III Processor at 667MHz 

■ 64MB SDRAM 

■ 10GB S Ultra ATA Hard Drive 

■ 17" (16.0" vis, .28dp) E770 Monitor 

■ Intel* 3D* AGP Graphics 

■ 8X/4X/32X Max CD-RW Drive 

■ SoundBlaster 64V PCI LC Sound Card 

■ harman/kardon Speakers 

■ V.90 56K Capable* PCI Telephony Modem for Windows* 

■ MS* Works Suite 2000 ■ MS* Windows* 98, SE 

■ IEEE 1394 PCI card with MGI VideoWave* III Digital 
Editing Software, Dell'" Edition 

■ 3-Yr Limited Warranty* ■ 1-Yr At-Home Service* 

k E-VALUE CODE 
' 89013-500712m 
DELL RECOMMENDED UPGRADE: 

■ Canon* ZR10 Digital Video Camcorder, add $899 


$129901 


With our New Dell™ Movie Studio Solution, you'll be editing 
digital videos, adding soundtracks, selecting still images, and 
e-mailing your brilliance to the world faster than you can say 
"that's a wrap." Dell Movie Studio comes pre-tested and factory- 
loaded on select Dimension™ desktops, featuring powerful Intel® 
Pentium® III processors. And, of course, it's all backed by Dell's 
award-winning technical support. Dell Movie Studio. It's just one 
more way Dell4me™ helps your family get the most out of your 
PC. For more information go to www.dell4me.com/moviestudio 


The Dell™ Movie Studio. 
Movie Making made easy. 










COLUMNS 

ROGER EBERT CRITICAL EYE 

A faster Net will save old media 

JON KATZ INTERNET DOMAIN 

Pushed to the Internet Edge 


DEPARTMENTS 

EDITOR’S NOTE 

On a remote island paradise, you can do your 
laundry—and e-mail your friends about it 

BACKCHAT LETTERS TO THE EDITOR 

Where opinionated readers have their say 

CLICK! 

Archaeological finds online...smelling your way | 

across the Net...gas-powered kiddie cars...the wonders 
of videochat...Emeril Lagasse’s virtual kitchen 

CUT & PASTE 

A waiter serves up tipping tips, an imaginary serial 
killer carves a path across the Net, and an E-4 Psych 
Ops Specialist talks a good mind game 

COOL TOOLS 

Hot wheels for the Wired Age, and a digital baby 
grand 

TOUCHED BY THE NET 

A Web of hope connects the seriously ill with 
cutting-edge research 

OLD WAY/NET WAY 

Buying ham and eggs, getting directions, and 
researching Mayan masks 

INCREDIBLY USEFUL SITES 

Decode geek speak, catch a ride, land a job, wipe out 
computer files, and predict next year’s weather 

PRETTY STRANGE 

Dude Skywalker, decaying meat, and a bunch of 
phone-bashing thugs 

WER GUIDE 

NEW, NOTABLE & FUN REVIEWS 
Investment pundits, rated...help for aspiring film- 
makers...Ayn Rand’s bullish beliefs...auto racing... 
finding an apartment online-tales from the road 

WEB USER 

Cheap DSL and cable modem service, wireless e-mail, 
and digital audio tips and tricks 
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OF COURSE, IT WOULD 
HAVE TO RUN ON CABLE. 


Real friends. Real bourbon. 

Jim Beam* Kentucky Straight Bourbon Whiskey. 40% AtcTVol. ©2000 James B. Beam Distilling Co.. Clermont. KY www.jimbeam.com 


YOUR LIVES WOULD 
MAKE A GREAT SITCOM. 
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AUGUST 2000 

LETTERS TO THE EDITOR: WRIT 

E TO BACKCHAT@ZIFFDAVIS.COM 



A Tropical Net Tune 


1 I | HILE THIS SPECIAL ONLINE MUSIC ISSUE WAS 

■ ■I coming together, I was off in Thailand for 10 
Inf days’ vacation with my family. Wish I could tell 

I M you I unplugged completely, but I’d be lying. I 

■ ■ brought along my laptop, determined to check 
my e-mail no more than a few times during the trip. 
Wish I could tell you that that’s all that happened, but 
I’d be lying again, for unanticipated reasons. 

It’s embarrassing to report 
that during at least a few of 
our visits to this wat or that 
Buddha, some of my mind 
was preoccupied with set¬ 
tings and numbers. Let’s 
see...in Bangkok, is it “9” or 
“0” for an outside line, fol¬ 
lowed by what series of codes 
and zeros to reach the U.S.- 
based toll-free number for 
my company’s e-mail system, 
which happens to be Lotus 
Notes? On the island of Koh 
Samui, is there a local num¬ 
ber that lets me link to my e- 
mail via a special “tunnel” the 
tech department had help¬ 
fully installed on my laptop, 
or do I still have to make a 
long-distance call, and if so, 
how do I get the operator at 
our small hotel to under¬ 
stand it’s a data call I’m mak¬ 
ing and that I’d like to put it on a credit card? The prob¬ 
lem is that even at my Net-sawy company, we’re still 
using a version of a closed, proprietary e-mail system 
that doesn’t easily allow for open Web access. 

It was enough to make a guy slam his laptop shut 
and head for the beach with a mai tai. So that’s what 
I mostly did while staying on Koh Samui, a paradise 
of sand, coconuts, and shrimp the size of a PalmPilot. 
Koh Samui was the gathering place for the back¬ 
packers who were seeking a secret island in The Beach, 
the cult novel by Alex Garland that was turned into 
a Hollywood dune buggy for Leonardo DiCaprio ear¬ 
lier this year. 

But it was the backpacking part where things got 



interesting. As my family and I motorbiked around the 
island in the middle of the Gulf of Thailand, as far off 
the beaten track as I could place myself, we couldn’t 
help noticing the dozens of roadside signs that adver¬ 
tise e-mail access. Yes, fellow travelers, the Internet 
truly has arrived. Though Net cafes have long been a 
staple, the cafes themselves are now being dispensed 
with—you can also get the Internet when you go to 
a local laundry. 

What struck me was how 
integrated the Net has 
become with the local econ¬ 
omy: Access seems to be as 
much a roadside attraction 
as restaurants, coconut 
stands, cheap bungalows, or 
happy hour beach drinks. 
We’d see empty T-shirt shops 
right by a crowded Internet 
shop that had kids waiting 
in line to use the keyboard 
for as low as 2 baht (about a 
nickel) a minute. 

It’s interesting how 
quickly, and democratically, 
the Internet moves into a 
new frontier. Those road 
signs, often handmade and 
crude, are put up by Thai 
moms and pops who in other 
times might have saved up to 
buy a bar or a souvenir store. 
Anyone with a PC and a phone line can set up shop. 
Often the signs rank Internet access above other offer¬ 
ings—food and drink, for instance. The signposts made 
me think of the old American West, when saloons and 
telegraph offices along a dusty trail beckoned tired cow¬ 
pokes to check in with the folks back on the range. Wild 
West, Far East—take your pick. 

While I get over my jet lag, enjoy the issue. 


6c 


Barry Golson, Editor in Chief 


SUBSCRIPTION 

INQUIRIES 

ON THE WEB 

[service.yil.com] 

BY E-MAIL 

Please include your 
full name and the 
address at which 
you subscribe. 
[yil@neodata.com] 
BY PHONE 
303-665-8930 
Please don’t contact 
the editors about 
subscriptions. They 
appreciate your 

their sleep. 

OUR NAME 

WHAT DOES THIS 
MAGAZINE HAVE 
TO DO WITH 
YAHOO.COM? 

Though we’re linked 
by a licensing part¬ 
nership, Y-Life is 
editorially indepen¬ 
dent. Online, you 
can of course click 
easily between our 
site and Yahool’s. 

OURWEBSITE 

HOW DOES 
THIS MAGAZINE 
WORK WITH OUR 
OWN WEB SITE? 

Very nicely. If you 
read Y-Life solely in 
print, you’re getting 
only half the story. 
Our Web site [www. 
yil.com] does for you 
daily what the maga¬ 
zine does monthly — 
it’s your complete 
guide to what’s hap¬ 
pening on the Web. 
You’ll find expanded 
and enhanced ver¬ 
sions of numerous 
articles, an archive of 
past issues, a clickable 
version of our tear-out 
Site Address Guide 
(see page 29), and 10 
Web-only daily fea¬ 
tures (including Net 
Buzz, Freebies, Surf 
Guru, and the Incredi¬ 
bly Useful Site of the 
Day). To stay up to 
the minute about 
what’s going on, sub¬ 
scribe to our daily 
e-mail newsletter by 
sending e-mail to 
on-yild@zdemail. 
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What this country needs 
is a miracle. 



Aussie’s 3 Minute Miracle Deep Conditioning Treatment promises to 
deliver healthier, more beautiful hair. Enriched with Australian balm 
mint, sunflower seed oil and aloe, our unique formula reconstructs damaged 
hair inside and out. While penetrating deeply, it repairs split ends and smoothes 
rough cuticles, so every head of hair in America will now be in perfect 
condition in just 3 minutes. And that’s nothing less than a miracle. 



Aussie. 

Because everyone’s a hair different. 















From Kansas City to Ckicago, antique collector Jon Tkurmond was always out looking for a good 
deal. Back in August of 1999, it wasn't an old bk-gun or comic book that he found. It was a mouse. 
One that led right to the Internet. Click. Jon suddenly found himself in the world of online auctions. 
And after selling an old skateboard for $378 that he'd picked up for $2. he was decidedly hooked. 
Luckily he also discovered Andale, the online source for automatically managing auction sales. 

54 ROBOTS. ONE MOUSE. AND OTHER 
INCREDIBLE ONLINE AUCTION TOOLS. 


automating everything for him. it allowed him to sell twice as much. In fact, he's more than made up 
for the 50 to 80% decline in traffic at his retail stores. Before he knew it, Jon had taken almost 90% 
of his business online. He went from listing an average of 30 ads a week to over 250. Even better, 
he's planning on tripling that number. The way he sees it. Andale will help manage the bu; 
stuff like listings and tracking inventory, so he can spend all his time traveling around, buying and 
collecting — the part he loves. Pretty good for a guy whose goal in life is to just have fun; 


AvuLafU, 

Auction Heroes. 


dale 


www. andale. com 
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From Manhattan to Hollywood...and 
everywhere in between...there are seven 
truly super models that everyone is talking 
about—the amazing Digital CyberCams from JVC. 

These sleek CyberCams pack powerful performance into the tightest of 
bodies...and make everything you record more beautiful than ever. CyberCams 
are not only the most sought-after digital camcorders on the planet, they’re 

MiniDV, the only digital video format supported 
by every major manufacturer. That means 
everything you do—from shooting digital video 
and snapshots, to editing special effects, to 
creating multimedia masterpieces—will be drop 
dead gorgeous. With a CyberCam, what was once beyond your wildest 
dreams...is now easily within your reach. Go for it. 

ERMODELSl 

a JVC Digital CyberCam. And watch heads turn. 


JVC 
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OUR READERS EXPRESS THEMSELVES 


COVER STORY 

I’ve had my June issue of Yahoo! 
Internet Life for four days now, 
and the cover still hasn’t down¬ 
loaded. 

It’s probably something I’m 
overlooking, but I was hoping 
you could help. The data stream 
seems frozen or something. I 
tried putting it back in my mail¬ 
box and taking it out again, try¬ 
ing to reload the cover, and I 
even looked for a port in the 
magazine so I could plug in my 
keyboard and try [Command-R], 
but nothing. If you could help 
me with this, I’d appreciate it. 

Still, I have been greatly 
enjoying the magazine, realiz¬ 
ing that you can’t tell a book 
by ...well, you know the rest. 

—Dennis Parente: 
@home.com 

iwisor 
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RJADY FORE-PA PER? 



DONNA RICE IS 
COOKING 

Hurray for Donna Rice Hughes 
[June ’00, Y-Life Interview, page 
150]. Someone needs to stomp 
out these smut-heads who are 
online. My son goes into chat¬ 
rooms to talk about Pokemon or 
about his favorite wrestler. 
Smut-heads get his e-mail 
address and send him all kinds 
of pornographic nonsense! One 
I accidentally read had the sub¬ 
ject line “Why are you mad at 
me?” When I opened the e-mail, 
it directed me to some pom site. 
It upsets me to have to deal with 


e-mail like this, because it 
wastes my time online. I hope 
Rice succeeds in stopping this 
abuse of the Internet. 

—Paul Dale Roberts: 

@aol.com 

A DIALPAD LESSON 

I read with interest Annette 
Hamilton’s discourse on Inter¬ 
net phone calls: “Can ’em” [July 
’00, page 68]. 

I can’t speak for the other two 
services she mentioned, but we 
use dialpad.com quite suc¬ 
cessfully. We have a daughter, 
Kelli, at Western Kentucky Uni¬ 
versity in Bowling Green, and 
we live about 110 miles north 
of there, in Louisville. All of the 
dorm rooms at WKU are 
online via an Ethernet system. 
At home we use the (a)Home 
cable system on a 200MHz, 
64MB, Cyrix MMX system. She 
has a similar system in her 
room, but only 32MB. 

Kelli uses the system to call 
our home phone, and we use 
the system to call her regular 
phone. Kelli does use a com¬ 
puter headset, while at home 
we simply use a microphone 
and the computer’s speakers. 
The person initiating the call 
uses his or her computer. I 
must say the connections are as 
clear as can be. 

We have not experienced the 
problems Ms. Hamilton writes 
about, and Dialpad has saved us 
some money. Others we know 
have had experiences like ours. 
I wonder what makes our situ¬ 
ation so much different from 
Hamilton’s? 

-Roy Nall: 

@home.com 

WHAT DIALPAD 
CAN DO 

Annette Hamilton, in her July 
Reality Bytes column, states: ‘To 
add inconvenience to incom¬ 
prehensibility, programs such 
as Dialpad allow you to make 


computer-to-computer calls 
only to others who have the 
same software.” This is not cor¬ 
rect. We use Dialpad to call our 
friends’ and relatives’ phones! 
That is the purpose of this pro¬ 
gram. You can call someone 
who has no computer. And if 
we call when Net congestion is 
not bad, it works perfectly well. 

Hamilton must be confusing 
Dialpad with some of the other 
Net phone software. Could you 
have her print a correction in 
the next issue? Otherwise we 
will feel that the magazine is 
not a good resource for us. 

—Ray and Corrine Christian: 

@home.com 
»Ifyou read the sentence again, you 
will see that our columnist is not say¬ 
ing that you can only call computer to 
computer with Dialpad. Rather, she is 
saying that if you do call computer to 
computer, each party needs to have the 
software installed. Several readers 
have informed us that the comment left 
a misleading impression, however. We 
regret the confusion.—Ed. < < 

COPYRIGHT 

WRONGS? 

In his July column, Jon Katz 
seems to consider property 
rights an outdated concept [“In 
the Digital Age, Who Owns 
Ideas?” page 66]. If so, perhaps 
he wouldn’t mind if I and a few 
thousand others copied his arti¬ 
cle and sold it as our own to 
other publications. Perhaps Y- 
Life wouldn’t care if the article 
then appeared on Web sites all 
around the world — without 
compensation to Katz or to 
Y-Life, of course. 

If that were the case, there 
would be no need for anyone to 
buy the magazine or for Ziff 
Davis to pay Katz to write the 
article in the first place. And if 
this caught on, how long would 
Ziff Davis continue publishing? 

Katz is correct in one nar¬ 
row respect, however. Ideas 
cannot be copyrighted, nor 


can they be owned. But repre¬ 
sentations ofideascanbe copy¬ 
righted and owned. 

Mr. Katz’s assertion that 
younger Americans “have 
grown up assembling vast, per¬ 
sonalized archives...(with) no 
direct experience paying” for 
them is hardly license for theft. 
Aborigines grew up unaware 
that a loaf of bread costs 49 
cents. It doesn’t mean they can 
walk out of a market with a 
loaf without paying for it. 
Being crudely primitive hardly 
justifies theft. 

When we remove the right 
of ownership from intellectual 
property, as with any property 
rights, we remove the incentive 
to create it, and permit the 
tyranny of the looting mob to 
reign. 

—Mark Landsbaum: 

@email.msn.com 

»Jon Katz responds: My column is 
widely disseminated all over the Net 
and the Web, and I’ve yet to receive a 
royalty check The Net is like a giant 
Xerox machine. It doesn’t matter 
whether I like it or not; what matters 
is what the world is now like. Copy¬ 
right, as it is currently understood, is 
no longer enforceable: TheNethasdone 
it in. Mr. Landsbaum’s concerns are 
perfectly well founded, but they don’t 
change the fact that our understanding 
of ownership of ideas is undergoing a 
transformation.— Ed.« 

UNREAL ESTATE 

I was very pleased to finally see 
an article published on cyber¬ 
town [cybertown.com] [July 
’00, Click! Communities, page 
46], but a few of its best features 
were left out. Besides [allowing 
you] to decorate your house 
and buy things, Cybertown lets 
citizens upload their own 
objects to the mall and have 
them available for others to 
purchase. Users can also visit 
VRML worlds such as the pool, 
casino, e-plex, and stadium 
with the touch of a button. 


































A TRAIL, 

an invitation, 
a walk, a run, a hike, 
a path that leads you, 
a path that takes you away, 

A TRAIL 



[shoes, walking sticks, water bottles, mountain bikes, watches, RAIN JACKETS, BACK) 


Shop online at llbean.com or call 1-800-230-9804 for a Free catalog.? 


L.L.Bean 

start here 

GO ANYWHERE ' 











They can play multiplayer 
soccer games, try their hand in 
a shooting gallery, check the 
daily news, and program their 
own hot. With the expected 
release of Cybertown Next Gen¬ 
eration, it will truly be “civi¬ 
lization for the virtual age.” 

—Steve Klass: 

@cy bertown.com 

SITES FOR SORE EYES 
(AND READERS) 

Can you please tell me why the 
Site Address Guide inserted 
into the magazine is so disor¬ 
ganized? It would be so much 
easier to find sites if the guide 
was arranged in page order. 
And there are always some 
sites reviewed in Y-Life that do 
not even appear on the card. 

I really appreciate having the 
guide to check off sites I’d like 
to visit after I read the maga¬ 
zine, but it’s very frustrating to 
keep having to flip back and 
forth, especially if something 
isn’t listed. If there is a rationale 
for this, please tell me. 

—Alexis Corelis: 
@aol.com 

»In print, unlike on the Web, we’re 
limited bp space constraints: We’re 
simply not able to jit all the URLs on 
the Site Address Guide. After much 
debate, we chose to organize the card 
listing the features first for two rea¬ 
sons: Many readers tear out the card 
and save it separately from the maga¬ 
zine; and cover stories and feature arti¬ 
cles are what readers best remember. 
So, we thought that if you’re looking 
through a pile of Site Address Guides, 
seeing the features listed first would 
jog your memory.— Ed.« 

ANIMATED LETTER 

I would like to thank Roger 
Ebert for his encouraging words 
about Machinima in the June 
issue ["The Ghost in the Machin¬ 
ima,” page 68]. As the director 
of Ozymandias and one of the 
major proponents of Machin¬ 
ima — ultralow-budget com¬ 
puter-generated filmmaking 
techniques—it is indeed heart- 
ening for me to know that 


someone with as much knowl¬ 
edge of the film world as Ebert 
shares our feeling that this art 
form has huge potential. 

Hardly Workin’, one of the 
films due to come out soon on 
our Web site, machinima.com, 
uses a cartoon style to convey its 
story (and very funny it is too). 
With more-powerful graphics 
engines and greater knowledge 
within the Machinima com¬ 
munity, we are just starting to 
realize the possibilities for tech¬ 
niques in this area. I do feel that 
Machinima’s ability to create, in 
Ebert’s words, “aliens, laser rays, 
space cadets, tomb raiders” on a 
low budget, while a potential 
stumbling block, will also be its 
most powerful feature. 

The potential for Machin- 
imists to create the films that 
have previously been solely the 
purview of Hollywood blasts 
the doors open for low-budget 
filmmaking. While we will cer¬ 
tainly get empty action films, 
we’ll also see low-budget film¬ 
makers enabled to tell wonder¬ 
ful stories without restrictions. 

— Hugh Hancock: 

@machin ima.com 


EXPEDIA TRAVEL 

Regarding your article on best 
travel sites [June ’00, Gold Star 
Sites: “Planning a Trip,” page 
109]: expedia.com, fine as it is, 
has a drawback for me. Fairly 
recently the site stopped send¬ 
ing me periodic Fare Tracker 
notices because it has dropped 
smaller airports from this ser¬ 
vice. I fly frequently to Nor¬ 
folk, Virginia, and Albany, 
New York, neither of which is 
currently included in Fare 
Tracker, travelocity.com, 
however, sends me an update 
every week. 

—M. Putnam: 

@mho.net 

WE LIKE THIS LETTER 

Just had to take a moment to 
tell you much I enjoy Y-Life. I 
think the June issue really 
exemplifies your strong points: 

• Helping us readers weed 
through all the junk on the 
Internet, and bringing to light 
those things most likely to 
interest us—travel, electronic 
gadgets for business, etc. 

• Making the Internet more 
accessible—did I tell you how 


much I love that foldout Site 
Address Guide? 

• Giving us ratings of services 
we’d actually use, like the travel 
sites [Gold Star Sites: “Planning 
a Trip,” page 109]. Wow! Couple 
of good articles there. 

• Clueing us in on the latest 
electronic products for per¬ 
sonal and business use. The 
articles on PDAs [“Device 
Squad,” page 136] and on 
paperless books [“The Joy of 
Text,” page 114] were short and 
informative. 

I went online to make hotel 
reservations today and found 
myself looking at zillions of my 
travel bookmarks. Instead, I 
simply flipped to your foldout 
card and went to Expedia and 
trip.com. I did some quick 
checks and made a reservation. 
Beautiful! 

Thanks for an interesting 
magazine. I think I’ll keep 
reading! 

—Ronna J. Prassel: 

@perigeeLLC.com 

Hey, you out there! Don’t be shy. Write 
us at backchat@ziffdavis.com. 
Letters may be edited No one’s perfect. 
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INTERNET LIFE 


AUG. 2 0 0 0 


SITE ADDRESS GUIDE 


A TEAR-OUT INDEX OF THE URLS IN THIS ISSUE 


Y-UFE ONLINE 


Give us one 

_id we’ll give you the Web 

[www.dailynetbuzz.com] 


FEATURES 

WHOSE MUSIC IS IT ANYWAY? 

(PAGES 96-99) 

□ NAPSTER [napster.com] 

□ GNUTELLA [gnutella.weg 




□ MP3.COM [mp3.com] 

□ NET4MUSIC [www.net4music.com] 

□ SONICNET.COM [sonicnet.com] 

□ WALL OF SOUND [wallofsound.com] 

□ BILLBOARD ONLINE [billboard.com] 

□ MTV.COM [mtv.com] 


Help the Web help you 
[www.incrediblyuseful.com] 

Playful and practical shareware daily 
[www.doubledownload.com] 

Yoi 




IF A SITE WON'T LOAD, TRY TYPING WWW. BEFORE THE URL. 





































VISIT US ONLINE AT WWW.YIL.COM/URL FOR A CLICKABLE VERSION OF THIS GUIDE 


□ EMUSIC [emusic.com] 

□ REAL ENTERTAINMENT CENTER 

[real.com] 

□ MUSICMATCH JUKEBOX S.l 

□ CDDB [cddb.com] 

□ RIOPORT AUDIO MANAGER 3.2 

[rioport.com] 

□ NULLSOFT WINAMP 2.64 [winamp.com] 

□ SHOUTCAST [shoutcast.com] 

□ MIXMAN STUDIO 3.3.3 [mixman.com] 

□ FRUITYLOOPS 2.5 [fruityloops.net] 

□ VISIOSONIC PCDJ 3.8 [visiosonic.com] 

□ MUSICMAKER.COM [musicmaker.com] 

□ IMIX.COM [lmlx.com] 

□ EARJAM.COM [earjam.com] 

□ KTEL.COM [ktel.com] 

□ VOQUETTE [voquette.com] 

□ ABCD’S [chainstoressuck.com] 

□ NEWBURY COMICS INTERACTIVE 

□ MUSIC MILLENNIUM^ 

□ TWIST & SHOUT [twistandshout.com] 

□ VINTAGE VINYL [vvinyl.com] 

MONEY DOESN'T GROW ON BEENZ 

(PAGES 124-128) 

□ MYPOINTS [mypolnts.com] 

□ ALLADVANTAGE.COM 

[www.alladvantage.com] 

□ BEENZ [beenz.com] 

□ MONEYFORMAIL [moneyformail.com] 

□ EPIDEMIC [epldemic.com] 

□ CYBERGOLD [cybergold.com] 

□ CLICKREWARDS [clickrewards.com] 

□ FREERIDE [freeride.com] 

□ DASH [dash.com] 

MINUTE MEN OF THE INTERNET 

(PAGES 130-136) 

□ KOZMO.COM [kozmo.com] 

□ URBANFETCH [urbanfetch.com] 


SCAM OF THE AGES (PAGES 140-144) 


□ CYBERANGELS [cyberangels.org] 

□ SENIORLAW [seniorlaw.com] 

□ SENIORNET [seniornet.com] 

□ ACCESS AMERICA FOR SENIORS 

[seniors.gov] 

□ COMPUTERS FOR SENIORS 

[computersforseniors.org] 

□ SENIORTIPS.COM [seniortips.com] 


DEPARTMENTS 


CLICK! (page 39) 

□ ENRIQUE IGLESIAS [www.enriqueig.com] 

□ NOT JUST WHISTLIN’ DIXIE 
[members.tripod.com/whistlingdixie] 

□ THE LAETITIA CASTA HOMEPAGE 
[geocities.com/paris/4865] 

□ THE CAVE OF LASCAUX 
[www.culture.gouv.fr/culture/arcnat/ 

□ THE WEBBY AWARDS 2000 

[www.webbyawards.com/event/ 




CLICK! NEWS (page 40) 

O EBAY [ebay.com] 

□ AUCTIONWATCH.COM [auctionv 

□ ATOMFILMS [atomfilms.com] 

□ VICTORIA'S SECRET [victoriassecret.com] 

□ HOLLYWOOOTICKET.COM 
[hollywoodticket.com] 

□ JULIAROBERTS.COM [juliaroberts.com] 

□ 96 YEARS OF HOPE [bobhope.com] 


□ STOP DR. LAURA [stopdrlaura.com] 

□ THE OFFICIAL DR. LAURA WEBSITE 

[drlaura.com] 

□ SIGMUND FREUD: CONFLICT & CULTURE 

r ' :web.loc.gov/exhibits/freud] 

GMUND FREUD MUSEUM VIENNA 

■eud.tO.or.at/freud] 

□ 'N SYNC WEBCAST [www.mcy.com] 

□ THE RELIABLE SOURCE 

eonline/hosts.htm] 

□ SAVAGE FAMILY ADVICE 


[onhe 


unity/live/chat] 


□ CNN.COM VIDEOSELECT 

[cnn.com/vi 


fleet] 


□ VET EXPERT CHATS [www.petsmart.co 
- l -ats_and_message_boards] 

CLICK! SHOPPING (page 46) 

□ BEAUTYJUNGLE.COM 

[beautyjungle.com] 

□ WALKER BAGS [walkerbags.com] 

□ BLUEFLY [bluefly.com] 

□ STEVE MADDEN [stevemadden.com] 

□ BARPOINT.COM [barpoint.com] 

□ MYRECROOM.COM 


[my 




CLICK! WEBVILLE (page 42) 


□ BURNING MAN [burningman.com] 

□ SOYOUWANNA.COM 

CLICK! HEADS UP (PAGE 44) 

□ SPACE COWBOYS [spacecowboys.net] 

□ THE ASTRONAUT RESOURCES 

[geocities.com/CapeCanaveral/6098] 

□ ATOMFILMS [atomfilms.com] 


CLICK! GAMES (PAGE 48) 

□ MSN: ZONE.COM [zone.com] 

□ HAPPY PUPPY [happypuppy.com] 

□ DIGISCENTS [digiscents.com] 

□ ABOUTGOLF.COM [aboutgolf.com] 

□ GLTRON [gltron.org] 

□ DIGITAL LEISURE 
[www.digitalleisure.com] 

□ ABOUT: CARD GAMES 
[cardgames.about.com] 

CLICK! HOME & OFFICE (PAGE 50) 

□ ZAPLET [zaplet.com] 

□ VINDIGO [vindigo.com] 


PC SHOPPERS: 
HEAVEN HAS AN ADDRESS... 


] 















□ WEBMILES [webmiles.com] 

□ BORDERS.COM [borders.com] 

□ DELL.COM [dell.com] 

□ NORDSTROM [nordstrom.com] 

□ TOYSRUS.COM [toysrus.com] 

□ CHECKFREE [checkfree.com] 

□ STATUSFACTORY 
[statusfactory.com] 

□ PAYTRUST [paytrust.com] 

□ PAYMYBILLS.COM [paymybills.com] 

□ USLAW.COM [uslaw.com] 

□ ELETTER [eletter.com] 


CLICK! STYLE (page 52) 

□ NUNEZ DE PRADO OLIVE OIL 


□ COLONNAE) 


■XTRA VIRGIN OLIVE OIL 


□ DIANA’S GRAPESEED OIL 


□ MOULINS OE LA BRAGUE AROMATIC 
PROVENCAL OIL [tavolo.com] 


CLICK! ATTITUDE (page 54) 

□ EBAY [ebay.com] 

□ MOVIEFONE [moviefone.com] 

□ SUPREME COURT OF THE UNITED 
STATES [supremecourtus.gov] 

□ SOCIAL SECURITY RETIREMENT 
PLANNER [www.ssa.gov/retire] 

□ MATTL.COM [mattl.com] 

□ DRUDGE REPORT [drudgereport.com] 


□ COFFEE MUG HEAVEN[member 

tripod.com/-dlgdyer/mugsweb] 


□ MACARONI ART GAME 

[gustown.com/cbc/macaroni/ 

macaroniart.html] 


CLICK! WEB TRACKS (PAGE 56) 

□ EMERILS.COM [emerils.com] 

CLICK! CHARTS (page 60) 

□ MEDIA METRIX [mediametrix.com] 

□ YAHOO! CHAT [chat.yahoo.com] 


□ AMAZON.COM [amazon.com] 

□ ZDNET DOWNLOADS 

[hotfiles.com] 

□ ATOMFILMS [atomfilms.com] 

□ ARTNET.COM [artnet.com] 

□ HOLLYWOOD STOCK EXCHANGE 

[hsx.com] 

□ NMC [netmusiccountdown.com] 

□ CDOB [cddb.com] 

□ LYCOS [lycos.com] 

□ ECOMPLAINTS.COM 

□ STARCHEFS [starchefs.com] 

□ SWITCHOUSE [switchouse.com] 

COOL TOOLS (PAGES 75-76) 

□ HONDA [honda.com] 

□ NISSAN [nissandriven.com] 

□ CORBINMOTORS.COM 

□ ALORUS [alorus.com] 

□ LOGITECH [logitech.com] 

□ YAMAHA CORPORATION OF AMERICA 

[yamaha.com] 


INCREDIBLY USEFUL SITES (pages ss-so) 


n/dictionary] 

□ FLIPDOG.COM [flipdog.com] 

□SPEECHBOT 


irker.htm] 


□ EFIT MORPHOVER 

[efit.com/morphover] 

□ EXPERIENCE: COMPANY PROFILES 

□ WEATHERPLANNER 

[weatherplanner.com] 

□ MYRATEPLAN.COM [myrateplan.com] 

□ COPERNIC 2000 [copernic.com] 

□ FILEWIPE 5.0 [blackboardsoftware.com] 

□ TRADETRAKKER [tradetrakker.com] 


PRETTY STRANGE (page iso) 



TOUCHED BY THL (pages 78-so) 


□ COMMUNITY FOUNDATION 
SILICON VALLEY 

[siliconvalleygives.com] 

□ LOS ALAMOS COUNTY ^ 

□ KOBTV.COM [kobtv.com] 


□ THE PARASAIL VISION QUEST 

[www.parasaii.com.au] 

OLD WAY/NET WAY (PAGES 82-84) 

□ WEBVAN [webvan.com] 

□ YOURGROCER.COM 
[yourgrocer.com] 

□ PEAPOD.COM [peapod.com] 

□ YAHOO! YELLOW PAGES 

□ GOOGLE [google.com] 

□ ALTAVISTA [altavista.com] 

□ GOTO.COM [goto.com] 

3 GENERATIONS (FACES) MASK 

•Faces-Mask-DA045. 


□ MAYAN 3 GENERATION! 

Mayan-3-Generations-Fa 


□ PHONEBASHING [phoneba 


□ THE STINKYMEAT 


WEB GUIDE 

NEW, NOTABLE & FUN (PAGES 148-149) 

□ HOLLYWOOD.COM [hollywood.com] 

□ BROADWAY.COM [broadway.com] 

□ AWAY.COM: GREEN TRAVEL 
[away.com/channels/green] 

□ WALLPAPER [wallpaper.com] 

□ SOULEYES MAGAZINE 
[souleyes.com] 

□ JACKSON POLLOCK 
[www.nga.gov/feature/pollock] 

□ TAXPLANET.COM [taxplanet.com] 

□ WOMENSFINANCE 
[womensfinance.com] 

□ TRAVEL WITH PETS 
[famiiysafety.com/travel] 

□ BUGBIOS [insects.org] 

□ I FUSE [ifuse.com] 


www.gatewa 



pentium®/// 


From the freshest PC technology to the latest software, Gateway.com is the one-d 
You can order a customized PC, like the Gateway™ Performance PC, powered b 
Or check out the latest models, prices and offers, even browse through thousanj 
Get an instant 10% discount off purchases more than $99 at Gateway.com usiij 
Visit www.gateway.com today. s 
























□ PRIVATE ART [private 


□ TRAINING FOR SPORT 

ENTERTAINMENT & SPORTS 

(PAGES 150-151) 

□ CIRQUE DU SOLEIL [clrquedus 


□ CIRCUSWEB (circusweb.com] 

□ NASCAR [nascar.com] 

□ CART.COM [cart.com] 

□ INDY RACING ONLINE 
[indyracingleague.com] 

□ FORMULAI.COM [formulal.com] 


MONEY & SHOPPING (pages 152) 

□ REI [rei.com] 

□ CAMPING WORLD [campingworld.com] 

□ CABELA'S [cabelas.com] 


□ GEARREVIEW.COM [gearreview.com] 

□ HOMEPATH.COM [homepath.com] 

□ COUNTRYWIDE [countrywide.com] 

□ E-LOAN [eloan.com] 

TRAVEL & RECREATION (pages isa-iss) 

□ WHAT'S GOING ON [whatsgoingon.com] 

□ FESTIVALFINDER [festivalfinder.com] 

□ THE REAL BEER PAGE [realbeer.com] 

□ THE ELVIS PRESLEY FESTIVAL 
[www.tupeloelvisfestival.com] 

□ HIDDEN AMERICA [hiddenamerica.com] 

□ CANOE & KAYAK MAGAZINE 
[canoekayak.com] 

□ WAVELENGTH PADDLING MAGAZINE 


□ AMERICAN RIVERS ONLINE [amrivers.org] 


□ RUTABAGA: THE PADDLESPORT SHOP 

□ THE AFRICA GUIDE [africaguide.com] 


□ VOICES 

[web.uflib.ufl.edu/cm/africana/writers.htm] 

LEARNING & CREATIVITY (page 160-161) 

□ PHILIPKDICK.COM [philipkdick.com] 


□ WWW.JGBALLARD.COM Dgballard.com] 

□ ELLISON WEBDERLAND 
[harlanellison.com] 

□ EXPOSURE [exposure.co.uk] 

□ SMALL MOVIES [city-net.com/-fodder] 

□ FILMSECRETS [rivalquest.com] 

□ S.C.R.E.A.M: STUDENT CLUB OF 
REALISTIC EFFECTS, ANIMATRONICS 
AND MAKE-UP [seocities.com/Hollywood/ 
Lot/9373/scream] 

□ THE GREAT BUILDINGS COLLECTION 

[greatbuildings.com] 


□ THE HIGH-RISE PAGES 


□ DESIGN ARCHITECTURE 

[designarchitecture.com] 

LIFESTYLE & COMMUNITY 

(PAGES 162-164) 

□ ABOUT: BARBECUES & GRILLING 


jm/gorp/food/main.htm] 


[food.epicurious.com, 
e04_summer/main.html] 

□ PHOTOPOINT.COM [photopoint.com] 

□ CLUB PHOTO [clubphoto.com] 

□ SNAPFISH [snapfish.com] 

□ BABIES ONLINE [babiesonline.com] 

□ MILLENNIUM SEEDS 
[y2kstormwatch.com] 

□ HORIZON HERBS [chatlink.com/-herbs< 


ating/ 


□ NOKOMIS NATIVE AMERICAN 
HERB GARDEN [geocities.com/Ra.... - 
Canopy/1132/nokomiswebpage.html] 

□ BOOTSTRAP GUIDES [bootstraps.com] 


HERB OVERVIEW 

WEB USER 

FIND IT (PAGE 167) 

□ 2WIRE [2wire.com] 

□ DSLREPORTS [dslreports.com] 

□ FREEDSL [freedsl.com] 

□ CABLE MODEM HELP 
[cablemodemhelp.com] 

□ ROAD RUNNER [www.rr.com] 

□ @HOME [home.com] 

□ COMCAST [www.comcastwork.com] 

□ CRYPTEXT [tip.net.au/-njpayne] 

□ PC PITSTOP [pcpitstop.com] 

LEARN IT (PAGE 168) 

□ KERBANGO [kerbango.com] 

□ XIO [x-IO.com] 

□ RADIOSHACK.COM [radioshack.com] 

□ MUSICMATCH: GET GEAR 

[musicmatch.com/get_gear] 

□ SOUND BLASTER [soundblaster.com] 


TRY IT (PAGE 169) 

□ BLACKBERRY [www.blackberry.net] 


□ EZPOP [www.glabouni.co 


SEARCH ALERT (PAGE 170) 

□ FAST WAP SEARCH [wap.fast.no] 

□ WAPLY [waply.com] 

□ GOOGLE [google.com] 

□ COOKIE PAL [kburra.com] 

□ ALLWHOIS.COM [allwhois.com] 

□ YAHOO! GEOCITIES [geocities.com] 

□ HOMESTEAD [homestead.com] 



iy.com 

top shop for all your computing needs, 
/the Intel® Pentium® III processor. 

Is of software titles and peripherals, 
g rebate code VA622. 1 


Gateway™ Performance 800 


Gateway. 


Go ahead. 


arks of Intel Corporation. 

















- fv-. ' ~ 

With Gateway™ MusicOWare and PhotoOWare packages, you can mix your own Go ahead 

CDs, download MP3s and edit photographs. Don’t just buy a new computer. p atowav 

Buy a new talent. Visit us at www.gateway.com. ^^Wdy 






The Gateway" Performance Line: 

serious computers with serious components. 

You want it all. Speed. Power. Fully loaded solutions like Gateway™ MusicOWare and PhotoOWare packages. And since you want the ability to run all your 
multimedia programs without a glitch, you want a Gateway Performance PC with loads of megabytes, the latest processor technology and a built-in DVD. 
And with the thousands of customizing options available online, you can build one to satisfy your every technological desire. 


f Gateway Performance 800 1 

1 Gateway Performance 866 

^Gateway Performance 933 ] 

Intel® Pentium® III Processor 800MHz 

Intel Pentium III Processor 866MHz 

Intel Pentium III Processor 933MHz 

64MB SDRAM 

128MB SDRAM 

128MB SDRAM 

EV700 17" Monitor (15.9" viewable) 

EV700 17" Monitor (15.9" viewable) 

EV910 19" Monitor (18" viewable) 

32MB NVIDIA™ RIVA TNT2™ M64 

Graphics Accelerator 

32MB NVIDIA RIVA TNT2 

Graphics Accelerator 

32MB NVIDIA GeForce2 GTS™ DDR 

AGP Graphics 

30GB UATA66 7200 RPM Hard Drive 

30GB UATA66 7200 RPM Hard Drive 

30GB UATA66 7200 RPM Hard Drive 

12X DVD-ROM Drive 

16X DVD-ROM Drive 

16X DVD-ROM Drive 

Sound Blaster® Live!™ Value Card 

Sound Blaster Livel Value Card 

Sound Blaster Live! Value Card 

Boston Acoustics® BA735™ Speakers 
w/Subwoofer 

Boston Acoustics BA735 Speakers 
w/Subwoofer 

Boston Acoustics BA735 Speakers 
w/Subwoofer 

56K 1 PCI Voice Modem 

56K 1 PCI Voice Modem 

56K 1 PCI Voice Modem 

Microsoft® Windows® 98 Second Edition 

MS Windows 98 Second Edition 

MS Windows 98 Second Edition 

MS® Works Suite 2000 Software 

MS Works Suite 2000 Software 

MS Works Suite 2000 Software 



>. 1 C Q Q or as low as *45/ 
MJjJ (APR 14.9%) for 4 


<9/1QQ oraslowas $ 70/i 

(APR 14.9%) for 4 


Gateway Essential 667 


Intel Pentium III Processor 667MHz 
64MB SDRAM 

EV700 17“ Monitor (15.9“ viewable) 
Intel 3-D Graphics 
15GB Ultra ATA Hard Drive 
48X Max/20X Min CD-ROM Drive 
Stereo Audio 

Boston Acoustics BA265 Speakers 

56K 1 PCI Voice Modem 

1-Year Gateway.net® Internet Access' 


Solution Packages 


Gateway MusicOWare Packages 

CD Creator Pack 

CD-RW (CD-Rewritable Drive), CD 
Stomper™ Pro Labeling Kit, Getting 
Started Guide, Three-hour “Using Your PC 
to Explore Digital Music” Course 
(Instructor-led training at a Gateway 
Country® store 3 ) 

$229 (for desktop PC)_ 

Digital Audio Creator Pack 

Digital Audio Player, Getting Started 
Guide, Three-hour “Using Your PC to 
Explore Digital Music” Course (Instructor- 
led training at a Gateway Country store 3 ) 
$299 (for desktop or portable PC) 

Extreme Audio Pack 
CD-RW (CD-Rewritable Drive), CD 
Stomper Pro Labeling Kit, Digital Audio 
Player, Getting Started Guide, Three-hour 
“Using Your PC to Explore Digital Music” 
Course (Instructor-led training at a 
Gateway Country store 3 ) 

$499 (for desktop PC) 


gateway.com 


Add an Iomega® ZIP BUILT-IN™ 250MB 
Internal Drive w/1 ZIP Disk for $99 


Gateway" Essential: 

powerful PCs at practical prices. 

Looking for a tremendous machine at a not-at-all tremendous price? The Gateway 
Essential 667 has a superfast 667MHz processor, CD-ROM and serious acoustics. You can 
download MP3s with a MusicOWare package or create a digital photo album with a 
PhotoOWare package. And you can do it all online at gateway.com. Now you can match your 
computer to your life as well as your budget. 


MS Windows 98 Second Edition 
MS Works Suite 2000 Software 


* 1 1 Q Q or as low as $34/mc 
r I I □ Vi (APR 14.9%) for 48 i 


Includes Windows 98 Second Edition 

the home version of the world’s favorite software 


© 2000 Gateway. Inc. All rights reserved. Gateway, Sola, Wile, the Gateway stylized logo aod YoortlWare are trademarks or registered trademarks ol Gateway, Inc. Gateway Direct l.R and Gateway.com LP are separate legal entities. Gateway Country Stores is a division ol 

Gateway Companies Inc.The Intel Inside logo, Intel and Pentium are registered trademarks, and Celeron is a trademark of Intel Corporation. Microsoft, MS aod Windows are registered trademarks of Microsoft Corporation. All other brands and prndoct names are trademarks or 
registered trademarks ol their respective companies. Prices and configurations subject to change without notice or obligation. Prices exclude shipping and handling and taxes. 

*Payment based on 48/mos. 14.9% APR for qualified customers. Max APR 28%. Not all customers will qualify. Excludes shipping and handling and taxes. 
Minimum FINANCE CHARGE $1.00. 









































































Gateway Portable PCs: 


Our portables are built with all the might and muscle of a desktop, so you don't have to compromise awesome functions or packages to get a lig 
form. And with packages like MusicOWare and PhotoOWare, you can edit photographs and download MP3s while you’re on the move. 


12.1" HPA Color Display 


Intel® Celeron™ Processor 466MHz 


6GB Ultra ATA Hard Drive 
10X Min/24X Max CD-ROM Drive 


V.90 56K 1 Modem 
MS Windows 98 Second Edition 


MS Works Suite 2000 Software 


[ Solo 2150CL 

1 Solo 9300CL 

14.1" XGA TFT Color Display 

Intel Pentium III Processor 600MHz 

15" XGA TFT Color Display 

Intel Pentium III Processor 700MHz 

32MB SDRAM (expandable to 160MB) 

6GB Ultra ATA Hard Drive 

64MB SDRAM (expandable to 288MB) 

12GB Ultra ATA Hard Drive 

10X Min/24X Max CD-ROM Drive 

8X DVD-ROM Drive 

V.90 56K 1 Modem 

V.90 56K 1 Modem 

2X AGP 3-D ATI Mobility™-M 

W/4MB SDRAM 

2XAGP 3-D ATI Rage Mobility-MI 
w/8MB SDRAM 

MS Windows 98 Second Edition 

MS Windows 98 Second Edition 

MS Works Suite 2000 Software 

MS Works Suite 2000 Software 

tlQQQ or as low as $56/mo. 

1 1 J J J (APR 14.9%) for 48 mos.* 

|s2899 «^4™, | 


Gateway Profile™ 2 CX 



Gateway Profile™ 2: 


With high-tech components wrapped up in a sleek package, the Gateway Profile 2 is 
the sports car of the information superhighway. And it barely takes up any desk space 
— as if you needed another reason to want one. 


■ Toll Free from Mexico 95-888-888-0074 


2.T0 AVOID BEING CHARGED A MC 


Ml Free from Puerto Rico 800-846-3613 


14-1 


EE, CANCEL BEI 


----_----RE ONE-YEAR PERIOD ENOS. One-year period begins 30 days from receipt of system. $1.50 per hour used over 150 hours per month. You may incur surcharges even 

during promotional period for premium services, or long distance charges on your phone bill, depending on location and calling plan. Communication surcharges may also apply with some access numbers and in AK. Non-local 
access via 1 -888# 10c per minute. New U.S. members only. Major credit card required. Use may be limited, especially during peak usage. For details, call 1-800-846-2000. 

0 D -- J - J - : - “ - 1 — *“*-“- ,: --ble sales tax. Gateway does not purport to offer software training courses that develop specific knowledge or vocational skills for the purpose of training, retraining 

igrade Passes.Training available at participating Gateway Country locations. Courses listed may not be available in all locations. 


dimtumvid i -ooott iuc per minute, rxew u.o. ineiimers uuiy. major creun caru rep 

3. Prices and courses subject to change without notice. Prices exclude any applicable sail 
or upgrading individuals for gainful employment Passes are not transferable. No refunds a 

4. Offer expires July 31,2000. 



Go ahead. 


























































Official Sponsors of Yahoo Internet Life Online Music Awards 
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memorable site 


Wallpaper Circa 15,000 B.C. 


I N SEPTEMBER 1940, FOUR FRENCH TEENAGERS 
hit archaeological pay dirt when they stum¬ 
bled onto THE CAVE OF LASCAUX [www. 
culture.gouv.fr/culture/arcnat/lascaux/en]. 
The 17,000-year-old paintings (some 
“newer” works might be just 15,000 years old) 
on the walls of this hauntingly well-preserved 
countryside cave are the best-known exam¬ 
ples of Paleolithic art, depicting nearly 600 ani¬ 


mals throughout seven halls and chambers. 
The site, a winner at the webby awards 2000 
[www.webbyawards.com/event/ 
webcast/awards], not only pro¬ 
vides a stunning tour of Lascaux’s 
art but also details the cave’s his¬ 
tory, iconography, and artifacts. 

It’s also the only way you can visit the cave, as 
it was closed to the public in 1963. -m.g. 


NETOBSESSIONS 


ENRIQUE IGLESIAS 

Hasta la vista, Ricky? Whether or 
not he’s ever lip-synched, Iglesias 
has seven fan sites and 38 fan clubs 
to his credit. Start Enrique 
iglesias [www.enriqueig.com] 


DIXIE CHICKS 

This crossover country trio’s now 
on tour. Discuss last night’s gig in 
one of 26 clubs. Start NOT JUST 
WHISTLIN' DIXIE [members. 
tripod.com/whistlingdixie] 


LAETITIA CASTA 

Brigitte Bardot, Catherine Deneuve, 
and now this Victoria’s Secret regu¬ 
lar have posed as the French Re¬ 
public's Marianne. Admire her at 
eight Web rings. Start THE 
LAETITIA CASTA HOMEPAGE 
[geocities, 
com/paris/ 

4865] 
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H click! news 


Faster, eBay-ers, Shill! Shill! 

As the Web’s premier auction house matures, it’s encountering more 
philosophical issues than it bargained for 



■ I EED A SPARE KIDNEY? HOW ABOUT TICKETS TO A PRISON EXECUTION? 

ft I These are just a couple of the questionable items with which ebay 
111 [ebay.com] has had to grapple. Since its inception, eBay has 
8 ft maintained a “hands-off” policy in dealing with merchandise 
I 1 trafficked among its more than 12 million members. But there’s 
pressure for change. 

Should eBay play Big Brother? According to cyberlawyer Judith 
Bresler, “Ebay isn’t legally obligated to accept every category of 
goods—even if selling them doesn’t violate any laws.” For now, 
| eBay declines to play watchdog. With 500,000 new items added 
daily, the site maintains, it couldn’t possibly screen every auc¬ 
tion, nor does it want to: It’s a member-policed, open trading 
environment. “[We do] not censor—and our community 
wouldn’t want us to,” says spokesman Kevin Pursglove. 
Ebay mainly relies on the law to dictate what’s appro¬ 
priate (for example, selling body parts is illegal). But it 
veers from this policy when handling sales of legal— 
yet controversial—Ku Klux Klan and Nazi parapher- 
I nalia, allowing onto its auction block only those his¬ 
torical items that are at least 50 years old. 

Still, some activists want an eBay ban on such sales. 
“The Klan should have the right to sell its distasteful 
items on the Net,” says Jeffrey Reynolds, COO of BiasHELP, a vic¬ 
tims’ rights group. “But let it do so on ‘objectionableauctions.com.’” 
Reynolds maybe right, says Rodrigo Sales, CEO of auctionwatch.com. 
“Ebay banned firearms, and as a result you saw separate firearms 
exchanges pop up.” Sales says that eBay’s swelling popularity will lead 
to stricter policies. “You can make the social responsibility argument,” 
he adds, “but people will say that [buying and selling such items is a] 
First Amendment right. There’s no easy answer.” -d.p. 


NETBRIEFS.8/00 


KID STUFF Aardman Animation’s 
Angry Kid, a claymation short 
released exclusively on the Web at 
ATOMFILMS [atomfiIms.com], 
this year became the first online 
work nominated for an award (in the 
short-film category) at the Cannes 
Film Festival. ...SHEER SUCCESS 
The second annual VICTORIA’S 
SECRET [victoriassecret.com] 
fashion show (Tyra Banks, right) 
attracted more than 2 million surfers 
worldwide in May, up from a record- 
breaking 1.5 million viewers in 
I999....SIGNED ON Now that 
Stephen King has tested the waters, 
Random House is rolling out an 



Property Organization ruled against 
the site’s former owner, an alleged 
cybersquatter who tried to 
auction the URL on eBay.... 
NEVER MIND MP3 Want 
a gladiator on your desk¬ 
top? Thanks to a new 
technology named MP4 
(or DivX), Hollywood 
may experience the 
panic the music busi¬ 
ness has endured. The 
format and its purveyors 
being watched 
the Motion 
Association of 




I’ve been 
talking 
about e- 
books for 
ages, and 
suddenly 
Stephen 
King goes 
and does 
one. I was 
too busy 
talking 
about it 
to do it. 
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a click! 


WEBVILLE 


THE WEB'S MOST NOTABLE SETTLEMENTS 


CAMWATCH 



OTTERCAM 

Though they look like 
waterlogged rats, river 
otters can be surprising¬ 
ly entertaining creatures 
to play with—or watch at 
play. National Geograph¬ 
ies WILDCAM: OTTERS 
[nationalgeographic. 
com/ottercam] fea¬ 
tures Splash and Slide, 
two river otters, as they 
frolic both indoors and 
out at the home of 
Glenn and Jeannie 
Chambers in Columbia, 
Missouri. Consult the 
on-site schedule to 
scope out your best 
chance for catching 
them waking up, play¬ 
ing, sleeping, eating, and 
more of the same. If you 
happen to miss the live 
action, consult the video 
gallery to catch their 
best moments. —M.G. 


tpop 
lar clubs not 
related to boy 

YAHOO! 
CLUBS 

[clubs.yah 


6 DAY TRADERS 


8 TENCHIVILLE 

9 LONELY HEARTS 


HANGOUTS 

Space Man Spiff is peering out 
his window—his chat window, 
that is. He’s pale, middle-aged, 
and bespectacled, his mouth 
slightly agape. Nicola, mean¬ 
while, bright red lips and all, fills 
up the entirety of her window 
next door like a Macy’s parade 
float come untethered. 

Welcome to cuseemeworld. 
com, White Pine Software’s video 
salon. Here anyone with a Web 
browser can be a voyeur; anyone 
with a $30 Web cam can be an 
exhibitionist. 

Prior to this reincarnation, the 
seven-year-old CUSeeMe service 
was not easily navigated. Its 
legions of homy geeks and acad¬ 
emic types had to surf hundreds 
of international "reflector sites” 
in which to hook up. Snail-like 
access speeds didn’t help much 
either. But now CUSeeMe World 
aims to make videochatting as 
simple as dropping into the Mar¬ 
ried But Flirting chatroom on 
AOL. “We want to make videochat 
so simple and safe that a 10-year- 
old kid or an 80-year-old grand¬ 
dad can use it,” says Willy 




TRAVEL 

It’s almost time for the 16th 
annual burning man festival 
[burningman.com], the spiritual 
Wiegler, executive producer of confab to be held August 28 to Sep- 
CUSeeMeWorld. 

White Pine has built the nec¬ 
essary software into the site; all 
you have to do is register and click 
to download the applet. Within 
minutes, you’re viewing fellow 
travelers in interactive video. 


SAY YOU, SEE ME: The coffeehouse is buzzing at CUSeeMeWorld.com. 

window in CUSeeMe World: SELF-HELP 

“Here, everyone knows I am abig Ivana Italott’s favorite job was a 
ole fat girl...” -d.k. summer internship as a taste 

tester at Ben & Jerry’s. Ivana is 
just one of the many ambitious 
students at soyouwanna.com. 
Anyone familiar with the Learn¬ 
ing Annex or similar adult con¬ 
tinuing education programs will 
tember 4 in the desert town of cozy up to this site, which offers 

Black Rock City, Nevada. Yahoo! almost 200 tutorials, ranging 
Clubs’ two-year-old Burning Man from Decorate Your Apartment 


(Cheaply) to Avoid Getting a 
Traffic Ticket. 

Though you’re going to be on 
your own during class time, 
you’ll get to meet students 
through the topic-specific bul- 
With Burning Man atten- letin boards. It was pretty quiet 
dance expected to be over 20,000, when we visited (perhaps every- 


Club had 118 members in early 
summer, with a handful planning 
to make the trip. “AnimeGrrl99,” a 
24-year-old from Idaho, was look- 
CUSeeMeWorld invites its “citi- ing to populate her Solo Camp, a 

zens” to create a user profile and gathering for “parties of one.’ 
choose from dozens of video chat¬ 
rooms. Right now, chatters see up 
to three other people at a time. 

The company also plans to roll 
out a paid version of the site soft¬ 
ware later this year that will pro¬ 
vide for one-to-one connections, 
paving the way for the intimate 
trysts that are already a mainstay 
at Microsoft NetMeeting sites. 

Soon enough, we’ll have to face 
the inevitable shock of seeing the 
people with whom we’re talking. 

As Nicola wisecracks from her 


a woman going alone couldbe in 
some danger...not to mention 
lonely,” says AnimeGrrl99. “I 


one was in class?). But Pierced 
Polly was ready to correspond on 
the So You Wanna Pick the Per- 


thought it just made sense for feet Night Club? board: “I’m very 
solitary campers to come togeth- pierced, and sometimes when I 


er for community and compan¬ 
ionship.” Men aren’t excluded— 
in fact, they’re the majority at 
Solo Camp, a reflection of the 
event’s traditional male-to- 
female ratio of almost 2-to-l. 
Want to pitch your tent? 


go to swanky upscale clubs, peo¬ 
ple look at me like I’m strange or 
something. What’s wrong with 
being unique?” 

Nothing at all, Polly. That is, 
unless you want to be the most 
popular girl at school. -m.g. 
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■dick! HEADS UP 


WHAT’S ON, WHAT'S NEW 



FILM 

Will Space Cowboys amount to 
Grumpy Old Men in space? Clips of 
interviews at the film’s official site 
[spacecowboys.net] with stars 
Clint Eastwood, James Garner, 
and Tommy Lee Jones may pro¬ 
vide a clue. But to get the real 
deal on what it’s like to be an 
astronaut—and not just play one 
in the movies—click ahead to 

THE ASTRONAUT RESOURCES 

[geocities.com/capecanaveral/ 
6098], which reveals the selec¬ 
tion and training process for the 
nation’s mighty space explor- 
ers....You could call this an all- 
around great idea: TheNew Arrival 
atATOMFlLMS [atomfilms.com] is 
the first mass-released 360- 
degree “immersive” movie, with 
a surreal plot that may whet your 
appetite for more “cinema-in-the- 
round.” For those not familiar 
with this filming technique: The 
result gives you a clear view of all 
perspectives in a scene, as if you 
were one of the characters. Atom- 
Films is so high on the concept 

ABOVE: Eastwood, found in Space. 
RIGHT: The contentious Dr. Laura. 



and bananas, sigmund freud: 

CONFLICT & CULTURE [Icweb.loc. 
gov/exhibits/freud], the Web 
version of an exhibit now on an 
international tour, brings the 
renowned doctor into relief with 
a variety of personal and profes¬ 
sional artifacts. If you missed the 
exhibit, this online iteration 
offers images and detailed essays. 
Or visit SIGMUND freud museum 
VIENNA [freud.tO.or.at/freud], 
which features an audio tran¬ 
script of a 1938 Freud interview. 

-BE. 


that it has sponsored a contest for 
budding cineasts to submit ideas 
for new titles. The site will help 
the winners produce the works, 
set to premiere next month. 


BOOKS 

Ah, Dr. Laura Schlessinger—such 
a controversial mother. In her lat¬ 
est book, Parenthood by Proxy, she 
gives the surfers over at stop dr. 
laura [stopdrlaura.com] more 
reasons to maintain their remark¬ 
ably thorough site full of boycott 
and protest information against 
the good doctor’s stringent coun¬ 
sel. Meanwhile, at the official 
DR. LAURA WEBSITE [drlaura. 
com], the mediagenic physiolo¬ 
gist hawks T-shirts, key chains, 
mugs, and other feel good mer¬ 
chandise along with her provoca¬ 
tive ideas. 

EXHIBITS 

Thanks to those vintage Satur¬ 
day Night Live skits, the works 
of a certain psychiatrist are 
often reduced to a caricature 
of a thickly accent¬ 
ed man prattling 
on about cigars 


CATCH IT LIVE* 

N SYNC WEBCAST The 

boys in concert and back- 
stage. [www.mcy.com] 


THE RELIABLE 
SOURCE Beltway gossip. 

wp-srv/liveonline/hosts.htm] 


SAVAGE FAMILY ADVICE 

Sex columnist Dan Savage 
and his mom, Judy Sobiesk, 
lend you their ears. 
[onhealth.com/community/ 
live/chat] 


GET IT ANYTIME 

CNN.COM VIDEO¬ 
SELECT Breaking news. 
[cnn.com/videoselect] 

E! ONLINE: CHATEAU 
HOLLYWOOD Sticking 
it to the stars in a 
TOGGLETHIS.COM ^ 


THE ESTROGEN FILES 

Cybersitcom on men, 
money, and motherhood. 
[theestrogenfiles.net] 


WHIRLGIRL Animated 
freedom-fighting fun 
in the late 21st century. 
[sho.com/whirlgirl] 


GO CHAT* 

NBC.COM: DAYTIME 
DIVA CHAT Share your 
NBC soap trivia knowledge 
and win prizes, [nbc. 
talkcity.com] 

VET EXPERT CHATS 

Professionals cover every 
furry, feathered, and scaly 
species, [www.petsmart. 
com/chats_and_message_ 


overheard 
on the net 

“I like to go to 
malls and just sit. 
I can't do that 
anymore.” 

-DREW CAREY, 

to E! Online 


















If it takes months to hook up. Or if you simply can’t get it at all. 
For faster set-up, expert minds, 24-hour support and plain-spoken 
advice on DSL, data center, e-commerce, hosting, T1, and other 
solutions for your business or home, call Internet Express. 

We speak human:- 


internetexpress- 

1 -888-FAST-DSL 






I CAN BUY 


For kids with the 
automotive taste 
of a 25-year-old, 
Chrysler has care¬ 
fully crafted 
2,500 Plymouth 
Prowler Jrs. 
($3,295 each), 
available at 

MYRECROOM.COM. 

These 250-pound 
gas-powered repli¬ 
cas cruise at up to 
30 mph, and they 
come in the same 
signature purple 
as the real deal. 
(Look for red, 
white, yellow, and 
black models later 
this year.) 


SHOPSMARTER 


I BABY 

The Bible says they 
were given to Jesus 
his birth. But 
cense and myrrh 
aren’t just great baby 
gifts—they’re the 
makings of a superior 
bath or shower expe¬ 
rience. We Live Like 
This toiletries from 

BEAUTYJUNGLE.COM in¬ 
clude the Emulsifying 
Bath Oil ($20), Bath 
and Shower Gel ($25), 
Body Lotion ($28), 
and Bath Grains ($22). 


2 BAG, LADY? 

These colorful mini¬ 
mesh Coincubes 
($12 each) from 

WALKER BAGS 

[walkerbags.com] 

hold calling cards, 
spare change, or any¬ 
thing else you don’t 
want in disarray at the 
bottom of your tote. 


3 WITH THE BAND 

If American Beauty had 
you thinking twice 
about your pleated- 
khaki fixation, check 
out these men’s leather 
jeans from Rem Garson 
(left; $145) at bluefly 
[bluefly.com] or the 
ladies’ python-print 
leather number ($129) 

at STEVE MADDEN 

[stevemadden.com]. 


































O click! GAMES 



PICKS 


DEMOS 


Ooh, Ooh That Smell 

Why just see and hear the battlefield when you can enjoy a whiff 
of gunpowder too? 

Ill hile commandeering the virtual cockpit 
111 of Michael Schumacher’s prizewinning 
Ifll racer, you hit a rut and scrape the curb. The 

■ If scent of burning rubber fills your nostrils. 

■ ■ No, your wife hasn’t burned another baby 
bottle; it’s coming from the PC. 


The 10 most popular 
demo downloads at 
Happy Puppy 

I KICKFLIP 


SCENT OF A WOMAN: Does Lara Croft have a 
preferred fragrance? Soon you may know firsthand. 


Welcome to the latest incarnation of a recurring 
movie theater gimmick: odorous media, digiscents 
[digiscents.com], the brainchild of two biotech- 
industry entrepreneurs, is set to smell up Web sites, 
e-mail, TV shows, and DVD content by year’s end. 
How does it work? Codes embedded within a game 
CD, DVD, or Web site are sent to the iSmell PC add¬ 
on ($80 to $150); the code activates a fragrance 
created with a set of oils stored inside the box. Soon, 
you’re smelling the smoke of battle or the aroma 
of a neighborhood pizzeria in your city sim game. 

Why bring odor to the gaming industry? "Other 
senses immerse us in the game world, so why not 
smell?” says DigiScents spokesman David Libby. 
“Imagine smelling bonus power-ups such as 
bananas in a Donkey Kong game, or a nearby crate 
of gunpowder in 3-D shooters.” 

Some, however, are doubtful that DigiScents can 
deliver. “DigiScents definitely has its challenges 
ahead. It’s an unproven technology, and it’s not 
cheap,” says Michele Slack, a Jupiter Communica¬ 
tions senior analyst. “Also, I’d be concerned as a 
potential advertiser in case of any misfiring of the 
smell. It can be potentially damaging to a brand.” 

Will smell be a winner? If not, it’ll make a stink, 
that’s for sure. -m.s. 


2 GRAND THEFT AUTO 2 


3 STAR TREK ARMADA 

4 KAWASAKI ATV 


GAMINGROUNDUP 


POWERSPORTS 

5 SOLDIER OF FORTUNE 

6 3D HELICOPTER 
COYOTE HUNT 

7 CARMAGEDDON 2: 
CARPOCALYPSE NOW 

8 SPEEDDEMONS: JETSKI 

9 NEED FOR SPEED: 
PORSCHE UNLEASHED 


FORE FREE 

Not interested in dropping $50 for 
the latest PC golf game? Download 
some virtual greenplay from 
ABOUTGOLF.COM instead. Tackle 
its Myrtle Beach or Barton Creek 
course, or indulge in an online tour¬ 
nament. Created by the same brains 
who brought us Microsoft Golf 1998 
and 1999. Free; Windows only. 



TRON-A-THON, ANYONE? 

Who could forget Tron, the addictive 
arcade counterpart to the cheesy 
Disney flick of the same name? 
Almost 20 years later there’s 
GLTRON [gltron.org], a free, 3-D 
version inspired by the unforgettable 
light-cycle race. The whole enchilada 
fits on a single floppy disk, so you 
can pass it on to another misty-eyed 



DIRK’S ON DVD 

It’s not much of a surprise that 
there’s a PC version of that mid- 
1980s arcade classic, Dragon’s Lair. 
But publisher DIGITAL LEISURE 
[www.digitalleisure.com] has 
also released a DVD version for 
retro-minded couch pota¬ 
toes. Help Dirk (right) 
rescue the girl...on your 
TV screen. $50; 

DVD-Video. 


FULL DECK 

Getting creamed at 
bridge on MSN: Zone.com? 

ABOUT: CARD GAMES 
[cardgames.about.com] offers a 
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If your lads are already playing games 


with their doors shut, here’s your chance 

to clobber them. 


(In the comfort of your own room.) 


J5 

B.I.G., as in Broadband Internet Gateway 

H ere’s your chance to join in on the fun and games - and show your lads who’s boss. 

With a B.I.G, every computer in your home can share a single cable or DSL high¬ 
speed Internet connection. You can also monitor your kids’ Web activity when they’re 
not playing games. And with built-in firewall security, you win there, too. The CableFREE 
NetBlaster acts as a wireless bridge for your network - giving you the freedom to surf the 
Web anywhere in your home. Both products are easy on your pocketbook and install. Buy 
them at select retail superstores, such as CompUSA®, Fry’s Electronics®, Micro Center®, 
and The Wiz®or online from us. To leam more, visit our web site or call 1-800-632-1118. 


soHoware 

We make networking personal. 
www. sohoware. com 

© 2000 SOHOware, Inc. SOHOware is a registered trademark, and “We make networking personal” are trademarks of SOHOware, Inc. 



CableFREE NetBlaster 













GOOD 


LAWYER CHAT 

Don’t really understand 
what a tort is? Now you 
can chat with a lawyer 
online to find out, free of 
charge, at USLAW.COM. 
The site's Ask a Lawyer 
forum operates 24 hours 
a day, seven days a week. 
Of course, there are 
parameters. Although 
attorneys can coach you 
on general legal concepts 
relating to your question, 
they can't give you spe¬ 
cific advice or directives. 
The site also sells binding 
legal documents such as 
wills, leases, employment 
contracts, and partner¬ 
ship agreements for $25 
or less each. —L.G. 

HAIL, SNAIL! 

Some people actually 
still prefer to receive 
invitations, address 
changes, and other types 
of information by snail 
mail. Now, eletter 
[eletter.com] lets you 
tap the U.S. postal sys¬ 
tem from your PC. Send 
the site a document with 
the addresses of your 
recipients; it will mail- 
merge and send your mis¬ 
sive. The cost? Mailing 
100 domestic, gray-scale 
postcards costs $31; 
sending 100 eight-page 
color brochures abroad 
sets you back $720. Not 
cheap, but probably less 
expensive than a mailing 
service. -J.C. 


n click! 


! HOME £ OFFICE 


NETSAVERS 


m SNIPPED THREADS 

savetwe when e-mails with subject 
lines like “Lunch today” or "What do you 
think?” are stacking up in your in-box 
faster than bodies at a European soccer 
riot, you need a better way to handle 
group discussions. ZAPLET [zaplet. 
com] taps the efficiency of Web linking 
to cut the clutter. Just go to the site 
and set up an invitation or a discussion, 
indicating the e-mail address of each 
person to be contacted. Your correspon¬ 
dents receive a live, updatable message 
rather than a static note. The system 
automatically revises the content of the 
message as each person responds—no 
additional mail, just the facts. -J.C. 


Dun Away! 

Okay, so you pay your bills online. But what 
will it take to get them delivered there? 


OL AND YAHOO! ARE 
now willing to 
handle your bills. 

They won’t pay 
them, but they’ll be happy 
to receive the envelopes, rip 
them open, and—with the 

help ofCHECKFREE [checkfree. 
com]—digitize them for pre¬ 
sentation online so that you 
can look, then click-and-pay 
your cash away. 

Meanwhile, statusfactory 

[statusfactory.com], PAYTRUST 
[paytrust.com], and PAYMY- 

bills.com are competing for 
business against the mighty 
portals. Each of these compa¬ 
nies, like AOL and Yahoo!, lets 
you keep online bill archives. 
Each will also e-mail you pay¬ 
ment reminders. 

Despite the convenience 
offered by a bill-management 
service, some users may fret 
about security and confiden¬ 


tiality. But since all these 
bill handlers use 
advanced firewalls and 
data encryption, those are 
relatively unwarranted worries, 
says Sam Callard, senior analyst 
for Cyber Dialogue: “There’s less 
a question of security or priva¬ 
cy than, ‘Do I really need this? ” ■ 
If you don’t excel at effi¬ 
ciently managing reams of 
paper bills, the expense might 
be worth it. Each of the three 
nonportal services will cost 
you about $9 a month. Yahoo!’s 
basic fees, which AOL is likely 
to match, start at $2 permonth, 
plus 40 cents per payment. 

Another consideration is your 
current bank’s plans to offer sim¬ 
ilar services. For example, Chase, 
Wells Fargo, and First Union 
Bank are launching Spectrum, 
a bill-management system, and 
other banks will probably fol¬ 
low suit. -J.c. 


m A SMARTER PALM 

s avetw e £ free so ft ware title for Palm 
handhelds, VINDIGO [vlndlgo.com] 
provides copious food and shopping 
listings for New York, 
Chicago, Boston, San 
Francisco, and Washing¬ 
ton. Listings include 
directions and reviews 
for thousands of 
restaurants, and 
provide the low- 
down on stores, 
movie theaters, and 
You can 

expect Vindigo to 
add more U.S. 
and European 
cities by the end of 
the year. It's also 
readying a service 
that will let users 
purchase movie tickets. -J.C. 


Jfc SURFING FOR MILES 

SAVEimiEY WEBMILES [webmiles. 
com] is hardly the first shop-for-airline- 
miles service online, but it may become 
the most popular, with BORDERS. 

COM, DELL.COM, NORDSTROM 
[nordstrom.com], and TOYSRUS. 

COM among its merchant ranks. In most 
cases, it’ll give you a mile for every dol¬ 
lar you spend; some retailers grant two 
or three miles per dollar. Amass 25,000 
miles and get a free ticket to anywhere 
in the continental U.S., redeemable on 
any airline—and without blackout dates 
or flight restrictions. -L.G. 








































: why youi 
of generii 


that bottle 


Nunez de Prado olive oil 

Hints of green apple, almond, 
and burnt ©range. 

$19.50; ITfei fwww.feast.com] 
Colonnaextra-virgin olive oil 
PressedjWith organic Sicilian lemons. 
Best wi^i fish, chicken, and red meat. 
$18; 8.5%. [tavolo.com] 

Olio Verde extra-virgin olive oil 
A peppeft fresh, grassy flavor. 

Plays wejf with vegetables. 

$30; 16.8 o/ [deandeluca.com] 
Diana's grapesced oil 
With forest mushrooms. Great for 


dippingbreai 
$16; 12.7 i,z. | 
Moulinsde 
Provencalc 
Unequaled f 
floating i*rb 
$18.50; l$.9 


3urmetoilstore.com] 

Brague aromatic 


tg.” Includes 
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The new Lincoln LS will get you to your destination in record time, 


The new Lincoln LS is engineered to encourage rapid travel. Yet it has an interior that practically begs you and your passengers 


conundrum that could require years of driving to solve. Better get started. For more information or to schedule 


a test drive, visit www.lincolnvehicles.com or call toll-free 877 2DriveLS (877 237-4835). 








ATTITUDE 


Yippee! 


DEAR GASTON, 

Plain and simple: How 
do I know if I’m an Inter¬ 
net addict? 

-WORRIED 

WORRIED: For all my 
wisdom, dear corre¬ 
spondent, please be 
forewarned that I am not 
an accredited psycholo¬ 
gist or your significant 
other. But I can plant 
some seeds in your 
obviously fertile mind, 
for sowing at your 

—Do you find yourself 
waking with QWERTY as 
your first sight, a bump 
on your nose, and the 
imprint of a Return key 
on your cheek? 

—Is your online lover 
getting jealous about all 
the time you spend on 
porn sites? 

—Have you stopped 
drinking and smoking 
because these vices 
interfere with your 
typing? 

—Did you recently call 
in sick because of 
your online habits, even 
though you work at 

These are just a start, 
mon ami. Net addiction 
is a serious malady, and 
your willingness to 
assess your wanton 
ways is already a step 
in the right direction. 
Bonne chance! 

GOT A NET PROBLEM? 
Write ASKGASTON@ 
ZIFFDAVIS.COM. 


WELL CONNECTED Thanks to Silicon 
Valley’s Cisco Systems, 4,100 low- 
income teens and homeless residents 
can now get a computer-networking 
education. Ongoing Cisco-sponsored 
training programs position 
grads to score jobs paying G0TA , 
from $40,000 to $70,000. 


OR YAHOOEY? 
VISIT YIL. 
COM/YY TO 
POST PRAISE 
OR CRITICISM. 


Yahooey! 


BARBIES AT THE GATE Say Matt L. 
quickly and a little slurred. Does it 
sound like MatteP. Okay, but does that 
mean that poor Matt L. deserves a 
cease-and-desist order for operating 

_ mattl.com? The site carries 

content completely unrelat¬ 
ed to the toy company, but 
that doesn’t seem to matter. 


TIX NIXED Props to EBAY 
[ebay.com] for stopping an 
auction for five seats at a Texas 
prison execution only four hours after 
it was posted. Michael Toney, the death 
row inmate, started the auction him¬ 
self to raise money for his daughters’ 
trust funds. Good taste prevailed among 
auctioneers: Not one bid was recorded. 

POPCORN MONEY A big “thank you” 
to moviefone [movietone.com] for 
waiving the surcharge on film tickets 
purchased at the site. After all, there’s 
supposed to be a benefit to buying 
online, right? 

SOUND JUDGMENT If The People’s 
Court can have a Web site, why not 
the supreme court of the united 
STATES [supremecourtus.gov]? Wel¬ 
come to the Web, Justices. 


A LOOK AHEAD Curious 
about your fiscal future? 
Use the online calcula¬ 
tor at SOCIAL SECURITY 
RETIREMENT PLANNER 
[www.ssa.gov/retire] to 
find out just how hard 
you’ll still have to work 
to avoid eating Ham¬ 
burger Helper in your 
third age. 


YAHOOEY X 4 It started when 
Hillary Clinton’s Senate cam¬ 
paign sent an update to supporters 
that (No. 1) included the e-mail 
addresses of hundreds of reporters and 
campaign members in its header. 
Someone then (No. 2) forwarded the 
list to Matt Drudge, who (No. 3) post¬ 
ed the addresses at drudge report 
[ drudgereport.com]. Finally, zealous 
surfers (No. 4) inundated said jour¬ 
nalists with hate mail. 

NOSY BLOKES The British govern¬ 
ment is building a $39 million Inter¬ 
net spy center to track every e-mail 
and page hit within its borders. 
British ISPs will be linked (like it or 
not) to the hub so that their traffic 
can be monitored. 

OPEN THE DOOR! Auction giant 
ebay [ebay.com] is suing Web 
portal BIDDERSEDGE.COM, 

which posts lists of auc¬ 
tion items aggregated 
from other sites. Ebay 
says the hub is tres¬ 
passing by running its 
listings. Just what is the 
otherwise ethical (see 
Yippee!) eBay afraid of? 



WHAT THE 
SEARCH ENGINE 
FOUND 



NUTELLA, THE 
HALLOWED 
HAZELNUT SPREAD 

[ 4 , 360 ] 



BARBARELLA [8 


EXTREEEMELY 

SPECIALIZED 


[members.tripod. 

com/~dlgdyer/ 

mugsweb] 

THE USED MARS BAR 
WRAPPER HOMEPAGE 

[angelfire.com/me/ 

cyberhippies] 

MACARONI ART GAME 

[gustown.com/ 

cbc/macaroni/ 

macaroniart.html] 
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Wo Pnetensi 


GOOD FRIENDS WANT YOU TO DRINK RESPONSIBLY 


‘Listen, it’s not that 
complicated. You give me youp 
Smirnoff on I eat you.” 











fl Click! WEB TRACKS 



Where’s 
the‘Bam’? 

On the Net, no one knows 
you’re a not-so-sotto voce 
chef from New Orleans— 
unless you’re this guy 

O NE COULD DESCRIBE EMERIL LAGASSE 
as Paul Prudhomme with a caffeine 
habit and a loudness issue. The 
chef, author, and TV mainstay with 
that accent has done for Creole 
cooking what Bob Vila did for do-it-your- 
self home restoration. 

Yet, on the Web, it's only recently that 
Lagasse himself has lent his considerable 
culinary weight (but sadly no audio) to a 
domain of his own, emerils.COM. Here 
Lagasse is “giving something back to peo¬ 
ple interested in me,” including the mil¬ 
lions of viewers devoted to The Essence 
of Emeril, Emeril Live, and his spirited 
Good Morning America appearances. 

“Something” in this case is a monthly 
cornucopia of recipes, features, and infor¬ 
mation about his six restaurants. And of 
course you can buy “something,” such as 
one of Emeril’s cookbooks, a few dinner 
plates, or a golf shirt. 

Lagasse, a confessed MP3.com fan, is 
also a regular at Barnesandnoble.com. 

But most of all, he’s impressed with what 
the Net has done for his own craft. “Now 
people can just get on the Internet and go, 
‘Hey, Emeril, where do I get Creole sea¬ 
soning or mahimahi? I live in North 
Dakota!’ It’s speedy access to a higher 
quality of life!” —M.G. 
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□click! 


WEB TRACKS 


Where’s 


FREE prints on Kodak paper with each roll 

How does Snapfish work? Send us your film in this postage-paid mailer. We'l 
send back your negatives and a full set of prints on Kodak paper. We will post your 
password-protected snapshots online within 48 hours of receiving your film and 
immediately notify you by email. All you pay for is $1.69 per roll for the return 
shipping and handling of your prints and negatives. 

How do we do it for free? Our online sponsors pay your film developing costs 
so you don't have to. 

What's the catch? We simply ask you to view your photos online within 30 days 
If you choose not to, we must charge $3.99 for developing your film. 

For more details, see our terms and conditions at www.snapfish.com. O 

o 

L L* * 

Don't worry. You can always email us at: SflQD ISf’ O 

service@snapfish.com www cnnnfkh 


^ detach and retain blue stub for your records ^ 

It's easy! To get your FREE prints 
just follow these simple steps. 

All the information you provide is strictly confidential and we won't share it or sell it to anyone. 

1. Your email and mailing address (please print clearly) 

your email address (requin 

(If you've used Snapfish before, ei 

Q Mr. Q Mrs. Q Ms. 


mailing address (this is where your prints will be sent) 


city state zip+4 

2. Billing Information (please print clearly) 

The only required fee is $1.69 per roll for the return shipping and handling. 

Have we developed film for you before? 

O No-complete credit card info below Q Yes-go to Step 3 on reverse 


credit card number (VISA, Mastercard, AMEX only) expiration date (mm/yy) 


billing address (if different from mailing address) 


( _ ) _ 

daytime phone 
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sit www.snaptish.com for complete details. 

Continue to Step 3 on reverse to complete your order. 
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WEB TOPPERS 

The most popular sites 
among Web surfers 

SITE UNIQUE VISITORS 

(IN MILLIONS) 

1 YAHOO.COM* 47.8 

2 MSN.COM 38.3 

3 AOL.COM 31.4 

4 MICROSOFT.COM 28.3 

5 LYCOS.COM* 27.2 

6 GO.COM 20.5 

7 NETSCAPE.COM 20.0 


9 HOTMAIL.COM 

10 EXCITE.COM* 


WHERE’S 
THE BUZZ? 

The most-visited news/ 
info/entertainment sites 


1 ZDNET 

9.5 

2 ABOUT.COM 

9.3 

3 CNET.COM 

8 9 

4 MSNBC.COM 

8.4 

5 WEATHER.COM 

7.5 

6 FREELOnO.COM 

71 

7 DISNEY ONLINE* 

6.3 

8 ESPN.COM 

5.7 

9 LIFEMINDERS.COM 

5.5 

10 IWIN.COM 5.2 

II IVILLAGE SITES* 

5.1 

12 ENTERTAINDOM* 

4.8 

13 LUCKYSURF.COM 

4.8 

14 SPORTSLINE.COM* 

4.8 

15 ONHEALTH.COM 

4.8 

Media Metrix [mediametrix 

com] 



“Unique vishors^represents 

the 

once during April. Apparent tit 

Is are 

•Aggregated sites 


POLL 

FREEZE! 


Q: Who’s vour favor 

original Angel? 

ite 

JACLYN SMITH 

38% 

FARRAH FAWCETT 

23% 

KATE JACKSON 

20% 

CHERYL LADD 

13% 

TANYA ROBERTS 

6% 

SHELLEY HACK 

2% 

Poll represents responses of 2,461 




CHATS 

The best-attended get-togethers at 
Yahoo! Chat [chat.yahoo.com]. 

1 METALLICA [5/2] 

2 BILL CLINTON [5/4] 

3 90210 CAST MEMBERS [5/17] 

4 HANSON [5/8] 

5 MICHAEL freeny, relation¬ 
ship/sex expert [5/11] 

Rankings reflect May chat attendance. 


I THE WORLD IS NOT ENOUGH 

2 GALAXY QUEST 

3 THE GREEN MILE 

4 BEING JOHN MALKOVICH 

5 THREE KINGS 
Rankings reflect May sales. 



DOWNLOADS 

The most-downloaded software titles 
at ZDNet Downloads [hotfiles.com]. 

I ZONEALARM, PC security 

2 GOIZILLA, Internet 
downloading tool 

3 ICQ, Net messaging system 


PC maintenance program 


2 A LETTER FROM THE 


ED, Richard 
Diebenkom etching 
$34,100 

2 BALLOONS AND KEYHOLE, 

Alexander Calder, 
gouache on paper, $17,600 

3 THE SCREAM (AFTER 
MUNCH), Andy Warhol 
screenprint, $13,750 


Joan Miro etching, $9,900 

5 BRUSH STROKES, Roy Lich¬ 
tenstein silk screen, $8,800 


per share on the Hollywood Stock 
Exchange [hsx.com]. 

1 TOM CRUISE, $7,004 

2 TOM HANKS. $6,701 

3 WILL SMITH, $5,572 

4 GEORGE LUCAS, $4,807 

5 HARRISON FORD. $4,613 

6 DREW BARRYMORE, $4,392 

7 LEONARDO DICAPRIO, $4,384 

8 KEVIN SPACEY, $3,920 
I, $3,674 
,$3,530 

ings reflect end-of-day quotes on 


MUSIC 

The top-selling titles, as tallied by 
NMC [netmusiccountdown.com]*... 

I SILVER & GOLD, Neil Young 

2 supernatural, Santana 

3 2000 YEARS: THE MILLEN¬ 
NIUM concert, Billy Joel 

4 HEAT, Toni Braxton 

5 NO STRINGS ATTACHED. 

'N Sync 


Britney Spears 

3 supernatural, Santana 

4 NO STRINGS ATTACHED, 

’NSync 

5 CALIFORNICATION, Red 

Hot Chili Peppers 
*Ranldngs reflect sales during 
the week beginning 6/2. 



StarChefs [starchefs.com], 

I GARLIC AND FRESH OREGANO 
CHICKEN, Bobby Flay 

2 CHOCOLATE FLOATING 
ISLAND, Stephanie Zonis 

3 UPSIDE-DOWN WILD STRAW¬ 
BERRY TART, Jean-Franijois 
Piege 

4 10-HERB ROASTED CHICKEN, 

Waldy Malouf 

5 ASIAN CAESAR SALAD WITH 
GARLIC CROUTONS. Nora 
Pouillon 


THE BLUEST EYE, 

Toni Morrison 

2 EASY PREY, John Sandford 

3 THE EMPTY CHAIR: 

A LINCOLN RHYME NOVEL, 

Jeffery Deaver 


Michael Ondaatje 


most-requested swaps at 
:House [switchouse.com].** 

I THE ROCK SAYS, The Rock 

2 HAVE A NICE DAY, Mankind 

3 THE CLIENT, John Grisham 
GIRL. INTERRUPTED, 

Susanna Kaysen 

5 timeline, Michael Crichton 
*Rankings reflect sales during the week 
ending 5/31. 

**Ranklngs reflect May swaps. 


play during the week 




















































Enjoy tke 
flavor and extraordinary 
smoothness of 

Turkish Gold, 
an exotic variation of 
Camel's Turkish 
& Domestic Blend. 


10 mg. "tar", 0.8 mg. nicotine, av. per cigarette by FTC method. 


SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 
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CRITICAL EYE ROGER EBERT 


A faster Net will 
weold media 

Digital technology’s unintended Side effect: 
nostalgia for the good old ways 


I T IS CONVENTIONAL WISDOM THAT THE BRAVE NEW WEB DEPENDS ON 

one thing: more bandwidth. Soon this bounty will be upon us, thanks 
to (choose one) cable, faster telephone technology, or satellite. We’ll 
then live in a cutting-edge world of high-definition images, of stream¬ 
ing full-screen video, of movies on demand. ■ But the cutting edge 
has a way of moving on while you’re not looking. I was at the Univer¬ 
sity of Illinois at Urbana-Champaign recently, talking to cyberwizards, 


and they told me about Line of Sight. With¬ 
in a year or two, they said, LOS will be a 
fact of life in larger cities, and its com¬ 
petitors may be left behind in the speed 
race. What is LOS? As its name suggests, 
it’s a transmission system that beams data 
from one antenna to another, and its hand- 
width will be vast. 

Like all Web users, I want more 
speed. I have a DSL line that I 
adored at first but now find 
poky. I look forward to the 
introduction of a quan¬ 
tum transmission 
system, based on 
the ability of 
quantum parti¬ 
cles to he in two 
places at once. Instead 
of being transmitted from 
one place to another, for 
example, the Web might 
simply find itself inside your 
Palm device at the same time 
that it finds itself inside mine. 

But hack to LOS. Whether or not it deliv¬ 
ers on its hype, I’m sure that bandwidth 
will soon increase enormously. And when 


every Web user has wireless access to high- 
quality video, instantaneous games, and 
every other possible feature, the world of 
popular entertainment will be trans¬ 
formed—and traumatized. Record compa¬ 
ny executives will recall with nostalgia the 
days of MP3. Enormous files will fly around 
the globe. Chatroom dialogue: 
Moondog: fust saw a great flick. 
StarSearcher2: What was it? 
Moondog: See for yourself. 
Here it is. 

Zap! Encryption 
exists to be defeat¬ 
ed. Movies, televi¬ 
sion, recorded 
music, and the 
texts of books will 
be essentially free. But 
here is the crucial point: 
They will be free in their dig¬ 
ital forms. This will inspire 
i wholesale move by the 
entertainment industry back 
into analog and physical media, and 
into live performance. 

You can’t digitize a live concert. You can 
download all the words in a book, but you 



can’t digitize the feeling of holding one 
in your hands. You can trade MP3 files, 
but vinyl record stores get top prices for 
classic LPs, and buffs claim that vinyl 
sounds better than CDs. You can see a 
movie on a big video screen, but you can’t 
digitize the smell of popcorn and the roar 
of the audience. 

And you won’t be able to reproduce 
light through celluloid either. As fast 
bandwidth becomes the norm on the Net, 
digital projection systems will be noth¬ 
ing special in theaters. To set first-run 
movies apart from their digital version, 
studios will turn to celluloid projection 
systems like MaxiVision48, which offers 
a picture 500 percent better than current 
film or digital projection. 

The new bandwidth speeds will usher in 
an alternative mar¬ 
ket for old-media 
presentations: 
movies on film, 
bands in concert, 
books on paper, 
songs on vinyl. 

You’ll get the digi¬ 
tal experience 
cheaply or free 
(legally or not) but 
will pay for an enhanced analog version. 

I was at the University of Illinois for my 
annual Overlooked Film Festival. On one 
panel I was joined by Donna Cox, who cre¬ 
ates digital images there at the Electrical 
Imaging Lab, and whose work has 
appeared in IMAX films and on the dome 
of the Hayden Planetarium. She has access 
to every possible tool of the digital-image 
maker. But she prefers film to digital pro¬ 
jection. As she expressed it: “Film is taffy. 
Digital is grit.” 

On the last day of the festival, in the cen¬ 
tral Illinois city where Mosaic, Eudora, and 
Flight Simulator were bom, I showed the 
1955 version of Oklahoma! We used a 195 5 
Todd-AO projector that had simply been 
left behind at the Virginia Theatre in Cham- 
paign.Itshows 70mm film at 30 frames per 
second (not the industry standard of 24). As 
Gordon MacRae sang “Oh, What a Beauti¬ 
ful Momin’,” you could hear gasps from 
the audience. People will pay to gasp like 
that. Faster bandwidth will be the salva¬ 
tion of old technologies. H 


You can see a 
movie on a big 
video screen, but 
you can’t digitize 
the smell of pop¬ 
corn and the roar 
of the audience 
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Sarah’s Insurance Agent 


Sarah 



Sarah loves saving time and money. 
Oddly enough, so does her insurance agent. 


Online auto insurance in minutes. No agent required. 

Quote it. Buy it. Print it. Esurance puts you in control of the entire 
auto insurance process, so you save time and money. You’ll find 
the exact coverage you need, get a great price, even print your own 
proof of insurance card. Visit esurance.com or call 800-926-6012. 


mesurance 

Insurance. Only Better.™ 

esurance.com 






JON KATZ 


Pushed to 
the Internet Edge 


We have front row seats for tk 

now being created by the Net 


e new order 


A n edge...marks the limits of who you are and what you 
imagine yourself capable of....One of the things about an edge is 
that it represents a really huge identity crisis.” —Arnold and Amy 
Mindell, Riding the Horse Backwards (1991) ■ Almost everyone 
reading this is taking part in a revolution that will engage his¬ 
torians for centuries to come. New technologies—canals, telephones, 
railroads, automobiles, airplanes—often trigger great change, and 


change in turn can spark considerable 
unease. The Net is probably the biggest 
technological change we’ll see in our life¬ 
time. So every time we dial up, we’re 
astride what author Mark Stefik calls the 
Internet Edge: the point at which we 
choose to confront—or not to confront— 
the Net and its impact on our lives. 

Stefik, principal scientist and 
manager of the Human Document 
Interactions Area at the fabled 
Xerox Palo Alto Research Center, 
is one of the most interesting 
thinkers about the Net 
In his new book, 

The Internet Edge 
(MIT Press), he 
announces that a 
growing number 
of people—that 
would be you— 
are living right on 
the cusp of changes 
being driven by the rise of net¬ 
worked computing. 

This edge is obvious everywhere, from 
Wall Street’s grappling with e-trading and 
dot-coms to grandmothers e-mailing their 


distant grandkids, from the irruption of 
countless e-commerce sites to the strange 
effect of things like the ‘‘I Love You” virus 
on the workplace. 

Key changes in technology have often por¬ 
tended periods of great scientific discovery. 
Many of the first elements in the periodic 
table were identified in the 
decade after the invention of 
the storage battery; advances 
in astronomy andmedicine 
followed the invention of 
such instruments as the 
telescope and microscope 
—which indicates that we 
are likely heading toward 
the Mother of All Peri¬ 
ods of Scientific Dis¬ 
covery. Things will 
be gained: infor¬ 
mation, opportu¬ 
nities, new ways 
to communicate; 
things will be lost: 
privacy, copyright, the 
power of traditionally powerful media 
and educational institutions to monop¬ 
olize agendas. 


In the social as well as high-tech arena, 
Stefik writes, technologies often cause 
radical change, and with it, “a conflict 
between global and local values. Such a 
conflict can evoke resistance, a ‘push- 
back,’ as people seek stability and attempt 
to protect the status quo.” 

The pushback is evident across the cul¬ 
ture. We’re seeing fights over music own¬ 
ership and intellectual property, worries 
about education and pornography, grow¬ 
ing political struggles between individu¬ 
alism—currently headquartered online 
—and corporatism, which is in the 
process of moving there. 

There isn’t an institution in American 
life that isn’t being pushed to the Internet 
Edge, worried about the future, sometimes 
desperately wanting to preserve the past. 

The astonishing 
thing about life on 
the Internet Edge 
is that the Net con¬ 
sists of what will 
soon be consid¬ 
ered the crudest of 
technologies. Our 
expensive, cum¬ 
bersome system 
of cables, modems, 
and clunky hardware already seems 
ridiculously outdated. Just as millions 
are finally figuring out how to use it, it 
will shortly be replaced. As technologies 
get used, they get improved. During the 
ensuing period of change and confusion, 
society and technology evolve together 
to create a new order. 

The brave and the honest will admit they 
don’t quite know where we’re heading, or 
how to feel about it All we can do is try to 
help one another keep up. 

Our social structures, cultural assump¬ 
tions, and legal traditions are coevolving 
with the Internet. And the next wave of 
scientific discovery—wireless communi¬ 
cation, nanotechnology, AI, genetics, 
supercomputing—will bring still more of 
the change Stefik writes about, as well as 
more anxiety and controversy. 

Yet this idea of an Internet Edge is excit- - 
ing. We’re lucky to be in on it. Fasten your | 
seat belts and hold on tight. Q : 

1 

E-MAIL JON KATZ AT jonkatz@slashdot.org. I 



Almost everyone 
reading this is 
taking part in a 
revolution that 
will engage 
historians for 
centuries to come 
V_ 
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Ever been struck with NEW CAR FEVER? 
Thanks to the MIRACLE of modern technology 
now there’s RELIEF. 


New Car Fever can strike just about 
anyone, anywhere, anytime. No one is 
completely immune to this beguiling 
and often misunderstood malady. 
But thanks to recent breakthroughs 
in modern technology, now there's 
relief. It’s giggo.com, the revolutionary 
online service that puts car research, 
easy financing and purchasing power 
quite literally at your very fingertips. 




salivary glands 
Shortness of breath 
Heart palpitations 
Wat “woozy" feeling 


© doesn't have to give 
you a rash. 

You can look at more cars than 
you can shake a stick at. (As to 
why you would even be shaking a 
stick at all is your own business 
and we will pursue it no further.) 
Every make, every model is as 
close as your keyboard. Compare 
standard features and available 
options. Use the giggocalculator 
to figure out how much car you 
can afford. Your temperature will 
be back to 98.6” before you know 
it (55-75" if you’re amphibious). 






Everything you ever 
wanted to know about 
negotiating a great deal. 


Once you have been approved 
for a giggoloan, we’ll put you in 
touch with one of our Preferred 


prefer them, since they’ve already 


you'll prefer dealing with them, 
too.) You’ll receive a giggocheck 
overnight, giving you the power 
to negotiate as a cash buyer. 
And all you had to do was ask. 




New Car Fever is often accompanied 
by crippling headaches caused by 
overly complicated car financing. Not 
with giggo.com. After you spend a 
few moments filling out our easy 
step-by-step application, you’ll get an 
answer in 30 minutes or less. No more 
agonizing meetings spent scrutinizing 
your credit history. Your fever should 
begin to subside almost immediately. 


Choose your term: 


Manufacturer: 

I*™.. :*J 


Credit rating? 
[ Excellent 


Got the itch for a shiny new car? With 
giggo.com, the scratch is easily 
within reach. You take control of the 
entire car buying process from start 
to finish. New Car Fever cannot be 
prevented. But thanks to giggo.com, 
fast relief is as close as your computer. 



We’ve got this car thing down. 
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A SAMPLING OF THE WORLD WIDE WEB, WORD FOR WORD edited by jeremy caplan 


Thanking the world in five words 

Plus: Why Hotmail’s not cool, who Ally Farson is, when people tip 
we II (and w by), and which are the best good-luck charms 


\rtist Donald Roller Wilson notes that his subject, Cookie— 
essed to greet the Holy Virgin-hopes shell appear disguised as a refrigerator: 
>r open, light on , picnic ham inside, [donaldrollerwilson.com/painting05.html] 


Hotmail on Ice 

Security issues plagued HOTMAIL earlier this 
year, and server problems recently shut many 
users out of the popular e-mail service. Instead 
of sending messages, users received this one: 

WE APOLOGIZE, BUT YOUR ACCOUNT 
is temporarily unavailable. This delay does 
not affect the entire site or relate specifical¬ 
ly to your account, but the machine that 
holds your account information is tem¬ 
porarily unavailable. We do not expect this 
delay to last much longer, so please contin¬ 
ue to check our site for your account status. 

We will do our best to make your account 
available as quickly as possible. We appre¬ 
ciate your support, and sincerely apologize 
for the inconvenience. [lc2.law5.hotmail. 
passport.com/cgi-bin/dasp/fm_shell.asp? 
content=machinedown&Jang=] 

Tipping Over 

At ABUZZ, where users exchange advice, Steve T. 
recently offered guidelines on gratuities. 

AS A WAITER, I MAKE $2.63 PER 
hour. To be quite honest if people say 
please and thank you and tip 15 percent 
I’m happy. It amazes me how many peo¬ 
ple don’t have manners, and it amazes me 
even more how far they can take you. 
Elderly people tip 15 percent to the penny 
but are generally cordial. Women whip 
out the calculators and generally tip 15 
percent rounding down from the nearest 
decimal or less no matter what kind of ser¬ 
vice you give. Men are by far the best tip¬ 
pers especially if they are with one other 
female or just a group of guys having a 
good time. Drinkers and smokers are also 
good tippers. People who appear to have 
a lot of money and that act on the snob¬ 


bish side don’t tip well. People who appear 
less well off tip better than average. Cana¬ 
dians are the worst tippers as are many 
other foreigners, they do have an excuse 
because gratuity is built in to most menu 
prices in foreign countries. However, it 
wouldn’t be difficult to pick up a book on 


etiquette either. A good tip is 20 percent 
to 25 percent in Boston. The best tips I 
have received the past two days were, $8 
on a $ 12 check and $llona$30 check. The 
best tip I have ever received was $100 on 
a $300 check. If I had to average my tips 
over the course of a week it would be 























Internet Radio' s "Dirty Little secret 


Unregulated 
Unformatted and 

Downright 

DN-AMERICAN 

Masson upstanding citizens I 
Be warned that a new form of 
radio - digital crack i* 

like it — is about to be 
unleashed upon an unsuspecting 
nation. Called Lj.vm365.ccm, it 
i* nothing less than a plot to 
jure an entire generation of 
young hearts and minds into an 
incredibly hypnotic world of 
sonic addiction. 

Once they've got us hooked, 
the powers-that-be will start 
pumping the happy juice into the 
water supply and using our 
filling s to manlp- 
'late our brain waves. 



?????? coincidence??????? 

Think again, comrades. 



. document clearly 
shows, Lxve365. com's Internet radio scheme 
iuet may be the brainchild of the rreemasons 
(the government behind t 


FACT 1 


tand up tor America 111 
Give those a mount vermin a piece of 
your mind at vrvm.live365.com! 
a sure to stuff cotton in your ears 
'And DON-T look directly at the 


Live365.com is many 
times more powerful 
than regular radio!!!!!!!! 

Regular radio plays the same music over 
over and has big blocks of commer¬ 
cials to break everything up. There's no 
way you can listen to it for any extendec 
period. 

Live365.com, on the other hand, has a 
ungodly amount of stations with some¬ 
thing for everyone. Any time, day or night 
Plus, they even let you broadcast your 
own radio. With no license and no rules. 

Probability of moral 
dacay??? 100%m 



Paid for by the citizens against live365. 



FACT 2 

Liva365.eou ia mg to broad¬ 
casters and liataaara alike. 

Hmmm, can you think of any other 
place where everything is free? 
Say, Russia for example I In 

FACT 3 

***Live365.com begins with the 
word live and live spelled 
backwards is evil11! 


That's right, pure evil 365 days 
a year. And don't even get us 
started on the ’’com” part. 

say Audio Abomination !?I 


©Srong for America I 











































CUT & PASTE I 



Near a fountain in Cairos zoo, an Egyptian woman 
enjoys the spring holiday of Sham al-Nessim, or Smell the Breeze. 
[washingtonpost.com/wp-dyn/photo/dayinphotos/G4796l-2000May0 l_4.html] 


around 19 percent. Remember, taking peo¬ 
ple’s orders isn’t exactly fun but the money 
is great and it supplements my income. I 
don’t tip below 20 percent only because 
I’ve been on the other side and I know 
what it’s like to deal with extremely rude 
people on a daily basis. It’s nice to com¬ 
pensate somebody for not having to cook 
and being waited on hand and foot like 
you have a personal slave, [www.abuzz. 
com/?a=vqc&q=q.8075] 

The Ally Farson 
Project 

Taking a cue from The Blair Witch Project, ally 

FARSON: A DOCUMENTARY NO ONE WANTED 

to make details the escapades of a serial 
killer...who doesn’t actually exist. The Orange 
County, California, sheriff’s department protest¬ 
ed the site's faux realism but took no legal action 
against it. 

WHO IS ALLY FARSON? 

In early [une of 1999, a series of seven homi¬ 
cides occurred culminating in the August 
indictment of a California woman, Ally 
Farson, the first female serial killer in the 
State’s history. 

On August 24,1999, ShadowMan Films, 


a small film company based in West 
Hollywood, California, received an unso¬ 
licited package containing film footage 
graphically documenting the cold-blooded 
murder of a string of innocent people liv¬ 
ing in the Monarch Beach area of Southern 
California. A copy of this film footage was 
provided to the police and an investigation 
is currently under way....The killer (Ally 
Farson—an amateur film student) is an 


Activism Ad Busters: Three letters, l-P-O. 
Arts Web Stalker: Technical innovation 
equals class war. 

Education Merriam-Webster Word Central: 
Antidisestablishmentarianism. Pseudopsy- 
choanalsis. Polyvinylmasathrealasin. Onomo- 
toplayer. Supercalifragilisticexpialidocious. 
Fashion Paul Smith: I am not Paul Smith. 
Film AtomFilms: Thanks to the filmmakers. 

Finance Gomez.com: Can you spell quiet 
period? 

[www.webbies.com/press/speeches.html] 


expert in disguise and has blatantly dis¬ 
played her face in the raw footage. Ally Far¬ 
son is still at large, in spite of a nationwide 
manhunt and it is our hope this website 
and our efforts will assist in her apprehen¬ 
sion. [allyfarson.com/html/mainpage.html] 

IS SHE REAL? 

Never in the history of Hollywood or the 
Internet has there been an interaction as 
you see before you now. When you go to 
a movie, do you want to be on the screen? 
Do you want to pummel the producer? Do 
you want tokisstheheroor heroine? How 
many times have you said, “I could have 
done better than that!” Or, “Why wasn’t 
that my idea?” 

Now you have a chance to interact with 
Hollywood. To find the clues, to read the 
interviews, to get your hands on the pieces 
of the puzzle and become part of the action. 
This is the first time in history that a movie 
is not just a web site billboard. You can 
choose to take part in this revelation of 
interaction between two screens...your 
computer screen at home and Hollywood’s 
big screen. 

Is Ally Farson real? If you want to get 
metaphysical, yes. The mentality, the psy¬ 
chology, the essence of what is happening 
today in our society is real. But is she flesh 
and blood? No. 

This site is here for your enjoyment; for 
the wannabe forensic scientist, for the 
amatuer slueth [sic]. Dig in, critique, do 


Games Game Spy Industries: Everyone likes 
the licky-licky. 

Humor The Onion: They said I could only... 
Living Epicurious: Is this thing edible? 
Mangia. 

News Jim Romenesko's Media News: I am 
not Jim Romenesko. 

Services Evite.com: Friends, it’s time to 
party. 

Travel Outside online: Thank you. Now get 
outside. 

Weird The Stile Project: Stile sux. 


M g| 

Practically Speechless 

At THE WEBBY AWARDS in San Francisco, award winners’ speeches were limited to five words. 
Here is a sampling: 
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better or learn. Ally Farson exists for you. 

[allyfarson.com/html/disclaimer.html] 

Word on Work 

WORD.COM publishes interviews with Ameri¬ 
cans about ordinary—and odd—jobs. Like Studs 
Terkel with his 1972 book Working, the site’s 
editors recently collected the interviews in a 
book, titled Gig. 

U.S. ARMY PSYCHOLOGICAL OPERA¬ 
TIONS SPECIALIST 

Catherine Knigge. Interviewed by Kael 
Alford: Now I’m an E-4 Psych Ops Spe¬ 
cialist, stationed at Camp Bondsteel in Fer- 
izaji, Kosovo. We’re here with the NATO 
force. Psych Ops is, well, what we do 
depends on the mission. Sometimes it’s like 
information operations and sometimes it’s 
like psychological warfare. Basically what 
we’re trying to do when we go out is we 
gotta change people—we have to get peo¬ 
ple’s behavior to be what we want it to be. 

In wartime, we want people to surrender, 
so it’s our job to go out and convince them 
to do that... 

We had one operation where we dropped 
leaflets during the bombings, basically to 
play on the emotions of the Serb soldiers. 
We told them, “You are fighting for a wrong¬ 
ful cause!” You know? Or like, “Your fami¬ 
ly is not getting food because you are out 
here fighting for something that’s not right!” 
“Your family misses you.” We played on 
stuff like that. We just kept telling them it 
over and over and over: "Hey, all this stuff 
is screwed up, you might as well just quit. 
If you surrender, we’ll treat you better, you’ll 
go home.” Stuff like that. And we just bom¬ 
barded them with it over and over and over. 


[word.com/work/stories/093/index.htm] 

HEAVY METAL ROADIE 
Thomas Bright. Interviewed by Paul 
Vee: I set up my own production compa¬ 
ny when I was 17, promoting rock shows 
at my parents’ theater in Port Jervis, New 
York. It was an old movie theater that my 
parents owned with some other people, 
and Metallica was one of the first bands 
that I booked. This was 1981 or’82, and we 
booked them for a thousand dollars and 
two cases of beer. And fried chicken with 


the catering. Two cases of beer, a quart of 
Absolut, and Kentucky Fried Chicken.... 

In the beginning, it was so low-budget. 
The original Metallica tours were in Ryder 
trucks. And I drove those trucks and did pret¬ 
ty much everything else too. A typical day 
was, like, you stayed at a bad hotel; you got 
up, you had breakfast, you drove to the next 
show ’cause you were too drunk to drive the 
night before. Mostly it was theaters and big 
clubs, no stadiums or any of that shit yet. 
Then you loaded in and set up. The lights get 
set up first, then the PA, and then the band. 
Then you did the entire show.... 

In the end, I was making $675 a week, 
$350 a week per diem, and they paid for 
everything. But I did it because I loved it. 
And I got special perks, such as lots of 
drugs...alcohol...ego inflation. And I trav¬ 
eled everywhere and never paid a dime. 
The hardest thing about it was being away 
from home. I was never home for more 
than a couple of weeks at a time and always 
spent the holidays on the road. During 
down time, I did my laundry. That was the 
big rock and roll thing. Anytime you had 
free time, you did laundry, [word.com/ 
work/stories/Ofl] 
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“Five free trades 
and free Internet 
access when I open 



JBT* my account with as 


little as $500? 


Hey, this is like 
a starter kit for 
online investing.” 



] It’s never been easier to start investing 
/ online. Now you can plug into the market 
with free, unlimited Internet service from 


lstllp.com* when you open your cash account 
with as little as $500. To help get you up and 
running, you’ll also get your first five Internet equity 
trades commission-free in your first month. And with 
instant access to over 8,000 mutual funds, 24-hour 
customer service, customized e-mail alerts and reams 
of research, you’ll have all the tools you need. All 
these benefits, and commissions for Internet equity 
market orders are still only $8. Stop and limit orders 
are just $5 more. With so many ways to . \ account access anytin^ 

manage your portfolio, you’ll just be a click Honwil^ertsandTrlte 

away from your financial future. So apply Internet trade s /free charts" news, reports 
now, before this limited-time offer ends. s — — ^/a.ooo mutual funds J 


APPLY TODAY 


Simply fill out and mail the application on the other side. 



\ 1 ✓ 



A Ameritrade 



25th anniversary 


Believe in yourself 8 " 


Visit www.ameritrade.com/isp/ 




























as Margin Accounts, allowing you to borrow 
s. To decline margin privileges, check the 


in my account as cash only. 

s, do not complete this section below, 
ned amounts. 


O $20,000-$49,999 
O $100,000+ 



O $15,000 -$49,999 
O $100,000-$499,999 


O $15,000-$49,999 
O $100,000-$499,999 


ig section and sign. 


count with Ameritrade. I understand that Ameritrade 
uch does not provide investment advice, but rather 
rurities and delivers them through its clearing agent to 
ker for execution. I accept responsibility for and 
ions and trading strategies are at my sole discretion 
irities, dividends and proceeds for my account and will 
corporate communications and shareholder information 
ess otherwise instructed in writing. Under penalty of 
icurity Number shown on this form is my correct 
!) that I am not subject to backup withholding. If I have 
eject to backup withholding as a result of dividend or 

hall have margin privileges and that when I 
in a margin account, Ameritrade may extend credit 


tain a current consumer or credit report to determine my I 
credit. Any decision by Ameritrade to extend credit may I 
a consumer or credit report, as well as, and in 
id the policies of Ameritrade and its clearing broker, 
ate information regarding this account, including account I 
., to consumer or credit reporting agencies. Upon my 
jf each consumer or credit-reporting agency from which I 
credit report or to which they have provided the 
tify the consumer or credit reporting agencies if I dispute I 
information furnished by Ameritrade. 
ind read the Terms and Conditions, available at 
g 1-800-326-7274, that will govern my account. I agree to be I 
which may be amended from time to time and which are 1 
rrstand that the Terms and Conditions contain a pre- 
nd agree to indemnify and hold harmless Ameritrade 
>r damages resulting from any action taken pursuant to I 
>w, I attest that I am of legal age to contract and that the 1 
on is true and correct. I hereby request, subject to 
account or if otherwise indicated a cash account, to be 



Date 


Date 


inhibits creditors from discriminating against applicants on the 
, sex. marital status , or age (provided that the applicant has the 
scause all or part of the applicant's income is derived from public 


Only 


Date. 
Date . 
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At ZoneZero’s virtual gallery, analog photography is digitized for the online world. In this striking shot, 
taken outside the Lenin bieel Works in Magnitogorsk, Russia, fishermen drill holes in the frozen Ural River, which is so 
polluted that they sell what they catch rather than eat it. [zonezero.com/exposicion6s/fotografos/ludwig/lud06.hfml] 


( CUT & PASTE I 


Grading Good- 
Luck Charms 

Ever wondered how your favorite superstitions stack 
up? L. Fitzgerald Sjoberg offers “value judgments 
on demand” at THE BRUNCHING SHUTTLECOCKS. 


HORSESHOE 

Sure, why not. There’s probably some god¬ 
dess-crescent connection here, and if there 
isn’tl’m sure there are plenty of liberal arts 
undergrads willing to make one up. My 
favorite part is how you’re supposed to keep 
your lucky horseshoe’s ends up “to keep the 
luck from pouring out.” Because you don’t 
want to have a doorstep covered in luck 
which will enter the sewage system during 
the next rain and drain to the ocean, result¬ 
ing in unnaturally fortunate salmon. The 
resulting devastating impact on the ecosys¬ 


tem is easy to envision. So watch it. B 

RABBIT FOOT 

Yeah yeah,itwasn’tluckyforthe rabbit, we’ve 
all heard that one about a million times, and 
the only reason I even mention it is to avoid 
mail “reminding” me of this “oversight” Even 
so, I find rabbit’s feet a little gruesome to pin 
my personal fortunes to. I don’t want to be 
put in the position of saying “I owe all my 
success and acclaim to this dismembered 
mammal limb I keep with me.” D 

SHOOTING STAR 

That’s right, an isolated chunk of inter¬ 
stellar grit traversed uncounted miles of 
cold space, then fell into the sea of our 
atmosphere and died in a slashing trail of 
flame so that you could wish for a new set 
of speakers for your Chevy Tahoe. I mean, 
astrology also assumes heavenly objects 


determine whether it’s a good time to buy 
a new shirt, but at least astrology doesn’t 
require Venus to crash into the earth for to 
do so. On the other hand, 
shooting stars are pretty. A- 


LUCKYPENNY 

“Find a penny, pick it up, and 
all the day you’ll have good netbuzz.com. 
luck.” Does this apply to con¬ 
venience store penny trays? You possess 
the penny for an instant before handing 
it to the clerk, don’t you? You found it, you 
picked it up. My God, this could revo¬ 
lutionize the science of random prosper¬ 
ity. It could take its place among other 
examples of modern luck-generation 
innovations like the steam-powered wish¬ 
ing well and Rainbow Brite. C+ 
[brunching.com/ratings/rate-goodluck. 
html] 3 
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COOL TOOLS 



THE ULTIMATE ACCESSORIES FOR LIFE ONLINE by cordon bass 


EV RIDER 

If you’re so wired, how come 
you’re still running errands in 
a gas-swilling, 2-ton land 
yacht? Designed for city com¬ 
muting, these jelly bean elec¬ 
tric vehicles zip you around in 
style, then plug in for overnight 
recharging. No, they aren’t 
connected to the Web. Yet. Yes, 
batteries are included. Honda’s 
two-person CITY PAL (I) is 
being tested in Japan as part of a 
concept called the Intelligent 
Community Vehicle System, in 
which participants will “check 
out” shared electric vehicles 
from stations throughout urban 
areas. The Nissan HYPERMINI 
( 2 ) incorporates recycled mate¬ 
rials and also accommodates 
two. Top speed: 62 mph. The 
one-person, three-wheel Corbin- 
Motors.com SPARROW (3) hits 
7 0 mph and has a range of up to 
60 miles per charge. It’s classi¬ 
fied as a motorcycle, so you save 
on insurance (and get to cruise 
solo in the car-pool lane). 


(1) Not yet available 
[honda.com] 

(2) $299 per month lease 
[nissandriven.com] 

(3) $14,900 
[corbinmofors.com] 
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4 VIDEO A-GO-GO 

Who says you can’t take it with you? The 
Alorus Vesna, a wireless, pocket-size PDA 
and communicator, promises anywhere, 
anytime streaming Internet video. Check 
out the latest installation of The God and 
Devil Show, new movie trailers, or sports 
highlights—even monitor your home 
from afar. A built-in camera lets you send 
as well as receive video. The Vesna also 
has standard organizer items, including a 
contact list, calendar, and notepad. It’ll be 
available by the end of the year. 

VESNA 

$795, Alorus 
[alorus.com] 


5 LITTLE WING 

Shake, rattle, and roll: Logitech’s Wing- 
Man Force 3D joystick puts a new kick into 
your online gaming—twitching and 
bumping along with the action as it 
unfolds on your screen. The joystick has a 
twist handle, seven programmable but¬ 
tons, and an eight-way hat switch for com¬ 
plete control of your favorite games. A 
space-saving design reduces desktop clut¬ 
ter, and it works with any PC game writ¬ 
ten to support standard force feedback. 

WINGMAN FORCE 3D 

$60, Logitech 
[logitech.com] 



6 PRESS TO PLAY 

When you've tired of your $250,000 Lam¬ 
borghini Diablo, and the retreats in Monte 
Carlo and Mykonos no longer sate your 
desire for wretched excess, consider 
Yamaha’s ultimate high-tech player 
piano, the DisklavierPro 2000. The instru¬ 
ment is based on an Intel Pentium III 
processor and can be controlled via voice 
command or a touch screen. While you’re 
playing, you can also orchestrate a com¬ 
plete multimedia performance that 
includes video and lighting. You skipped 
piano lessons? No problem: Pop in a DVD 
and the Disklavier reproduces perfor¬ 
mances by world-class musicians such as 
Joe Sample—complete with moving keys 
and pedals. 

DISKLAVIER PRO 2000 

$333,000, Yamaha Corporation of America 
[yamaha.com] 


I 
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the battery with 
a heart of titanium 


take power to the next level 











ORDINARY PEOPLE DOING EXTRAORDINARY THINGS ONLINE by jeremy caplan 



A healthy dose 
of online help 

Having battled their own illnesses, two Web 
entrepreneurs are fighting for Others online 


T he founding executives of hopelink have spent more time in 
hospitals than in boardrooms. That’s in part because they’re health 
industry experts; the startup’s CEO and chairman have both worked 
for years in the health care business. But it’s also because both 
have lived through medical trauma. Kathryn Tunstall, chairman 


and cofounder, has waged a two-year bat¬ 
tle with breast cancer and recently under¬ 
went a double mastectomy. As a child, 
cofounder Jim Messemer was hospitalized 
with rheumatic fever and remembers being 
unable to walk. And in assembling their 
HopeLink team, Messemer and Tunstall 
have sought out others who likewise know 
serious illness firsthand. 

Kelly Gallagher, an advisory board mem¬ 
ber, has suffered from Hodgkin’s disease for 
17 years, enduring 68 blood transfusions 
and a bone marrow transplant. Having 
fought for their own lives, Tunstall, Messe¬ 
mer, and Gallagher are eager to make a 
difference in the lives of others. “Some com¬ 
panies have missions,” Messemer says. “I 
call this a movement.” 

Although HopeLink is a for-profit ven¬ 
ture that supplies services to medical pro¬ 
fessionals and health care consumers, its 
civic-minded founders have already estab¬ 
lished a nonprofit arm called web of hope 
[webofhope.com]. The charitable foun¬ 
dation will fund health education, out¬ 
reach, and research into orphan drugs, 
defined as those lacking sufficient future 
profitability to merit research by large 
drug companies. In addition, the fund will 
assist those in need. “We want to reach 
out into urban areas to help provide infor¬ 
mation and services that are sorely lack¬ 
ing,” Messemer says. 

For Tunstall, the need for health care 
information and resources on the Web 
became evident during her own efforts to 
track down the most cutting-edge treat¬ 
ment options available. ‘When I was diag¬ 
nosed with stage-two breast cancer in July 
of 1998,1 spent a month trying to gather 
information online,” she says. “Even as 
an experienced medical executive, I was 
struck by how little could be found on 
the Web. It was beyond frustrating—it 
was devastating. I wanted to play an 
active role in managing my recovery, and 
without information on progressive treat¬ 
ments I couldn’t do that.” 

With their online ventures, Tunstall and 
partners aim to help people research 
emerging treatments and assist them in 
getting involved in clinical testing so that 
they can take advantage of medical 
advances as they occur. 

In the past, corporations became good 
citizens by promising fair hiring prac- 
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dell factory 
computer. 

dell” factory outlet price. 




pentium®/// 


Have you heard about the Dell™ Factory Outlet? It's a website 
offering refurbished Dell systems at a discount. First, we rebuild 
Dell desktops, notebooks, workstations and servers to original Dell 
factory standards. And test them to ensure top performance. Then 
it's time to price our systems —they're always discounted. Plus, 
most include Intel® Pentium® III processors. And they're all covered 
by Dell's same-as-new limited warranty 1 . 

So check out the Dell Factory Outlet today. You can browse 24 hours a 
day. And when you're ready to buy, just call our reps. The Dell Factory 
Outlet. Where you can buy Dell technology at discounted prices, 
find the system that's right for you. speak with our helpful reps: 
mon-fri 7am-9pm CDT • sat 10am-6pm CDT • keycode 29YIL 


shop online, buy on the phone. 


D^LL factory outlet 

888.476.8041 [ www.dell.com/outiet | d^LLOCOM 


Ail systems refurbished and for U.S. only. Dell Computer Corporation cannot be held responsible for errors in typography or photography. 'For a complete copy of our guarantees or limited warranties, write Dell Computer 
Corporation. Attn. Warranties, One Dell Way, Box 8621, Round Rock, TX 78682. Dell, the Dell logo and Dimension are trademarks of Dell Computer Corporation. Reproduction in any manner whatsoever without the express 
written permission of Dell Computer Corporation is strictly forbidden. Intel, the Intel Inside logo, and Pentium are registered trademarks of Intel Corporation. ©2000 Dell Computer Corporation. All riqhts reserved. 
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SMALL TOUCHES 


TOUCHED BY THE NET 


tices or biodegradable products. Now 
forward-thinking Net startups are looking 
for innovative ways to share their suc¬ 
cesses with the less fortunate. 

In addition to donating 20 percent (1.4 
million shares) of the founders’ stock to the 
charitable venture, HopeLink’s executives 
are drafting an independent board and 
soliciting private donations to ensure that 
Web of Hope has a sustainable impact, 
regardless of how the for-profit effort fares. 

‘We want to reach 
out into urban 
areas to provide 
information and 
services that are 
sorely lacking 5 

A number of dot-coms are setting up 
foundations to attract and retain idealistic 
employees, says Peter Hero, president of 

COMMUNITY FOUNDATION SILICON VALLEY 

[siliconvalleygives.com], a charitable group 
that gives grants and helps others write 
grants. But Hero finds the scope of 
HopeLink’s commitment remarkable. 

“We now work with more than a dozen 
dot-com companies that put aside pre- 
IPO stock, including eBay, AltaVista, 
Snowball.com, and Handspring,” Hero 
says. “But those were all around 1 percent, 
or one-half percent, of their total stock. 
Setting aside 20 percent is unheard-of. 
It’s unbelievable.” 

Designating 20 percent of initial stock 
shares to create a nonprofit foundation 
before earning the first dollar may not be 
the best way to satisfy financial advisers. 
But to HopeLink’s entrepreneurs, corpo¬ 
rate responsibility means wiring a com¬ 
mitment to altruism into their enterprise’s 
very existence. 

HopeLink’s executives describe Web of 
Hope as a standard-bearer for New Econo¬ 
my philanthropy. Says Messemer, “We 
want to give entrepreneurs a new frame¬ 
work for their initial business models. 
When founders begin a company, they 
have the opportunity and flexibility to take 
some of their stock and leverage it to fund 
a cause. It’s not enough to make money. 
You have to make a difference.” 



HELPING FIRE 
VICTIMS 

[www.lac.losalamos.nm.us] 

A s fires blazed through Los 
Alamos, New Mexico, in 
May, displaced residents 
took to the Web to see if 
their houses had burned 
down. And when the evacuees 
reached safe havens, they used 
the Web to post notes for one 
another and to check the where¬ 
abouts of friends and family. 
Within two days of the initial 
evacuation, thousands had reg¬ 
istered at the LOS ALAMOS 
COUNTY site, assuring friends 
and relatives of their safety. 

When he first heard about 
the fires in his hometown, Ted 
Phillips, a Y-Life freelance artist 
who helps design this page, 
logged in from his office in New 
York City to see if his parents’ 
house had been destroyed. “The 
first map I saw online showed 
that my block was in the path of 
the fire,” Phillips says.'When I 
logged in later to KOBTV.COM, 
a local news site, I found out that 
38 houses on my street had been 
destroyed. Miraculously, though, 
the fire stopped less than a hun¬ 
dred yards from my doorstep.” 

Phillips was lucky, but for the 
more than 200 families whose 
homes were burned down, the 
Web provided little consolation. 
However, by listing contractors 
and insurance agents, the Los 
Alamos County Web site did help 
area residents begin to rebuild 


their homes. And following a 
government investigation, the 
site also posted the National 
Park Service’s preliminary report 
addressing culpability for the 
so-called controlled burn and 
assessing the total damage. 

DOING GOOD 
DEEDS 

[favorsunlimited.com] 

T his site won’t win any 
design awards, but its 
homemade flavor and 
good-hearted mission 
make it worth a visit. At 
FAVORSUNLIMITED.COM, 
Samaritans—seeking nothing 
in return—offer everything 
from used eyeglasses to 
advice. One man from Nigeria 
recently volunteered to assist 
anyone looking for informa¬ 
tion about his country. And 
the mother of a child with a 
terminal illness posted a note 
for those in need of solace. 



In an age when giving some¬ 
thing for nothing seems an out¬ 
moded concept, this site is a 
refreshingly simple reminder 
of what generosity can mean. 

SAILING SOLO 
FOR CHARITY 

[www.parasail.com.au] 
hile millions of beach 
bums are loafing this 
summer, 32-year-old 
Vinny Lauwers is hard¬ 
ly taking it easy. A para¬ 
plegic who lives in Australia, 
Lauwers hopes to become the 
first disabled person to sail 
solo—nonstop and unassist¬ 
ed—around the world. At THE 
PARASAIL VISION QUEST, 
supporters can track his 
progress and ask questions of 
the star skipper. 

When he’s not busy com¬ 
manding his ship, Lauwers 
maintains a Web journal, post¬ 
ing photographs and recounting 
the storms that have rocked his 
boat but not, so far, his spirit. 
Having built most of the 47-foot 
Vision Quest by himself, Lauw¬ 
ers prepared for his voyage by 
undertaking 18 crossings of the 
Bass Strait and sailing a total of 
42,000 nautical miles. 

In addition to achieving a 
personal goal of his own, the 
intrepid mariner hopes his 
voyage will raise funds for 
Parasail, an organization that 
aids disabled and disadvan¬ 
taged children. 


j 
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COMPARING THE TRIED-AND-TRUE WITH THE NET-AND-NEW by david sheff 


Shopping for groceries 



OLD WAY 

I ln our family, there’s never enough time 
for grocery shopping. When we do go, it’s 
hectic and stressful, especially when our 
two young and unruly children are 
along. After a particularly harrowing 
trip, I decided to conduct an experi¬ 
ment: First I headed to two different 
stores, shopping list in hand. 

2 At Safeway, I piled the goods in 
a cart. The kids were fine— 
even helpful—although extra- 
huge bags of candy and boxes of 
sugary cereals kept showing up 
in the cart. (I removed them.) 

3 The checkout process 
went smoothly. The total 
bill was $111.16. 

4 Since we prefer organic 
products, I wanted to 
compare Safeway with our 
I local Whole Foods. The same 
I list of items, substituting 
organics when possible, cost 
$134.22 at Whole Foods. 

TIME ELAPSED: 

At Safeway, 48 minutes; at Whole 
Foods, 39 minutes 

COMMENTS: Afterward I was exhausted 
and a bit shell-shocked. 


NET WAY 


1 A friend told me that webvan 
[webvan.com] has changed his life, so I 
decided to try it. The service is currently 
available in the San Francisco Bay Area and 
in Atlanta. (There are similar shopping and 
delivery services in other cities, including 
yourgrocer.com in New York City, and 
peapod.com in Austin, Texas; Boston; 
Chicago; Columbus, Ohio; Dallas-Fort 
Worth; Houston; New York’s Long Island; 
and San Francisco-San Jose.) 

2 Registered at Webvan and began to shop. 

To compare the prices with those at Safe¬ 
way and Whole Foods, I placed two separate 
orders, selecting the same items but includ¬ 
ing organic products on one of the lists. 

3 For the regular shopping list, Webvan 
charged $101.92, less than Safeway. For the 
organic counterpart, Webvan’s total was sub¬ 
stantially lower than Whole Foods’: $107.75, 
and that doesn’t include the $15 discount for 
first-time users. (There is no delivery charge 
on orders of more than $50; if you spend less 
than that, the charge is $4.95.) 

4 The orders arrived the next day, at exactly 
the time I selected. The driver refused a tip. 

TIME ELAPSED: 

5 minutes to place the order 

COMMENTS: As long as I can plan at least 
a day in advance. I’ll never again go to the 
grocery store. 


►WINNER: NET WAY For convenience, substantial time savings, better prices—and invaluable sanity. 
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Look into the southern sky. What do you see? 


We See Broadband Everywhere 11 



A clear view of the southern sky is your clear path to the Internet’s richest content— 
delivered at blazing speeds via satellite. Where land-based broadband services are limited by 
geography, broadband Internet access powered by DirecPC is not. DirecPC uses your existing 




DirecDuo™ 


modem to request information from the Web, then uses a satellite to bypass slow 
landlines to deliver the content you want—at speeds up to 14 times faster than a 
28.8 modem! And the price for the fastest 
Internet access available nationwide isn’t much 
more than you’re paying now for dialup access. 

Which should give you a whole new perspective 
of the southern sky. 


Call your authorized Hughes dealer or call 
1-800-DIRECPC or visit our Web site awljbu 
at www.direcpc.com to locate a CBSS 
dealer near you. 


blazing fast broadband Internet access 
AND DIRECTV*—using the same antenna! 
Think of it, download speeds of up to 
400 Kbps combined with more than 
210 channels of movies, sports and other 
DIRECTV programming. So before you 
decide to buy one without the other, 
think twice. Think 
DirecDuo—the or 
to get DirecPC and 
DIRECTV from i 
antenna. That southern 
sky's lookir 
and better. 


HI 















OLD WAY I NET WAY 1 



OLD WAY 


I We were meeting friends at a downtown 
theater. One of them called directory assis¬ 
tance for the telephone number and then 
called the theater for the address. 

2 There was a recorded message with the 
theater’s location, as well as driving 
directions. 

TIME ELAPSED: 

2 minutes on the phone 

COMMENTS: They arrived at the theater in 
plenty of time. 


NET WAY 


I Used YAHOO! YELLOW PAGES [yp.yahoo.com], 

quickly getting both the address and driving 
directions, and saving the directory assistance 
charge. 

2 The online directory, normally correct, was 
out of date; the theater had moved, which 
we discovered when we arrived at a boarded- 
up building. 

3 Called the theater from a pay phone and 
got the new address. 

TIME ELAPSED: 

1 minute getting the address but another half 
hour correcting the mistake 

COMMENTS: We missed the curtain. 


►WINNER: OLD WAY For the most up-to-date information, the good old telephone 

Researching Mayan masks 


OLD WAY 


I For his Latin American history class, my son 
had to find a picture of a Mayan mask to 
replicate. The local library didn’t have any 
books dedicated to the Mayans, although 
there were pictures of masks in encyclopedias. 

2 The librarian checked around and directed 
him to another branch. 

3 There he was able to check out a beautiful 
hook with many examples of masks. 

TIME ELAPSED: 

80 minutes 

COMMENTS: It took some extra driving, but the 
book had spectacular illustrations of masks. 


NET WAY 


1 Using search engines such as google 
[google.com], ALTAVISTA [altavista.com], and 
goto.com, my son found numerous sites devoted 
to art, crafts, Mayan civilization, and masks. His 
favorite was the mayan 3 generations 
(FACES) MASK [lanexus.com/solo/ 
Mayan-3-Generations-Faces- 
Mask-DA045.html], 

2 He printed out several masks and 
made a papier-mache version that 
combined them all, as well as some 
from the book. 

TIME ELAPSED: 

14 minutes for the research 

COMMENTS: There were a wide variety of 
masks online, although the picture quality 
generally wasn’t as brilliant as in the book. 



►WINNER: NETWAY The Old Way led to a fabulous resource, but the Net Way was faster and e, 
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New Back-UPS Office®: Complete 
power protection starting at $79 



8 million computer users can't 
be wrong about APC power 
and data protection 

Personal computer users across the 
country recognize APC as a leader in 
power protection. Now, home users are 
finding multiple uses for APC products. 

Some use their APC to protect a television or home 
electronics during a disaster. Still others will use APC to 
protect sophisticated audio and visual equipment from 
damaging electrical surges. At the same time, APC protects more 
computers and networks than any other UPS vendor! 

Enjoy the dependability of APC, a $25,000 equipment protection 
guarantee on all APC UPSs, and the Lifetime Guarantee' that comes 
with all APC surge protection products. 

Visit your reseller or the listed retailers and try one today! 


NEW! 

APC Back-UPS Office*350 VA 
1500 1 /A also available) 



APC also provides the most 
reliable surge protection for 
your computer, your peripherals 


• Emergency battery power on three out¬ 
lets for continuous uptime through brief 
power outages to help save your data 

• Telephone/modem surge suppression 


• Building Wiring Fault indicator 

• Audible and visible alarms alert 
you to power events as they occur 

. $9R non Fnninmpnt Prntertinn 


EAPC T-Shirt. 

he first 100 
rants. One lucky 
ner will win a FREE APC UPS! 


e of the first 100 to mail or fax this completed 
n or contact APC and enter to win a FREE APC 
tl One lucky winner will win a FREE APC UPS! 

1 yet, enter today at the APC Web site! 

Key Code 

r.//promo.apcc.com u224z 


I) 289-APCC x8869 • FAX: (401) 788-2797 



Legendary Reliability" 


FREE APC T-SHIRT to the first 100 entrants. 

One lucky winner will win a FREE APC UPS! 


□ YES! Enter me to win a FREE APC T-shirt □ NO, I'm not interested at 

and possibly a FREE APC UPS! this time, but please add 

me to your mailing list. 


APC Back-UPS* Office 500 



Title:. 


City/Town:_State:_Zip: 

Brand of PC used? _ 

Brand of UPS used?_ 

Brand of Surge used? _ f _ 

©2000 APC. All trademarks are the property of their owners APCtH0EB-USf • E-mail: apcinfo0apcc.com • 132 Fairgrounds Road, West Kingston.ft) 02892 USA 
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OLD WAY I NET WAY I 

Finding a local address 



OLD WAY 

I We were meeting friends at a downtown 
theater. One of them called directory assis¬ 
tance for the telephone number and then 
called the theater for the address. 

2 There was a recorded message with the 
theater’s location, as well as driving 
directions. 

TIME ELAPSED: 

2 minutes on the phone 

COMMENTS: They arrived at the theater in 
plenty of time. 


NET WAY 

I Used YAHOO! YELLOW pages [yp.yahoo.com], 

quickly getting both the address and driving 
directions, and saving the directory assistance 
charge. 

2 The online directory, normally correct, was 
out of date; the theater had moved, which 
we discovered when we arrived at a boarded- 
up building. 

3 Called the theater from a pay phone and 
got the new address. 

TIME ELAPSED: 

1 minute getting the address but another half 
hour correcting the mistake 

COMMENTS: We missed the curtain. 


^ WINNER: OLD WAY For the most up-to-date information, the good old telephone is best. 


Researching Mayan masks 


OLD WAY 

I For his Latin American history class, my son 
had to find a picture of a Mayan mask to 
replicate. The local library didn’t have any 
books dedicated to the Mayans, although 


NET WAY 


1 Using search engines such as google 
[ google.com], ALTAVISTA [altavista.com], and 

goto.com, my son found numerous sites devoted 
to art, crafts, Mayan civilization, and masks. His 


NO POSTAGE 
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KEY CODE: u224z 
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How to Contact APC: 

Call: (888) 289-APCC 

use the extension on the reverse side I 

Fax:(401) 788-2797 

Visit: http://promo.apcc.com 

use the key code on the reverse side I 













































New Back-UPS Office®: Complete 
power protection starting at $79 



8 million computer users can't 
be wrong about APC power 
and data protection 

Personal computer users across the 
country recognize APC as a leader in 
power protection. Now, home users are 
finding multiple uses for APC products. 

Some use their APC to protect a television or home 
electronics during a disaster. Still others will use APC to 
protect sophisticated audio and visual equipment from 
damaging electrical surges. At the same time, APC protects mori 
computers and networks than any other UPS vendor! 

Enjoy the dependability of APC, a $25,000 equipment protection 
guarantee on all APC UPSs, and the Lifetime Guarantee’ that comes 
with all APC surge protection products. 

Visit your reseller or the listed retailers and try one today! 


LT*B 


APC also provides the most 

III 


reliable surge protection for 

* 


your computer, your peripherals 


and your fax/modem lines. 


An APC Back-UPS Office gives you: 

• Surge protection on all six outlets to 
protect your computer plus displays, 
printers, scanners and more 


• Emergency battery power on three out¬ 
lets for continuous uptime through brief 
power outages to help save your data 

• Telephone/modem surge suppression 
to maintain your online connection 

• Auto-shutdown software which saves 
your files and data, even when you're 
away from your computer 

APC safety and reliability benefits: 


• Building Wiring Fault indicator 

• Audible and visible alarms alert 
you to power events as they occur 

• $25,000 Equipment Protection 
Policy (U.S. and Canada only) 

’See policy for details 



Legendary Reliability" 


User-replaceable batteries reduce ser¬ 
vice costs 


You can find APC power protection products at these stores or visit httpj/promo.apcc.com and click on "how to buy" to find your nearest reseller. 


fGtSiSB luumosirflTiTI &K&) ^Gateway .com 


FREE APC T-shirt for the first 100 entrants. One lucky winner will receive a FREE APC UPS. 

To order: Visit http://pmmO.apCC.COm Key Code u224z • Call 888-289-APCC x8869 • Fax 401-788-2797' 
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resulting transcripts by keyword, show, or 
time frame, and even play back the corre¬ 
sponding audio clip. 

Calculate Flight 
Miles 

HOW MANY FREQUENT-FLIER MILES WILL 

you earn going from San Francisco to 
Shanghai? Find out at milemarker 
[ webflyer.com/milemarker/milemarker. 
htm]. Enter the city name or airport code 
for your departure point and destination; 
you can specify up to three hops per trip. 


While most ticketing sites will tally the 
distance for you, they usually hand over 
the information only after you’ve made 
your reservation. Check here first to see 
if that next flight is going to win you a 
nice reward. (San Francisco to Shanghai 
round-trip, by the way, earns you a whop¬ 
ping 12,300 miles.) 

Picture Yourself 
Skinny 

DON’T TAPE a PHOTO OF ARNOLD SCHWARZ- 

enegger or Demi Moore to the handlebars 
of your exercise bike for motivation. Instead, I 
boost your willpower with a more person- 1 
alized touch by using efit morphover | 
[efit.com/morphover]. Register for free, send | 
in a photo of yourself, and in a few weeks | 
you’ll receive a picture of a healthier, slim- ^ 
meryou. Hang it on your fridge or overyour 2 


Get a Lift 

REMEMBER THE RIDE-SHARE BULLETIN 

board in your freshman dorm? Now 
there’s one on the Web. rideboard.com 
is just the place to find someone to share 
gas costs and driving duties on your coast- 
to-coast trek (or shorter jaunts). If you’re 
sans car, look for a driver. Search by 
departure and arrival cities, or narrow 
your quest by specifying gender, age, and 
smoking/nonsmoking preference. Even if 
you’re not a penniless student, you’ll find 
plenty of useful links here for traveling 
the open highway. 

Decode Geek Talk 

THOSE TECHIES THINK THEY’RE SO SMART 

with their multisyllabic engineering 
words—but an online search of harcourt: 

THE ACADEMIC PRESS DICTIONARY OF 
SCIENCE AND TECHNOLOGY [www.harcourt. 


Sniff Out Jobs 

YOU PROBABLY WORK FOR A LIVING JUST 

like we do. And most likely you’ve 
always got an eye open for a better job 
(unlike us, of course), flipdog.com has a 
search engine that actively “crawls” corpo¬ 
rate sites, harvesting j ob listings and adding 
them to its database. The resulting compi¬ 
lation might help you land a spot you 
wouldn’t find elsewhere (although you’ll 
have to dig through listings posted by job 
shops and headhunters). Search by locale 
and type of work to find your ideal j ob. Dare 
to dream of finally driving that Zamboni. 

Read Radio 
Shows 


DID YOU MISS THE “PUZZLER” ON CAR TALK 

last weekend? Don’t fret, and don’t bug 
your friends. Just pop over to speechbot 
[ speechbot.research.compaq.com] and 
find it yourself. SpeechBot is a Compaq 
site that uses speech-to-text technology 
to transcribe popular U.S. radio fare such 
as Dr. Laura, Motley Fool, and a variety of 
NPR programming. You can search the 


com/dictionary] will help you decipher 
their lingo. This site claims to bring 
to the Web “the largest scientific dic¬ 
tionary ever compiled in the Eng¬ 
lish language” and is replete with 
terms from aeolian to Y organ. Partic¬ 
ularly difficult words 
come with a sound 
clip so you can 
impress heart-sur- 
geon pals with 
your pronunciation 
of cardiorrhexis. 





















your home 



your luggage 


your voice 


Complaints? Compliments? Be sure they land in the right place. 

We’ll add your voice to thousands of others. Help you craft 
the perfect letter. Get it to the right person. Track it. Resend it. 

Whatever it takes to help you get results. 


plonetfeeclbQck.com 

The voice of one. The power of many."' fl 










INCREDIBLY USEFUL SITES | 





Supersize Your Search Sometimes 

a single engine isn’t enough. Even a power¬ 
ful tool like MetaCrawler, which sends your 
query to 13 search engines, might not do 
the job. When it’s time for the heavy 
artillery, enlist COPERNIC 2000 
[copernic.com]. It simultaneously 
accesses more than 70 search engines in 
seven categories to make absolutely, posi¬ 
tively sure that you find what you’re looking 
for. Copernic 2000 can return up to a 
thousand responses to your query and 
filter out duplicate responses and dead 
links. (If you need even more power, the 
$40 Copernic 2000 Plus hits some 520 
search engines and directories.) Free. 


StairMaster, and eventually the sight of your 
skinnier self will have you clamoring for 
tofu and Tae-Bo. 

Check Corporate 
Culture 

CUBICLE ETIQUETTE, OFFICE POLITICS, AND 

what the heck to wear on casual Fridays: 
These are the aspects of life in the work¬ 
force that they don’t teach you in school. 
To get a better idea of what it’s really like 
to toil at a certain firm or in a particular 
field, check experience: company pro¬ 
files [experience.com/company]. You 
can research a potential employer or 
search by culture category to find those 
described as “competitive” or “loosely 
structured.” You’ll learn what the job is 
really like—and find tips on getting your 
foot in the door. 


Plan (Way) Ahead 

PREDICTING THE WEATHER—UP TO A YEAR 

in advance? Yes, that’s a tall order, but 
the process used by weatherplanner 
[weatherplanner.com] has been tested 
through decades of use by the government, 
corporations, and the film industry. Weath¬ 
erplanner bases its predictions on sophis¬ 
ticated computer models rather than on 
historical statistics, and boasts that it was 
accurate 83 percent of the time in 1999 for 
locations in the U.S., Canada, and the 
Caribbean. That makes it a better bet than 
taking a chance that your outdoor wed¬ 
ding next spring will be pelted by unsea¬ 
sonable hail. When it comes to raining 
frogs, though, you’re on your own. 

Get Internet 
Deals 

YOU’VE LEARNED TO TUNE OUT TV AND 

radio ads touting the “lowest rates, guaran¬ 
teed,” but you’re still looking for com¬ 
petitive prices on common services. 
myrateplan.com provides you with 
money-saving tips and tools in eight cate¬ 
gories: Internet access, long-distance tele¬ 
phone, wireless plans, insurance, mortgages, 
airline tickets, package delivery, and satel¬ 
lite TV. You supply basic information—how 
much interest you want to pay on a mort¬ 
gage, for example—and MyRatePlan will 
match you up with the best supplier. Won¬ 
dering where all those fabulous Net deals 
are? This is the place to start finding them. 


‘Shred’ Evidence As the owner of the 

world's most famous stained dress knows, 
files aren't always irreversibly wiped out 
when you hit the Delete key. Norton Utilities 
and other programs let you (or other nefari¬ 
ous souls) recover supposedly erased files, 
including presidential mash notes and cor¬ 
porate secrets. The only way to guarantee 
they’re really gone for good is to use an 
application like Blackboard’s FILEWIPE 5.0 
[blackboardsoftware.com], which 
overwrites the incriminating file up to 10 
times with random data before erasing it, 
making recovery virtually Impossible. It's a 
good thing to do before passing on your 
old laptop to Mom. $20. 


Manage Your Portfolio Whether > 

you’re a seasoned trader or a financial new- | 
bie, TRADETRAKKER [tradetrakker.com] s 
gives you yet another way to spend valuable ^ 
company time tracking your investments on s 
the Internet. High and low prices are just the | 
beginning; TradeTrakker offers 40 ways to “ 
monitor and analyze the performance of | 

your holdings. Get a warning if a particular | 
stock or fund goes above or below a specific | 
price, keep tabs on your current gains or 1 
losses, and see how stock splits and divi- £ 
dends affect your bottom line. Best of all, the “ 
only price you pay is enduring omnipresent ° 
banner ads. Free. -GORDON BASS 1 
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A few insights into the dreams of men 


The average male 
only remembers 62'; 
of his dreams. 


5% of all men 
have a recurring 
nightmare. 


Every man gets 
aroused at least 
once per night. 


* iftiiftlIJMt > 


Those who appreciate quality enjoy it respoi 
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$1899* 


PRESARIO 7000T-733 

$1599' 

As low as $45 per month* 

QuickAccess Code: 53X711-62359 

Intel Pentium III Processor, 733 MHz 

128 MB 133 MHz SyncDRAM expandable to 384 MB 

20.0 GB UltraDMA Hard Drive' (7200 rpm) 

16X DVD-ROM Drive 5 
16 MB nVidia TNT2 M64 Pro Graphics 
Creative Labs 1373 Audio with 256 Voice 
56KI7UV.gO Modem 5 

JBL Platinum Speakers with Digital Audio Port 
8X CD-RW Drive* 

Compaq CV735 17" Monitor (16.0“ VIA) 

Personalize by choosing: 

Intel PC Camera Pro Pack: Add $129 
Agfa Snap Scan USB Scanner: Add $99 


Compaq Retailers: ABC Warehouse, American Appliance, American TV, Best Buy, bigcityexpress.com, Brandsmart USA, Buy.com, CDW, Circuit City, CompUSA, Computers4Sure.com, Conn's, 
Office Depot, Outpost.com, PC Connection, PC Richard & Son, PC Warehouse, RadioShack, RadioShack.com, RCS Computer Experience, Sears, Staples, The Wiz, Tiger Direct, 
•All prices shown are Compaq Direct selling prices and do not include monthly Compaq.net service fees, applicable sales tax and shipping, are valid in the U.S. only, and are subject to change or cancellation without notice, Not a 
available in all retail stores. Illustrations may not accurately represent exact configurations priced, Retail prices may vary. Compaq is not liable for editorial, pictorial, or typographical errors in this advertisement. 'Financing on appro: 
by arrangement with Compaq Financial Services through MBNA America Bank, N.A. Payment based on a 48-month term at 14.99% APR. Your APR may be higher. There is no fee for Compaq purchases billed directly to your account, 
there is an access check fee of 3% of the U.S. Dollar amount of each advance check ($5 min./$30 max.), ‘Compaq MyStyle Accent Kit introductory mail-in offer (plus shipping «■ handling $7.95) valid only with purchase of the following 
Presarlo PCs: 1400 Series, 5CA1XX Series, 5BW1XX Series, 7AP1XX Series, 7EL1XX Series and ‘Built for You' 5000T Series, 7000T Series models (one color per kit). Offer valid for purchase made between 6/4/00 and 9/30/00 while 

.... - - *-fe for delivery, To qualify, you must be a legal U.S. resident 18 years of age or older. Void where prohibited or restricted by law. Compaq reserves the right to modify or withdraw this promotion at; 

--, -.—, 3( j to/!00 NIC card offers valid on Compaq -* °——*iatftt j— 


See coupon, retailer, or www.compaq.com. Questions? Call 713-300-3053.**Compaq IJ300 color prii 


aq ‘Built For You' purchases of Presario 5000T and 7000T series from 
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Compaq Home 


a b o a B 

Release the you within you. 

Somewhere inside you, there’s a musician. Or a filmmaker. Or a financial wizard. Now you can bring that person to life, with 
one of these Compaq Presario Internet PCs. A wide range of Innovative technology makes it easy. From video editing 
capabilities that let you create your own movies, to advanced graphics solutions for gamers, to Intel® Pentium® III 
processors that give you the power you need to do just about anything. Plus, every one is pre-loaded with Compaq.net 
powered by MSN? Choose one of the PCs here or let us build one for you. And let the world see you for who you really are. 

1-888-593-5416 www.athome.compaq.com ] ‘flM&Afi 

Buy direct from Compaq or from your favorite retailer. 


PRESARIO 5000T-733 

$1299* 

As low as $37 per month' 

QuickAccess Code: 53X711-62259 

Intel Pentium III Processor, 733 MHz 
128 M8100 MHz SyncDRAM — up to 11 MB shared tor Video 
120.0 GBUItraOMA Hard Drive' 

16X DVD-ROM Drive 5 

2X AGP with 64-bit Hardware Accelerated 3D Graphics 
ESS Allegro Integrated PCI Audio 
56KmJV.90 Modem 3 

JBL Platinum Speakers with Digital Audio Port 
100 MB Zip” Drive Integrated 
Compaq CV735 17" Monitor (16.0" VIA) 

Personalize by choosing: 

Agfa Snap Scan USB Scanner: Add $99 
Compaq A1000 Multi-Function Printer: Add $299 


PRESARIO 5000T-667 

$999 

As low as $28 per month’ 

QuickAccess Code: 53X711-62257 

Intel Pentium III Processor, 667 MHz 

128 MB 100 MHz SyncDRAM—up to 11 MB shared for Video 

10.0 GB UltraDMA Hard Drive’ 

40X Max Variable CD-ROM Drive* 

2X AGP with 64-bit Hardware Accelerated 3D Graphics 
ESS Allegro Integrated PCI Audio 
56KmJV,90 Modem 5 

JBL Platinum Speakers with Digital Audio Port 
Compaq CV51515" Monitor (13.8" VIA) 

Personalize by choosing: 

Upgrade the CD to 16X DVD-ROM 5 : Add $59 
APC Back-UPS Pro Office 280: Add $89 


PRESARIO 5000T-566 

$899’ 

As low as $26 per month’ 

QuickAccess Code: 53X711-622X2 

Intel Ceteron™ Processor, 566 MHz 

64 MB100 MHz SyncDRAM —up toll MB shared for Video 

10.0 GB UltraDMA Hard Drive’ 

16X DVD-ROM Drive 5 

2X AGP with 64-bit Hardware Accelerated 3D Graphics 
ESS Allegro Integrated PCI Audio 
56K mi V.90 Modem 3 

JBL Platinum Speakers with Digital Audio Port 
Compaq CV51515” Monitor (13.8" VIA) 

Personalize by choosing: 

Compaq CV735 17" Monitor (16.0" VIA):Add $170 
30.0 GB UltraDMA Hard Drive’rAdd $49 


DataVision, Fred Meyer, Fry’s Electronics, Handtech.com, h.h. Gregg, lnsight.com, J&R Computer World, Micro Center, 

| ValueAmerica.com,WorldSpy.com Visit a Compaq Built For You Custom PC Center at retailers highlighted in bold. 

[ through 9/9/00. ’For hard drives, GB=billion bytes. ! 40X Max CD-ROM data transfer rates may vary from 2550 to 6000 Kbps. 3 ITU V.90 modems are designed only to allow faster downloads 
Maximum achievable download transmission rates are currently unknown, may not reach 56 Kbps, and will vary with line conditions.'CD-RW drive data transfer rates may vary as follows: for 
may vary from 150 to 600 Kbps; for writing to CD-RW media, the data transfer rate may vary from 150 to 300 Kbps; for reading to CD media, the data transfer rate may vary from 1500 to 

required. >16X DVD drives read a minimum of 5545 Kbps and r —■-~.- — —— --- ■ • “ ‘ ‘ ---- - 

--- 1 ‘ - -- Office, Int- “ 

Products; 


& Electronics, Nebraska Mega Mart, 


tes may vary fri 
ch 56 Kbps, an 

__.... .nay vary from_ 

s and a maximum of 21640 Kbps. One year parts and lat 
ntel, the Intel Inside Logo, and Pentium are registered tr 


r. Labor for I 


..._____V.90-compliant digital sources 

transfer rates may vary as follows: for recording to CD-R media, the data transfer rat 
lata transfer rate may vary from 1500 to 3600 Kbps. An appropriate license may b 
. i systems is pick-up service during the first 90 days of ownership. Compaq, the Compaq Logo, and Presari 
and Celeron is a trademark, of Intel Corporation. Microsoft” Windows”98 installed, Microsoft, MS, and Windows an 
. 1 - " • im—11:00pm (Cl). Saturday am 





















Buy any Compaq Presario 1400T, 1700T, or 1800T Internet Notebook, and 
get a Compaq color inkjet printer for just a dollar more.** 


PICK YOUR FAVORITE COLOR 

Choose from the following MyStyle Accent Kits: Ruby Red, Emerald Green, 

Sapphire Blue, Amethyst Purple, or Onyx Black. Free* with purchase of a Presario 1400. 


PRESARIO 1800T-750 

$2999' 

As low as $84 per month' 
QuickAccess Code: 53X711-61346 

Intel* Pentium® III Processor, 750 MHz, 
featuring Intel SpeedStep™ Technology 
15.0" TFT Active Matrix Display 


FUTURE BAY TECHNOLOGY 

Choose from optional drives, including DVD, CD-RW, CD-ROM, and floppy. When you 
want to use one of your drives, simply pop it into the Future Bay. It's the ultimate in 
flexibility in a thin and light notebook Available only on the Presario 1700 Series. 


30.0 GB UltraDMA Hard Drive’ 

24X Max CD-ROM Drive 8 

ATI Mobility Hardware Accelerated 3D Gra| 

with 8 MB Video Memory 

56K ITU V.90 PCI Modem’ 

Integrated 10/100 BaseT Network Port 

192 MB SyncDRAM: Add $300 


CD-RW Drive*: Add $250 
15" SXGA+Panel: Add $150 


PRESARIO 1800T-700 

$2799* 

As low as $78 per month' 

QuickAccess Code: 53X711-6144X 

Intel Pentium III Processor, 700 MHz, 
featuring Intel SpeedStep Technology 
15.0" TFT Active Matrix Display 
96 MB SyncDRAM 
12.0 GB UltraDMA Hard Drive' 

8X DVD-ROM Drive* 

ATI Mobility Hardware Accelerated 3D Graphics 
with 8 MB Video Memory 
56KITU V.90 PCI Modem 3 
Integrated 10/100 BaseT Network Port 
Microsoft® Windows® 2000 Professional 
Personalize by choosing: 

18.0 GB UltraDMA Hard Drive': Arid $150 
128 MB SyncDRAM: Add $200 


Compaq Retailers: ABC Warehouse, American Appliance, American TV, 
Office Depot, 0utpost.com, PC Connection, PC Richard & Son, PC Warehous 
•All pnces shown are Compaq Direct selling prices and do not include monthly Compaq .1 
retail stores. Illustrations may not accurately represent exact configurations pnced. Retail | 

Financial Services through MBNA America T. ' ' 


st Buy, bigcityexpress.com, Brandsmart USA, Buy.com, CDW, Circuit City, CompUSA, Computers4Sure.com, 
jm, RCS Computer Experience, Sears, Staples, The Wiz, Tiger Direct, ValueAmerica.com, 
are valid in the U.S. only, and are subject to change or cancellation without notice. Not all models ava 



3% of theU.S. I 
Series, 58W1XX Series, 

To qualify you must be a - 

713-300-3053. "Compaq U300 color printer offer 









Compaq Home 


It’s so you. 

You're an original. So why not get a notebook that reflects that? Like the ultrathin, ultralight Compaq Presario 1700 with 
removable drives, so you can carry with you only what you want right then. Or the Compaq Presario 1400 with optional 
MyStyle Accent Kits to match your personality. For the power-hungry, we suggest the fully loaded, all-in-one, award-winning 
Compaq Presario 1800. No matter which notebook you choose, every one is packed with features like Intel® Pentium® III 
processors, one-touch Internet access, brilliant TFT displays, and Compaq.net powered by MSN* So get one of the models 
shown below, or let us build one to your exact specifications. After all, there’s only one you. 


1-888-570-6413 www.athome.compaq.com I rr%MD/\n 

Buy direct from Compaq or from your favorite retailer. VIf^r 



PRESARIO 1700T-600 

$1799* 

As low as $51 per month' 

QuickAccess Code: 53X711-61943 

Intel Pentium III Processor, 600 MHz, 
featuring Intel SpeedStep Technology 
12.1” TFT Active Matrix Display 
64 MBSyncDfiAM 
6.0 GBUItraDMA Hard Drive 1 
8X DVD-ROM DrivrF 

ATI Mobility Hardware Accelerated 3D Graphics 
with 8 MB Video Memory 
56KmJV.90 PQ Modem 3 
Hi-Capacity Lilon Battery 
Personalize by choosing: 

CD-RW Drive': Add $100 
128 MB SyncDRAM: Add $200 
14.1" TFT Active Matrix Display: Add $200 


PRESARIO 1400T-600 

$1899* 

As low as $53 per month’ 

OuickAccess Code: 53X711-62X28 

Intel Celeron'* 1 Processor, 600 MHz 
12.1” TFT Active Matrix Display 
64 MB SyncDRAM 
6.0 GB UltraDMA Hard Drive 1 
CD-RW Drive* 

Trident CyberBlade Hardware Accelerated 3D Graphics 
56KIRJV.90 PCI Modem 3 
Ultra Hi-Capacity Lilon Battery 
256 KB Integrated "On-chip” Cache 
Personalize by choosing: 

128 MB SyncDRAM: Add $200 

13.3" TFT Panel: Add $150 

12.0 GB UltraDMA Hard Drive': Add $100 


PRESARIO 1200T-533 

$999* 

As low as $28 per month' 

QuickAccess Code: 53X711-6212X 

Intel Celeron Processor, 533 MHz 
12.1" HPA Display 
32 MB SyncDRAM 
5.0 GB UltraDMA Hard Drive' 

24X Max CD-ROM Drive 3 

Trident CyberBlade Hardware Accelerated 3D Graphics 
56KfRJV.90 PCI Modem" 

NiMH Battery 

128 KB Integrated "On-chip" Cache 
Personalize by choosing: 

32 MB SyncDRAM: Add $99 
Compaq Carrying Case: Add $39 
APC Notebook Surge Protector: Add $29 


Conn’s, DataVision, Fred Meyer, Fry’s Electronics, Handtech.com, h.h. Gregg, lnsight.com, J&R Computer World, Micro Center, MicroWarehouse, Nationwide Computers & Electronics. Nebraska Mega Mart, 
WorldSpy.com Visit a Compaq Built For You Custom PC Center at retailers highlighted In bold. 

whereas the 1400T will offer the Compaq IJ600 color printer. Excludes Presario 1800T with Windows 2000 Professional Operating System and Presario 1200 Series. 'For hard drives, GB-biliion bytes. 24X Max CD-ROM data transfer rates may vary 
from 1500 to 3600 Kbps, mi V.90 modems are designed only to allow faster downloads from K56flex- orV.go-compliant digital sources. Maximum achievable download transmission rates are currently unknown, may not reach 56 Kbps, and will vary 
with line conditions. 'CD-RW drive data transfer rates may vary as follows: for recording to Cb-R media, the data transfer rate may vary from 150 to 600 Kbps; for writing to CD-RW media, the data transfer rate may vary from 150 to 300 Kbps; for 
reading to CD media, the data transfer rate may vary from 1500 to 3600 Kbps. An appropriate license may be required. "8X DVD-ROM drives read a minimum of 4463 Kbps and a maximum of 10820 Kbps. One year parts and labor. Labor for Notebooks 
is pick-up service, Compaq, the Compaq Logo, and Presario are registered in the U.S. Patent and Trademark Office. Intel, the Intel Inside Logo, and Pentium are registered trademarks, and Intel SpeedStep and Celeron are trademarks, of Intel Corporation. 

Microsoft* Windows-98 installed. Microsoft, MS, and Windows are registered trademarks of Microsoft Corporation. Products and c-" —'-*“ —'-“--* —- 

" ’ ' '" “ 1 “ 1 7:00am-7:00pm (Cl). ©2000 Compaq Computer Corporation. All 










THE STRUGGLE BETWEEN THE RECORDING INDUSTRY AND THE WEB 
REACHED A FEVER PITCH THIS YEAR. AND THE MELEE IS FAR FROM OVER. 
A LOOK AT THE PAST, PRESENT, AND FUTURE OF ONLINE MUSIC 
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/"| N THE ANNALS OF MUSIC HISTORY, 2000 WILL 

( M be big. With napster, gnutella. and other contro 
M versial sites and applications allowing millions of 
m J listeners free access to their favorite tunes on demand, 
this may turn out to be the year the traditional record¬ 
ing industry began to unravel. 

It wasn’t supposed to work this way. Just 
last year, industry honchos believed matters 
were under control. A flurry of lawsuits was 
set to determine whether copyright hold¬ 
ers were being deprived of the compensa¬ 
tion they deserved. After a late start, the 
labels began combating the possibility of 
free distribution of their music online by 
launching a counterattack through their 
trade association, the Recording Industry 
Association of America. 

This year appeared to be shaping up the 
same way—more lawsuits, and everything 
still up in the air. But while the industry 
took its time trying to devise a secure tech¬ 
nological standard to replace MP3 and 
other formats, the dam broke. 

Without warning, electronics manufac¬ 
turers began selling various digital-music 
devices in mutually incompatible formats. 

In April, both BMG Entertainment and 
Sony Music (perhaps scaredby the prospect 
of the newly merged AOL Time Warner 
releasing music directly over the Net) said 
they would begin selling per-unit digital 
downloads—despite little evidence that 


RATIONALES FOR STEALING 
ALL THOSE TUNES 

Death to the one-hit wonder: 

Now we can realize the rest of the 
album sucks before we buy it. 

It’s only “theft” if someone 
prosecutes. 

Artists who regularly sing about 
revolutions have little right to 
protest this one. 

$17.99 for 40 minutes of 
Sugar Ray? 

Maybe David Hasselhoff, John 
Tesh, and Rosie O’Donnell will find 
out there’s no money to be made in 
music—and go away, -byanoylanger 


listeners were interested in buying them. 

Meanwhile, free online music spread like the common cold. 
mp3.com introduced its controversial My.MP3.com service pro¬ 
viding online lockers that enabled users to listen to their CD 
collections from any connected computer. And Napster, the 
program that allows music-sharing 
among users’ hard drives, was banned by 
dozens of colleges—not because of copy¬ 
right issues but to protect their networks 
from the data glut. A federal judge ruled 
against both companies in separate cases 
involving copyright infringement, but 
the trend seemed unstoppable, with at 
least a dozen Napster-like sites and ser¬ 
vices out there, including mpi23, Gnutel¬ 
la, and scour. 

Artists recognized this development soon¬ 
er than most and began picking sides. Metal- 
lica and rapper Dr. Dre took legal action 
against Napster, demanding that it remove 
hundreds of thousands of users. Another 
group. Limp Bizkit, countered by signing 
on to a summer tour sponsored by Napster, 
hoping to appeal to its key audience. 

Confused? Even experts are reeling. Mark 
Fischer, a copyright lawyer at Palmer & 
Dodge in Boston, predicts that the chal¬ 
lenges will persist. "What do you do with 
millions of end users who already have the 
MP3 technology?” Fischer says. “Is there 
any kind of public support for filing law¬ 
suits against vast numbers of individuals 


























like us?” Imagine trying to arrest every drunk during Prohibition 
and you get a sense of the scope of the problem. 

Still, Fischer believes that copyright law, which survived the 
advent of the photocopier and the VCR, is sturdy enough to pro¬ 
tect musicians and labels from widespread copying, even if the 
copies are in fact digital clones. “I think a mixture of technologi¬ 
cal protections and legal enforcement of existing copyright law will 
ensure that copyright owners prevail,” he says. “But I do acknowl¬ 
edge that the economics of the industry will change as a result.” 

Ric Dube couldn’t agree more. An analyst at Cambridge, Massa¬ 
chusetts-based webnoize, which studies online markets, Dube 
says that over 70 percent of college students surveyed use Napster 
at least once a month. “People like file-swapping as an Internet func¬ 
tion,” he says. “Quite accidentally, Napster has proven that people 
are really interested in the idea of dealing with content not stored 
in a centralized place.” 

Music isn’t the only medium that will be affected. Movies, TV, 
software—anything that can be distributed online—are suscepti¬ 
ble. The discussion is changing from one about piracy to whether 
copyright stands a fighting chance in the long run. Welcome to a 
brave new world where owning information seems a quaint notion 
and the cultural shifts are seismic: Picture a world without record 
stores or radio stations.... 

Dube, for one, expects the emergence of a number of subscrip¬ 
tion-based models for distributing music, though not necessarily 
to the detriment of revenues: “If you can move a huge number of 
people from being regular spenders of fewer than $10 amonth on 
CDs to paying $15 for a subscription, you’ve just expanded the 
music market, regardless of how much they consume.” 

Even such a rational view still leaves a raft of questions. For exam¬ 
ple, will listeners really want to subscribe to more than one ser- 


The discussion is 

changing 

from one about piracy to 
whether 

right even stands a 

chance in 

the long run 

vice? And if radio is replaced by a huge online jukebox, what hap¬ 
pens if kids don’t want to pay another quarter to hear the new 
Britney Spears single one more time? 

Offering a more soothing vision of the not-so-distant future, 
Todd Rundgren, the ’70s pop star and an interactive music pioneer, 
recently relaunched patronet, now a division of Sheridan Square 
Entertainment’s artistent. Appealing to die-hard fans, Rundgren 
has built an online community—a kind of music-geek central— 
where users pay a flat fee to access his music as it’s being made. 

“There still has to be a segment of the audience who understands 
that they are what makes the production of the music possible,” 
Rundgren says. “If they don’t participate by underwriting an artist, 
there won’t be any music to steal.” 

What about security? There will always be free con¬ 
tent on the Internet for people who want to steal it, 
notes Dube. “Downloadable music only seems to be 
a stopgap until people can stream any song they want, 
anytime they want, anywhere they want, in CD qual¬ 
ity,” he says. At that point, who needs CDs? 

And that’s what the record industry dreads most: a world with¬ 
out physical format. Fee-based music downloads are as popular as 
smokeless cigarettes, and given the magnitude of the dilemma, it’s 
a wonder label execs aren’t jumping out of boardroom windows. 

“All business models are in flux right now,” agrees Rob Reid, 
CEO of the music search engine listen.com. He can envision a 
future in which music, like network television, is free to anyone 
with an antenna. “Music needs to feel free. Whether it actually 
is or [isn’t] is another question.” S 


alec foege, a freelance writer based in New York, is working on a 
book about online entertainment. 
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WHERE IS ONLINE MUSIC HEADED? OUR ROUNDTABLE OF 
PERFORMERS, EXECUTIVES, AND REVOLUTIONARIES HASHES IT OUT 


a S MARVIN GAYE ONCE 
asked, “What’s goin’ on?” 

1 On any given day, millions 
of consumers defy both 
artists and record companies 
as they feverishly consume the industry’s 
products for free. It’s estimated that in 
1999 there were one billion unauthorized 
downloads of copyrighted music. Piracy or 
progress? It all depends on whom you ask. 
When Shawn Fanning created napster 


as a way for him and his friends to share 
MP3 files, he had no idea he had opened a 
Pandora’s box. Since its arrival in cyberspace 
last year, the file-swapping program has 
been besieged with lawsuits. At the same 
time it has helped foster a marketplace phi¬ 
losophy that “music should be free.” When 
Metallica and Dr. Dre took legal aim at Nap¬ 
ster, alleging that the program facilitates 
piracy, a full-blown war erupted, pitting 
artists against fans, the established record¬ 


ing industry against new-media startups, 
and artists against one another. 

To get an idea of what life after the rev¬ 
olution will sound like, we gathered some 
major players in this world (see below) and 
asked for their assessment of the volatile 
present and the uncertain future. In some 
cases, our roundtable members were torn 
between what they saw as the potentials 
of technology and the legal and moral 
issues involved. Singer-songwriter Aimee 


CHUCK D 
Recording artist 
IAN CLARKE 
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Mann thinks Napster might turn out to be 
a valuable service that works as a radio sta¬ 
tion, but she doesn’t feel that it could effec¬ 
tively protect the rights of artists. There 
were also some uneasy alliances: Rock icon 
Todd Rundgren, no fan of the Recording 
Industry Association of America (RIAA) or 
big labels, found himself basically agreeing 
with RIAA President Hilary Rosen in his 
opposition to Napster. Although Fanning 
was unable to comment on many of the 
discussion points because of existing law¬ 
suits against his company, he remains 
hopeful that this war will end with many 
winners. Taking rebellious positions 
against the record labels were Chuck D, 
disinformation’s Richard Metzger, and Ian 
Clarke, the 23-year old creator of freenet, 
a U.K.-based file-sharing program that 
goes beyond Napster to allow for the swap¬ 
ping of any kind of digital information, 
including software. 

Our roundtable about the state of music 
in the summer of 2000 was put together 
over the course of weeks and reveals a 
group of people who share a common pas¬ 
sion for the issues, though their opinions 
differ. But they all seemed to agree on one 
thing: Music will never be the same. 

Y-LIFE: Amid the heated debate over dig¬ 
ital piracy, file sharing, and artists’ rights, 
one key question begs to be answered: 
Whose music is it anyway? 

CHUCK D: You’d like to say that the 
music is the artist’s, but it isn’t, because the 
copyrights and the masters are controlled 
by the company—usually by a former 
lawyer or accountant who happened to 
luck into a position of governing art. The 
record companies have used technology 
as an excuse, but their red tape and polit¬ 
ical angles have made it difficult for 
artistry to exist in the first place. 

GEIGER: It’s like a painting you own 
that nobody sees—a song that’s exclu¬ 
sively owned by a label or an artist and not 
also by a consumer is music that’s not 
being heard. If you define success for an 
artist, it’s really having your music owned 
by as many people as possible. If someone 
said their music was illegally downloaded 
gazillions of times, that’s a measure of suc¬ 
cess, not failure. When people sing along 
with a song at a concert, it has become the 
public’s music, right? With music that’s 
successful, you want to have the special 
bond between creator and consumer—a 


shared ownership. 

GOLDBERG: It’s not rational to think that 
being the fan gives you ownership and con¬ 
trol over the copyright with the people that 
created it. In the ’60s there was a lot of 
rhetoric about how everything should be 
free. I was a hippie, and there were a lot of 
things I liked about it. But I remember these 
radical hippies who were saying, “Music 
should belong to the people” to Jerry Gar¬ 
cia, and he said, “Where were the people 
when I was practicing my guitar?” 

MANN: Good for Jerry. Where are the 
people when I’m spending six hours rid¬ 
ing in a van trying to look for a rest stop? 
It’s unfair to obtain somebody’s music 
for free. It’s work. People are entitled to 
make a living. 

MORISSETTE: I don’t think that a lot of 
people who are getting the music for free 
are thinking about whom it’s affecting. 



MUST-BOOKMARK ONLINE 
MUSIC COLUMNS 

Commentary, by Chuck D Public 
Enemy’s leader brings the noise with 
frequent essays on rap, sports, and the 
digital revolution, [publicenemy.com/ 
terrordome] 

Well Hung at Dawn, by Jason 
Cohen and Michael Krugman 

Genuinely funny rants too sarcastic and 
mean-spirited for the print magazine. 
[rollingstone.com] 

Real Life Rock Top 10, by Greil 
Marcus The famous rock and cul¬ 
ture critic waxes poetic on an eclectic list 
of current rock and pop doings current¬ 
ly tickling his fancy—from a live Wire 
show to the Seinfeld stamp, [salon.com] 
Consumer Guide, by Robert 
Christgau This critic’s record 
reviews go digital with links and 
samples of his many picks, duds, and 
“choice cuts.” [villagevoice.com] 
Miss Truth Well-researched dirt 
on rock stars behaving badly. 
[allstarmag.com] —A.L. 


There have been these proverbial injus¬ 
tices by record companies against artists, 
so maybe people feel that they’re helping 
the artist out by not paying record com¬ 
panies their 85 percent. But they’re not 
only taking away the 85 percent from the 
record companies, they’re taking away the 
small percentage that’s given to the artist. 

METZGER: I find the figures indicating 
that most people will listen to but not 
archive MP3s to be really revealing. The 
music industry used to sticker albums 
with the message that “home taping is 
killing music,” and we all know now that 
was utter nonsense. A few months back, 
I scoured the Web for MP3s of Lou Reed 
concerts from the early 70s, and soon after 
I found myself buying the remainder of his 
70s catalog that I didn’t already have on 
CD. Who lost out in this transaction? 
Nobody. Who gained? Everybody, not the 
least being me, the music consumer and 
born-again Lou Reed fan. 

CHUCK D: File sharing and download¬ 
able distribution is the new radio. It’s a 
fantastic way for art to get exposed. This 
new realm can actually introduce artists 
into the marketplace, and this new tech¬ 
nology and format could allow a global 
expansion of their art. The fans will always 
be willing to support art financially if it’s 
fair, and I don’t think it has been fair over 
the last 20 years. 

ROSEN: Though most people don’t real¬ 
ize it, only about 15 percent of all releases 
sell enough copies to make a profit, and 
those record sales support the other 8 5 per¬ 
cent, including those from new and emerg¬ 
ing artists. Sales of recordings don’t just 
support the musical artist. Piracy cheats 
producers, composers, sound engineers, 
studio musicians, publishers, and vocal¬ 
ists out of their share of royalties, on which 
they generally depend for their livelihoods. 

CHUCK D: [But] now there’s going to be 
more money in the music marketplace 
than ever before, because of the global 
expansion of the Internet and the fact that 
everybody is interconnected. The problem 
for artists who feel like they have some¬ 
thing to lose and the corporations that 
spawned them is that there are going to be 
a hell of lot of hands in the pot 

GLASER: From the standpoint of justice 
and fairness, products like Napster aren’t 
just preventing The Man from ripping us 
off, they’re hurting the legitimate inter- 




















ests of artists, and not just fat-cat artists— 
they’re quite undiscriminating in that way. 
That kind of product is not the right basis 
for the long-term vitality of music. 

RUNDGREN: Napster is the most trans¬ 
parently illegal thing that I’ve ever seen 
on the Web: This is a hypocrisy that the 
Web has fostered, this idea that everything 
is free. There’s so much hypocrisy behind 
this Napster thing. I think what really 
drove it was profound ignorance of the 
rights of people who write a song or book 
or anything else. 

FANNING: When I developed Napster at 
school, I was not trying to start a revolution, 
as people have said. It was just a small pro¬ 
ject that solved a reliability issue 
with existing technology. There 
were Web-based search engines 
at the time, there were a lot of 
things that were trying to do what 
Napster does so well now, so it just 
seemed like a next step. There was 
a demand for a service like Nap¬ 
ster. That would explain why it 
has grown faster than any Inter¬ 
net company in history in terms 
of users. It’s something that’s 
extremely valuable to the con¬ 
sumer, the artist, and the industry. 

RUNDGREN: [But] the problem 
with Napster is that it unilater¬ 
ally declares that all intellectual 
property has to be given away for 
free. It makes no distinction 
about whether you’re screwing 
over some company or whether 
you’re screwing over some poor 
guy trying to survive off his song¬ 
writing and playing skills. I want 
the right to decide whether to 
give my stuff away or not. 

CLARKE: What is property? If you pos¬ 
sess something, and I want to possess it, I 
must deprive you of it. Information isn’t 
like that. You can have a piece of informa¬ 
tion—for example, a piece of music—and 
you can listen to it and enjoy it. I can then 
copy it from you, or you can share it with 
me. The quality of the music you have isn’t 
depreciated in any way. What’s currently 
happening in terms of piracy is an 
inevitable consequence of communica¬ 
tions technology. 

GOLDBERG: The fact that you can phys¬ 
ically do something does not mean that it 


is right, moral, or will become the status 
quo. It seems pretty unlikely that copy¬ 
right of intellectual property is going to 
disappear from the world economy 
because, obviously, it wouldn’t just apply 
to music. It would apply to the entire tele¬ 
vision business, the entire movie business, 
publishing, software.... 

CHUCK D: Technology will always be 
technology and force the climate to change. 
Intellectual property copyright laws that 
came into place in the 20th century might 
not fit in the 21st century, just like they 
didn’t fit in the 19th century because that 
technology hadn’t been invented yet. 

GOLDBERG: I think it is in the self-inter¬ 


est of people who own music to make it free 
on a regular basis: We do free downloads 
from every album, and we beg radio to play 
our music for free, because that’s how you 
market your product. But at the same time 
that it’s legal to copy something for limit¬ 
ed use, if somebody takes a Stephen King 
novel and makes 25,000 photocopies of it 
for sale by mail order—that’s still illegal. 

CLARKE: Censorship is the attempt to 
prevent people from communicating, and 


david grad has written for more than 20 pub¬ 
lications and writes the weekly Y-Life Digital 
Music Newsletter [yil.com/musicnews]. 


under that definition, copyright is cen- I 
sorship. The real issue is that information 1 
can be treated like property, that infor- 1 
mation is property, and that’s the idea I 
being challenged by these technologies. 1 

FLANSBURGH:Inthe 21st century, that 1 
might end up being a widely held view. But | 
all we have to go on as models are the 19th j 
and 20th centuries. Twentieth-century pop- § 
ular music in the U.S., with a very simple | 
structure of paying songwriters, resulted in 1 
the most fruitful period of songwriting and | 
music creation that has ever been. 

CLARKE: Copyright law is unenforce¬ 
able, period. The only question is whether 1 
there is an incentive for people to exploit 1 
that unenforceability. People can 1 
useFreenetnowanduseittodis- 1 
tribute copyrighted material, 1 
and there is no way to punish I 
them for it. 

Y-LIFE: The perception with 
the Napster lawsuit has been | 
that of a small, grassroots com- § 
pany, supported by the fans, 1 
being attacked by the recording I 
establishment. Is that fair? 

MANN: Listen, commerce built 1 
on the honor system is a big f— 1 
king dream. That’s not going to I 
happen. Try to consider how it is j 
for the artists. This is what we do; I 
this is what we have to sell. We I 
write music and we play music j 
and we record music. I don’t have 1 
a big giant record deal or a movie | 
deal. I don’t make money on the 1 
road; I lose money on the road. A j 
Newsweek article 
said, “It’s the kids 
versus the suits.” 

Well, it’s not really that—it’s 
kids versus the damn musi¬ 
cians, the people you sup¬ 
posedly like, whose music v._ J 

you listen to. 

FLANSBURGH: At the core of the prob- I 
lem is that people can’t relate to the prac- | 
tical realities of a working musician. I was ! 
talking to the other guitarist after a show j 
and we were wondering how many people J 
there probably thought we were million- 9 
aires—which is certainly not the case. If I j 
wanted to make a better living, less hard, I 
I could do it with any middle-class job. I | 
could sell real estate and make 172 » I 
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HAVING HELPED TO BREATHE LIFE INTO ONLINE MUSIC, 

THE WIRED MS. MORISSETTE REFLECTS ON HER FUTURE WITH THE WEB 
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T’S NOT EASY BEING A POSTER CHILD FOR THE 
f m revolution. Especially if you’re already one of the 
m most successful recording artists of your time. 
m > Thatwasthepredicament26-year-oldAlanisMoris- 
sette found herself in last May when she sold some 
stock. “Some” in this case meant 100,000 shares of 
MP3.com, nearly one-third of her holdings in the digital-music site 
that had sponsored her 1999 summer tour. The press went nuts. 

In the world of Internet-celebrity relations, perception is every¬ 
thing, and the perception was that Morissette had turned her back 
on MP3.combecause of its legal woes [see “Whose Music Is It Any¬ 
way?” page 96], The reality, of course, is different. She says that she’s 
“actually more supportive of MP3.com now than at the begin¬ 
ning. They’re coming up with new ideas every day, their priority 
being protecting the artist.” 

Whatever Morissette’s motives for diversifying her portfolio, 
the moment brought into clearer focus the peculiar place occu¬ 
pied by rock stars involved with the Net. When the MP3 wars 
began, the music industry used all its power to go after sites and 
technologies that it thought would enable piracy. But it didn’t 
count on artists such as Morissette supporting those very same 
sites and technologies. In addition to her tour, she released the 
single “These R the Thoughts” on MP3.com. 

She wasn’t the only one. Prince released “The War” on his site, 
NPG Online Ltd. And Public Enemy offered an entire album, 
There’s a Poison Goin’ On, on Atomic Pop.com. Together, these 
artists saved law-abiding music sites from becoming clearing¬ 
houses of no-name garage bands and overzealous goth rockers. 
Luckily, the singer found support from her label: “A lot of peo¬ 


ple over at Maverick are motivated by the same things I am,” she 
says. “Record companies in general would benefit from seeing 
these amazing creative opportunities on the Internet.” 

So too would artists, especially those looking for outlets 
beyond music: “The most promising development is the millions 
of different ways I can express who I am as a creator,” says Moris¬ 
sette, who posts poems and photographs on her official Web site, 
alanis morissette. She also recently completed her first theater 
stint, performing in The Vagina Monologues in New York City. “Pret¬ 
ty much any idea I come up with is now feasible and possible,” 
she says. Fittingly, she’s planning a documentary of her world 
tour this summer, which she hopes to share with her fans online. 

Nevertheless, Morissette remains wary of outright piracy in the 
new age of digital music. “It’s hard to create if you have to strug¬ 
gle to survive,” she says. “Obviously, some artists are beyond that, 
but...the livelihood of artists needs to be protected.” 

How does the best-selling female artist of the 1990s envision 
the future? “This is what I would love it to look like: Technology 
is secure. Artists’ music is secure. The record companies’ model 
has completely changed, so it’s mutually beneficial. How much 
money is coming in, who’s getting it—everything should be made 
very clear” to consumers. 

Morissette appears to be embracing the openness of the Web. 
Given that, and her fondness for experimentation, hasn’t she 
been tempted to go it alone, without a record label—a path 
recently advocated by Courtney Love in an attention-getting 
keynote speech at a new-media conference in New York? “I 
would be up for that kind of challenge,” she muses. “Is it my 
intention and motivation to evolve as an artist? Absolutely.” 
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...MEANWHILE, THE WEB IS FOSTERING A NEW 
GENERATION OF MUSICAL ARTISTS. MEET 
FIVE ACTS THAT ARE BLASTING OFF ONLINE 
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BASSIC 

It all started with a simple stor¬ 
age problem. 

When interface designer and 
musician Martin Lindhe was 
moving to the U.S. from his 
native Sweden last November, 
he couldn’t find a server with 
space to store the dreamy elec- 
tronica tracks he had written 
over the past several years. 

Then someone told him 
about mp3.com, which wel¬ 
comed unlimited uploads 
from any musician with a 
modem. “It was my savior,” 
says the Tampa, Florida- 
based Lindhe, who com¬ 
poses under the name 
BASSIC. 

| The result? His songs 
are now among the 
most popular at the 


notorious music site. By the end of May, 
Bassic had racked up more than 2 million 
downloads, had up to six songs on 
MP3.com’s Top 40 at once, and sold more 
than 2,000 CDs. Total earnings to date? 
$36,000. Okay, he ain’t Madonna—but not 
bad for someone whose music was previ¬ 
ously heard only by friends and family. 

Indeed, instead of dreaming about 
multimillion-dollar recording contracts, 
Lindhe is that rare breed of musician who 
believes that his success “proves that you 
can have a part-time job, make music, and 
have a steady income you can count on— 
the middle-class dream.” 

Alleged piracy via napster, of course, is 
also part of that, but it hasn’t dampened 
Lindhe’s enthusiasm for the Net: “I see my s 
music in Napster all the time, but that’s I 
fine. I believe that it comes back to me in | 
the end somehow.” Perhaps via a fat con- I 
tract? Nope. While he has been wooed by \ 
the majors, Lindhe remains loyal to the I 
























“insanely intelligent” MP3.com. “I don’t 
know what a traditional label could offer 
that I don’t have online.” — E.L. 

FISHER 

“From the moment I heard Kathy Fisher’s 
voice, I seriously felt she was amazing,” says 
Ron Wasserman, recalling the moment 
seven years ago when he met the woman 
who would change his life. His feelings have 
been echoed by thousands of fans across the 
world, making fisher (the duo perform 
under Kathy’s name) one of the most down¬ 
loaded indie bands on the planet. 

Fisher wasn’t exactly unknown before 
going online. A song featured on the hit 
sound track to 1998’s Great Expectationswas 
what prompted the band, in Wasserman’s 
words, to “take the indie leap of faith and 
release our own product—just to find out 
if we totally sucked or not.” Scouring the 
Web for sites where he could upload music 
and artwork, Wasserman had one simple 


rule: “If the front page loaded within 10 
seconds on my 56K modem and my moth¬ 
er could navigate the site, then I went ahead 
and spent the evening setting up our little 
comer of that particular dot-com.” 

Those little comers added up. A month 
after the first uploads, Fisher’s e-mail went 
from five a week to 50 a day. “We started 
getting about 4,000 downloads a day,” 
Wasserman remembers. “That’s the first 
time we looked at each other and said, 
‘Maybe we have something here.’” 

With the newfound success came label 
interest. But after months of negotiating 
with a subsidiary of Universal, the deal fell 
through. Another opportunity arose 
through Jimmy and Doug’s Farm Club, 
which lets bands upload their music and 
signs the most popular to record deals. Ear¬ 
lier this year, amid a blaze of media glory, 
Fisher signed with Interscope Records. 

It wasn’t easy, but Wasserman is thank¬ 
ful for the bumps in the road. “Any quick 


rise to fame worries me terribly....We’ve 
come crashing down several times over the 
last five years. Every time we hit the bot¬ 
tom, one of us would simply look back up 
like Tom Hanks in Apollo 13 and say, 'We’ll 
be back up there soon.’ ” — B.E. 

RED DELICIOUS 

We’ve heard it all before: The Internet’s 
the land of opportunity, and it’s changing 
the rules for musicians everywhere. 

Tell that to red delicious. Theirs is a clas¬ 
sic online success story with a somewhat 
bitter twist It all started for the Pasadena, 
California-based alt-rock trio when key¬ 
boardist and drummer Rob King read an 
article about MP3.com more than a year 
ago. “We had just finished our record,” he 
remembers. “We wanted to put a couple of 
tunes up and see how we did.” 

After a few days, the folks at MP3.com 
liked what they heard and highlighted the 
band as a featured talent. “The timing was 
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ONLINE MUSICIAN PROFILES 


perfect,” King says. “It was right 
when all the press started blow¬ 
ing up about MP3.com, and it 
launched us up the charts.” 

Within weeks, Red Delicious 
was all over the place, written 
up in everything from Enter¬ 
tainment Weekly to The Wash¬ 
ington Post In their debut, they 
opened for Tom Petty. The Wall 
Street Journal called them “the 
hottest band on the Internet.” 

And the labels started calling. 

Surely, it couldn’t be this easy. 

It wasn’t. “We were hoping that all the 
interest we had would generate a record 
deal really quickly,” says guitarist Steve 
Baca In some ways, Red Delicious was a vic¬ 
tim of the Net’s hype machine. “The hype 
somehow turned the labels against us,” adds 
singer Sara Wallace. “They’ve all heard of 
us, but they don’t like anything they haven’t 
found for themselves.” 

That hasn’t fazed Red Delicious. Still on 
the MP3 charts, the band has built a world¬ 
wide fan base of thousands through the 
Web and has played gigs as diverse as the 
Viper Room in Los Angeles and the South 
by Southwest festival in Texas. 

“The Net’s a great marketing tool,” 
reflects Baca. “But we’re going to do it the 
way most bands do it—play shows, build 
a following, and force the industry to go, 
‘Okay, time to sign these guys.’ ” — B.E. 

THE STRING CHEESE INCIDENT 

"I don’t have a computer,” admits Michael 
Kang, who plays violin and mandolin for 
Boulder, Colorado-based jam band the 
STRING CHEESE INCIDENT. Ditto for all but 
one of his band mates. 

So, like, what are they doing in the pages 
of a Net magazine? While the SCI members 
themselves aren’t wired, their followers are. 
Via its official site and many fan sites, SCI 
has steadily grown its fan base. The heavy 
touring schedule and killer shows help too, 
but even Kang grants that the band 
wouldn’t he where it is without the Net: 
“It’s the biggest thing that has gotten us as 
far as we have [come].” 

How so? Okay, that the Net has trans¬ 
formed the whole concept of word-of- 
mouth isn’t exactly news. But in the case of 
a jam band such as SCI, which — much like 
the higher-profile Phish—relies on fans 



trading live-show tapes, set lists, and con¬ 
cert reviews, the Net becomes a vital tool. 

The notion of community is at the heart 
of the band’s online outreach. One look at 
the SCI Web site reveals an operation so 
vertically integrated you’d think these guys 
were business majors (close: ski bums), 
Aptly named “World Headquarters,” the site 
not only disperses information and mer¬ 
chandise but actually features an in-house 
“travel bureau” that arranges fan trans¬ 
portation to shows (or “incidents”). It also 
allows them to book discounted show tick¬ 
ets and coordinates the work of fans (called 
“pirates”) entrusted to spread the word 
about the band in their communities. 

The success of SCI, which plays a mix of 
bluegrass, calypso, Afropop, funk, and jazz, 
also shows how the Net is making the 
music business less homogeneous and cat- 
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BAD TITLES OF SONGS 
BY GOTH BANDS ONMP3.COM 

“The Moon Is Rather Full,” 

by Willow Wisp 
“SWM, Head on a Stick,” 
by Tempus lllud 
“Jesus in Hierusalem,” 
by Aura 

“Romantic Funeral,” 

by Ancient Drive 
“Raindrops Never Looks the 
Same,” by Veon -a.l 


egorized. “They can’t stuff us 
in a package and market us in 
the same way as Britney 
Spears,” Kang says. Of course, 
they’re not as rich and famous 
as Britney, either. But as part of 
a new breed of musicians con¬ 
tent to occupy a middle ground 
between the extremes of total 
stardom and indebted obscu¬ 
rity, the String Cheese Incident 
has no complaints. — E.L. 


LUCKY 7 

“It wasn’t our goal to become ‘cyber rock 
stars,”’ says lucky 7 singer and guitarist 
Allen Colaneri. While following the tra¬ 
ditional path of waiting for record labels 
to bite based on the self-produced album 
Miss Fortune, the San Diego punk band 
posted it online to let their friends hear it. 

Then, Colaneri says, “it just took off.” 
The song “My Father’s Son” hit the top of 
the MP3.com punk chart, where other 
Lucky 7 songs have since appeared. Today, 
they average 25,000 downloads and 100 fan 
e-mails per day. 

This success shows the Net’s significant 
effect on genres outside the mainstream. 
“Punk is so underground that it’s hard to 
find stuff you like and even harder to find it 
on a CD, because the labels only produce 
15,000,” says drummer Rob Garbowski. But 
the Net offers a promotion and distribution 
alternative that sidesteps these problems. 

Maybe that’s why Lucky 7 isn’t missing 
anything by not being signed to an indie 
label. “I couldn’t imagine getting the same 
exposure from a label being run out of some¬ 
one’s house,” says Garbowski. 

The same goes for that other audience- 
builder: a national tour. Garbowski says 
that Lucky 7 has four times the 
CD sales and downloads of 
other bands that sign with 
labels and then “hit the road 
and play for five people a 
night.” They do, however, 
hope to tour this falL 


ONLINE EXTRA 

FOR ADDITIONAL 
PROFILES OF 
RISING ARTISTS 
USING THE WEB. 
GO TO WWW.YIL. 
COM/EXTRA/ 
MUSIC2000, 


But the members of Lucky 7 don’t intend 
to be merely MP3.com mouthpieces. 
They’re waiting to sign a major label deal, 
which they hint shouldn’t take long. For 
now, life on the Net is fine: "Until we get 
that record offer, we can’t complain about 
what [the Web] has done.” — E.L. 5 
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Iisten.com 


THERE'S MUSIC EVERYWHERE, IF YOU KNOW WHERE TO LOOK. 


At Listen.com, you’ll find links to online music including MP3s, streaming video, lots of free 
tracks and over 60,000 artists. Everything from hip-hop to alt rock, from electronica to 
country, from big names to basement bands. Find your music at Listen.com. b ® $ I * 
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ROCK FANS AND THEIR IDOLS ARE CLOSER THAN EVER, THANKS TO THE WEB, 
IS THAT GOOD NEWS OR BAD? 

(Ly ■'■kXdAoj flnujljlAZAy 


N THE OLD DAYS, IF YOU 
mailed a few bucks to KC and 
the Sunshine Band’s fan club, 
you would get a color photo 
of the disco singer crooning 
as a fake sun rose behind him. The Bea¬ 
tles’ club sent tape measures with tiny 
pictures of the Fab Four on cheap key 
chains. Oingo Boingo fans hit the jack¬ 
pot: stickers, photos, posters, and a com¬ 
plete set of lyrics. 

This wasn’t just pop culture fool’s gold 
that would someday wind up on eBay. 
(Although it is all on eBay.) Such trinkets 
meant membership in a secret: society. 
The Net has further narrowed the com¬ 
munication gap between pop musicians 
and their followers. 

Consider little feat veteran funk- 
rock singer Bill Payne. A few years ago, 
after reading about grassroots political 
campaigning in Hunter S. Thompson’s 
Fear and Loathing on the Campaign Trail ’72 
and seeing the success of Net-fan jugger¬ 
naut Phish, he built a site and e-mailed 
fans for help. He characterizes today’s fan 
base as an international Net army, with 
drill sergeants mobilizing troops in every 
region to fill up concerts. 

“There’s a core of people we’ve met 
online that has become sort of an inner 
circle of help for us,” Payne says. “Our fans 
have actually organized gigs for us.” 

Little Feat isn’t alone. Members of 
blues traveler only occasionally delve 
into the discussion group on their offi¬ 
cial site, but through Gina—a longtime 


employee who answers 250 e-mails a 
day—-they monitor questions on matters 
from concert dates to creative decisions. 
After online fans demanded a second con¬ 
cert in the Boulder, Colorado, area on the 
Fourth of July weekend, Blues Traveler 
planned another night in a small theater 
and sold tickets on the site. 



Progressive stuff, yet there’s a dark side 
to online fan support. David Lowery, lead 
singer for Cracker and the now-defunct 
Camper Van Beethoven, has perma¬ 
nently removed himself from the discus¬ 
sion groups. “We haven’t created this struc¬ 
ture; it’s sort of created itself. And we’ve 
tried to use it,” he says. “But the Internet is 
a haven for cranks. You basically have peo¬ 
ple who are stalkers, who follow an artist 
but for some reason are angry at them.” 

Even Net-sawy bands such as creed, 
which recently posted the downloadable 
single “With Arms Wide Open” for surfers 
who have already purchased the CD, occa¬ 
sionally run into obstacles. A woman who 
was barred from using a camera flash at 


a show vented her frustration in the offi¬ 
cial discussion groups, spewing profani¬ 
ty and, after webmasters intervened, 
changing e-mail addresses. “We couldn’t 
figure out how to get rid of her,” says Syd ; 

Schwartz, senior vice president of new 
media for the band’s Wind-up Records. | 

While the Web has allowed some fans 
to get too close, it has made some artists 
more distant. “With the Internet, the 
information is immediate, but the human 
element in a way has been removed,” says 
Rick Gershon, publicity director for 
Warner Bros. Records, who has been 
involved with fan clubs for more than 20 
acts, from the Dave Clark Five to Siouxsie 
and the Banshees. “In a strange way, peo¬ 
ple still get a thrill getting something in 
the mail.” There’s a reason some groups, 
such as R.E.M. and Pearl Jam, still send 
fan club Christmas singles every year. I 

Those who create unofficial sites may 
gain a measure of access to their heroes. • 

Michael Simone of Watsonville, Califor¬ 
nia, met former Pink Floyd singer Roger 
Waters before a gig last summer, two years 
after creating reg: the roger waters 
INTERNATIONAL FAN CLUB. NOW he talks 
occasionally with Waters’s manager, even 
speculating that REG may have inspired 
Waters to launch roger waters this year. 

Simone isn’t put off by the competition. 

“[Waters] is a genius,” he says. “I would 
want people to go to his site.” The official 
site offers interviews and tour dates, but, 
sadly, no discussion groups—or tape mea¬ 
sures, for that matter. 





























ANNOUNCING FAST, UTTERLY PAINLESS INTERNET ACCESS FROM COVAD. 


And isn’t more speed what everyone wants? Well, everyone with the exception of a small' 
minority of masochists. Our service is up to fifty times faster than 28.8K dial-up modems 
and it’s always connected. Little wonder we’re the leading national DSL provider. So 
sign up today and ask about our limited time free setup offer at I-8QO-GO-COVAD. 


The Internet as it should be!" 
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COLLECTION OF DIGITAL MUSIC WEB SITES AND POWER TOOLS 


a recipe for peanut butter cheesecake | 
came up empty. 

MP3.COM 

Price: Free 

Download: (for Beam-it) 1.7MB, Windows; | 
477KB, Mac; 80KB, Linux 
The Skinny: Stream your CD collection for 
listening anywhere—while it’s still legal § 

LIKE NAPSTER, MP3.COM IS TAKING A | 
drubbing in the courts. The Recording 1 
Industry Association of America won its 1 
early battle against MP3 .corn’s controver- 1 
sial My.MP3.com, a virtual database that 1 
lets you listen to songs from CDs you (pur- 1 
portedly) own, straight from MP3.corn’s 1 
online archive. But thanks to Napster’s I 
high-profile troubles, MP3.com and its I 
nearly 350,000-song music library now 1 
look less menacing to the recording indus- 1 
try. MP3.com also offers audio greeting 1 


► FIND MUSIC 

NAPSTER [napster.com] 

Price: Free 

Download: 1.6MB, Windows 
The Skinny: Tap into the world’s most dan¬ 
gerous music-sharing community 

LOOKING FOR A FRESH COPY OF THAT 
1980s hit languishing on one of your half- 
disintegrating cassettes? Want an illicit 
preview of the big trip-hop album com¬ 
ing out next month? Napster’s got you 
covered. Ongoing legal woes have put its 
future in question, but the Napster faith¬ 
ful remain unfazed and continue to share 
the digital music on their PCs with the 
rest of the world. There are currently 
some 3TB worth of songs available for 
pilfering—but be advised, older stuff 
(like classic jazz) tends to be sorely under¬ 
represented. And avoid the useless chat¬ 


fLt|/ c nulls 


rooms. (Visit imesh [imesh.com] and 
cutemx.com for alternatives to Napster.) 

GNUTELLA [gnutella.wego.com] 

Price: Free 

Download: 100KB, Windows; most other 

platforms available 

The Skinny: Napster for privacy freaks 

IF HIGH-PROFILE LAWSUITS AGAINST 
Napster from the likes of heavy hitters 
Metallica and Dr. Dre have put the fear of 
Big Brother in you, Gnutella’s privacy- 
friendly software may hit the right note. 
Because you connect directly to other 
users without going through a central 
server, it’s nearly impossible for anyone 
to track who’s trading what with whom. 
The price you pay for this freedom is 
usability: Gnutella takes some tweaking 
to get running right. It also lets you search 
for nonmusic files, although our search for 
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7A GUIDE TO MP3 AND MORE 

cards and free music that can be boring to 
some; it’s the aforementioned My.MP3. 
com that rocks. Just download the Beam- 
it application and pop your discs into your 
CD drive one by one. After registering 
them (each disc takes about 30 seconds), 
My.MP3.com lets you listen to your entire 
library (up to 62,500 songs) at will, any¬ 
where you’ve got a Net connection. Legal 
or not, this one’s cool. 

MPI23 [mpl23.com] 

Price: Free 
Download: NA 

The Skinny: The nexus for MP3 traders 

NOT COMFORTABLE WITH APPLICA- 
tions that let strangers rifle through your 
hard drive in search of tunes? Register at 
MP123, which serves as a meeting point 
for MP3 traders. Start by posting a list of the 
songs you have available, then use MP123 
to fire off e-mails to other users who have 
the songs you want. Trading isn’t very 
streamlined and doesn’t always pan out, and 
the search engine stinks to high heaven. 
Still, sometimes MP123 is the only way to 
find an obscure tune. 

MYPLAY [myplay.com] 

Price: Free 

Download: (for DropBox) 2.3MB, Windows 
The Skinny: Three free gigs of MP3 storage 
you can share 

IF MP3.COM EVER GETS SHUT DOWN, 
at least we’ll still have Myplay, which basi¬ 
cally does the same thing. First, fill your 
“locker” with MP3 files from your PC or 
“sideload” (transfer) them from other Web 
sites. You can then play your music any¬ 
where, as with My.MP3.com. Uploading 
enormous MP3 tracks from your PC to your 
online locker is a pain, so use the side¬ 
loading feature whenever possible. Also 
check out Myplay’s DropBox software, 
which makes it easier to upload tracks. 

RIFFAGE.COM 

Price: Free 
Download: NA 

The Skinny: Peek at your neighbors’ 
playlists for music ideas 

LIKE LAUNCH, LISTEN.COM, AND 
dozens of other Web sites touting unknown 
artists, Riffage.com gives you access to 




IN CASE YOU HAVEN’T HEARD, 

MP3 MADE EASY 


EBY GORDON BASSE 


Find a song on the 
Internet using Napster, 
MP3.com, or another 
search site. How do 
you know the tune is legal? 
You’ve never heard of it or 
the band. TIP: Spelling isn’t 
a strong point for many 
Napster users (search for 
Beetles and you’ll get 
dozens of Beatles tunes), 
so try alternate spellings 
and punctuation. 

Select a destination 
folder on your PC 
and click the song 
title to download it. 
On the company network, 
the download will take a 
couple of minutes. At home 
on a dial-up line? Take a 
nap. TIP: Filter out users 
with slow connections by 
selecting At Least Cable in 
the Advanced Fields section 
of the search menu. 


3 Attach your MP3 
player to your PC via 
a serial port or USB 
connection. (Those 
are plugs in the back of your 
computer.) 

4 On your PC, open 
the software that 
manages your MP3 
player. Depending on 
the player, it'll be called 
something tricky like Rioport 
Audio Manager. 

5 Your MP3 manager 
will show you a list of 
all the MP3 files 
you’ve downloaded. 
We’ll pretend not to notice 
your Tiny Tim obsession. 
TIP: Napster downloads 
MP3 files into a folder that 
can be accessed by other 
Napster users. Be a good 
sport and leave them there 
for others to download; 


your MP3 manager w 
locate the new MP3 files 
on your PC, either auto¬ 
matically or at the click of 
a button, and add them to 
your master playlist. 

C Select the title of 
the song you w: 
to copy onto your 

/ Click Copy 1 
Portable, Dowi 
load, or something 
similar. The song 
will be copied onto your 
player in a few seconds if 
you have a USB connec¬ 
tion; if you have a serial 
connection, treat yourself 
to another nap. 

Slip on your ear¬ 
phones and groove 
right along to your 
new tunes. 



T*fusic\Beetles -YeBow Submaiine.mp; 

• Beetles - Sttawberry Fields Forevet.mp: 

• Music\beetles- hey jude.mp3 

• Music\i wart to hold yout hand - beetle 

• MusicSBeetles - Yesterday.mp3 
^MusicSbeetles - with a little help troroj) 
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Sound 





Turn your PC into a digital jukebox 

The MP3 revolution has changed the way we listen to and enjoy music. To experience superior sound quality 
when listening to MP3s or any other music format, equip your computer with the right solutions. 

The new Sound Blaster Live! MP3+, instantly turns your PC into a digital jukebox that produces fidelity 
as good as your home stereo system. It also comes with MP3 encoding software and tools for customizing 
your music. Plug in your Cambridge SoundWorks® digital speaker system, SoundWorks Digital, to your 
Sound Blaster Live! MP3+ and experience crystal-clear audio. And when you are done listening to your songs 
on your PC, take them to go in any format, anywhere with the Creative Nomad II, digital audio player. The 
Nomad II features USB connectivity, FM tuner, voice recording, and much more. 

Let Creative, the leader in PC audio, allow you to enjoy music like never before. The difference will amaze you! 
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A GUIDE TO MP3 AND MORE 


thousands of garage If 
bands—though whether B 
any will make it out of the 1 
garage is another question 1 
entirely. Finding the diamonds ! 
in the rough is difficult at best, 
so Riffage lets you rate each 
song on the site. In addition, you 
can view other users’ playlists, 
steal songs from like-minded 
audiophiles, and then rate their 
selections for quality. Sure enough, 
the top songs on the top playlists 
are worth your while. 


LISTEN.COM 

Price: Free 
Download: NA 

The Skinny: Your online music white pages 

THINK OF IT AS THE YAHOO! OF THE 
music world. This music portal has part- 




TOP 5 WAYS 

TO CUSTOMIZE YOUR CDs 

Musicmaker.com Allows you to not 
only customize exclusive concert sets 
by the likes of the Who or Jimmy Page 
and the Black Crowes but also order 
other customers’ compilations—though 
we recommend you stay away from 
those pairing Patsy Cline and Sepultura. 
iMix.com A site that makes up for 
offering too many songs nobody 
would ever choose with “the world’s 
first” personalized DVD option and a 
batch of Cypress Hill rarities. 

Earjam.com It’s your basic MP3 
player, but it’s also widely regarded 
as the player most likely to ease your 
MP3-to-CD conversions. 

{ Ktel.com Lets you customize mixes 
of ’60s and 70s hits. As seen on TV. 
Voquette An audiophile’s sound 
dream, with music, books, and r 
all downloadable to CDs, MP3 players 
or plain old-fashioned tape cassettes 
tvoquette.com] 


GIMME SOME SKIN: Players such as 
RealJukebox (left) and Winamp can be cus¬ 
tomized with thousands of different looks. 

nered with major (and minor) record com¬ 
panies, as well as most other online music 
sites, to bring you an exhaustive collection 
of links, sample songs, and music videos. 
Look up your favorite artists, vote on 
them, and share your own spin, then use 
Listen.com’s handy links to find other 
groups—most of whom you’ve probably 
never heard of—with the same kind of 
sound. You’ll become the music geek you 
always wanted to be. 

EMUSIC [emusic.com] 

Price: Varies 
Download: NA 

The Skinny: A virtual record store 

ONE OF THE FEW PLACES YOU CAN GO 
to actually buy music in MP3 format, 
Emusic boasts a 75,000-track library com¬ 
piled from 600 independent record labels. 
Individual tracks run $1; full albums cost 
$9. While you may not have heard of 
many of the bands, 30-second hi- and lo- 
fi samples are free, so you can try all you 
want before you buy. 

► PLAY MUSIC 

REAL ENTERTAINMENT CENTER 

[real.com] 

Price: Free; Plus version, $50 
Download: 9.2MB, Windows 
The Skinny: Media mammoth does even 
more 

IF YOU CAN LIVE WITH ENDLESS POP- 
ups earnestly trying to persuade you to fork 
over 50 bucks for the Plus version of the 
software, the new Real Entertainment Cen¬ 
ter is a great way to integrate your Real.com 


| components, including the 
well-known RealPlayer and I 
RealJukebox. Realjukebox's lat¬ 
est face lift is especially promis¬ 
ing, letting you sort and play 
1 music with an ease not found in 
| any of its competition. And 
i searching the Web for free down- 
■ loads is built right in. 

MUSICMATCH JUKEBOX 5.1 

[musicmatch.com] 

Price: Free; Plus version, $30 
Download: 7.3MB, Windows 
The Skinny: Monster in a jukebox 

PROBABLY THE BEST-KNOWN DO- 
everything music tool, MusicMatch Juke¬ 
box Plus lets you convert—or “rip”— 
favorite CD tracks to MP3 files at a number 
of audio-quality levels, record your own 
mixes to a CD-R or CD-RW drive, and even 
print a jewel case insert for your disc. 
Access to cddb [cddb.com], ahuge online 
song database, and Net radio features are 
built in. Downloadable add-ons include 
visualizations (trippy programs that let 
you “see” music as pulsating animations, 
like screen savers with rhythm) and soft¬ 
ware that lets you connect to five portable 
players. Beats the pants off of the popu¬ 
lar but somewhat buggy RealJukebox. 

RIOPORT AUDIO MANAGER 3.2 

[rioport.com] 

Price: Free; enhancements $10 each 

Download: 6MB, Windows 

The Skinny: The MusicMatch alternative 

RIOPORT’S AUDIO MANAGER IS A 
good alternative to MusicMatch if you 
think $30 is too much to spend for hi-fi CD 
ripping. RioPort gives you 50 rips out of the 
box; 10 bucks gets you unlimited ripping, 
another 10 gets you unlimited CD burning 
features. Portable device support is built in 
(RioPort works with a wide variety of digi¬ 
tal audio players), but the most dazzling 
feature is its hypnotic visualizations, which 
you can end up staring at for hours. 

NULLSOFT WINAMP 2.64 

[winamp.com] 

Price: Free, either version 

Download: 2.1MB, Windows; 550KB, Lite 
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If your teenagers use the Internet 


to download music, 

you’re going to need a good set of earplugs 


and a set of these. 


B.I.G., as in Broadband Internet Gateway CableFREE NetBlaster 

W hy shouldn’t you get the chance to download the music you like? With a 
SOHOware B.I.G., every computer in your home can share a single cable or DSL 
high-speed Internet connection. And you can monitor your teenagers’ Web access. The 
CableFREE NetBlaster acts as a wireless bridge for your network. And it gives you the 
freedom to surf the Web (and get away from their loud music) anywhere in your home. 
Both products are easy to install and easy on your pocketbook. Buy them at select retail 
superstores, such as CompUSA®, Fry’s Electronics®, Micro Center®, and The Wiz® or 
online from us. To learn more, visit our web site or call us toll-free at 1-800-632-1118. 


SOHOware 

We make networking personal.™ 
www.sohoware.com 

© 2000 SOHOware, Inc. SOHOware is a registered trademark, and “We make networking personal” are trademarks of SOHOware, Inc. 





































HOW'S THIS FOR A DEAL: YOU’RE PAID 
$ 1 every time youclickona link in an e-mail 
message. Or this: You earn points, easily 
converted into gift certificates, for taking a 
look at new Web sites. Online startups are 
[ crazed for your attention—so much so, 

they’ll pay you for it. If you think this is a 
hoax, just check out the scores of sites 
promising cash and goodies for viewing ads 
or registering at Web retailers, like this from 
Cybergold: “A coupla clicks, and you’ll be 
earning cash you can transfer onto a Visa 
card.” Welcome to the world of online 
“rewards” or “incentive” programs. 

Who could pass this up? Not me. Maybe 
I’d even stumbled on an easy way to sup¬ 
plement my income. MoneyForMail was 
going to pay me up to $2.50 for each e-mail 
I read. Radiofreeca$h would pay me to lis¬ 
ten to the radio. If I could accumulate 
113,500 points at MyPoints, I could trade 
them for a Carnival cruise for two. The 
options are endless, from established play¬ 
ers—MyPoints is one, with 8.1 million 
members—to an eager pack of wannabes 
with names like BePaid.com, ClickDough, 
and, believe it or not, FunnyMoney. 

All of these programs want the same 
thing—your attention, and maybe info on 
* your buying and surfing habits. Pay-to- 
surf programs typically add a bar con¬ 
taining advertising to your screen. Oth¬ 
ers, such as MyPoints, let you accumulate 
points by shopping and registering at sites. 
FreeRide.com will pay you points for pur¬ 
chasing specific products, from Shield soap 
to the Prince Mach 1000 tennis racket. In 
short, put a little bit of yourself up for sale 
in cyberspace, and make some easy money. 

I had heard some impressive stories. 
Chris Conti, a recent graduate of Wake 
Forest University, says he raked in $100 
to $120 a month from these programs. 
According to Conti: “I’m on the Internet 
all the time—why shouldn’t I be making 
money?” As he knows, the key is refer- 
s ring others—and that means catching 
s others who are willing to participate 
1 beforethey learn about the programs from 
s another source. Conti earns about $45 to 



Hundreds of 
online incentive 
programs want to pay 
you for clicking. We 
did the math and found 
that surfing for dollars 
can add up to 
funny money 


BY ALLAN HOFFMAN 


$50 a month from AllAdvantage.com, 
largely because he tells others about it. 

Eager to start bagging the loot, I stopped 
at beenz, headquarters for the online cur¬ 
rency of the same name earned by regis¬ 
tering at other Web sites, such as eTour 
and LifeMinders.com, or sometimes just 
by visiting certain sites. Once you’ve got 
enough beenz, you amble over to the beenz 
Spend area to pick up your booty. I was 
already thinking about the Yo La Tengo 
CD I wanted. 

In a troubling move, the founders of 
Beenz decided their currency should look 
like red kidney beans. Beenz are being 
heavily promoted: ads, temporary tattoos, 
a packed New York party with women 
dressed in puffy beenz costumes, swaying 
and mingling and trying to preserve their 
dignity. The way I see it, if you can afford 
to hire people to dress up like kidney beans, 
you’ve got the sort of financial backing 
needed to make this type of program fly. 
So what if beenz reminded me of my friend 
Paul’s veggie chili—and elicited unpleas¬ 
ant olfactory associations? 

I never got that far. Here was the prob¬ 
lem: Beenz required work. That seemed 
wrong. I considered it a violation of the 
basic contract of programs like these: Do 
nothing, get something. The beenz-acquir- 
ing possibilities sounded simple enough: 
“200 to register,” “250 for new members,” 
“50 beenz for signing up.” Unfortunately, 
registering, typically for services I didn’t 
want, could be an arduous process. One 
site, Waysearch, hadn’t launched yet but 
still wanted to know all about me. Do I 
have a pet? Own a car? Like cricket? My 
reward: 100 beenz. 

It took me about half an hour to garner 
600 beenz—or so I thought. In fact, I got 
just 350, because 250 from eTour were not 
credited, for reasons unknown. (Users of 
these programs often complain about not 
being fully compensated for their efforts.) 
And this was the low-hanging fruit. Once 
you snag those initial deals, it’s harder to 
find ones you’re willing to try. 

I figured it would take me an hour to 























FUNNY MONEY 


CLICKING FOR DOLLARS 


Reaping the rewards of online incentive programs requires perseverance. Unless you want to make this your profession, don’t sign 
up for every deal you come across. Look for those with a track record, a wide selection of rewards, and satisfied members 
(try Epinions.com). Here’s a breakdown of what you need to know about the major programs. -a.h. 



MYPOINTS 

[mypoints.com] 

Points for shopping, signing up for services 
(such as 1,000 points when you switch to 

Sprint long-distance service), and responding 
to e-mail offers. 

An awesome variety of 
rewards, but will you ever 
see them? Persistence is 
required for the payoff. 

1,000 points = $10 

8 

ALLADVANTAGE. 

COM 

[WWW. 

alladvantage. 

Cash for surfing the Web with a downloadable 
ad bar on your screen, which amounts to $8 
per month if you’re online for the maximum of 

15 hours. 

The “viewbar” is relatively 
unobtrusive and hassle-free, 
but do you really need to see 
more ads? 

53 cents per hour, for a 
maximum of 15 hours. Direct 
referrals earn you 10 cents 
per hour. 

7 

[dash.com] 

Cash for shopping with a bar added to your 
browser, such as 15 percent cash back from 
purchases at PlanetRx.com. 

The bar gives you a handy 
search engine, local weather 
forecasts, and special deals, 
but you must buy through 
the bar to make money. 

A percentage of the 
purchase price, up to 25 
percent. You'll get a check 
once you earn $5. 

7 

FREERIDE 

[freeride.com] 

Earn points for surfing and shopping. Points 
can be converted into gift certificates at Red 
Lobster, Wine.com, Barnes & Noble, and 
elsewhere. 

A new digital system at the 
site means no more cutting 
out Universal Product 

Codes and mailing them in. 

1,000 points = $10 

7 

CLICKREWARDS 

[clickrewards. 

ClickMiles are convertible to frequent-flier 
miles at 10 leading airlines. Earn 500 

ClickMiles, for instance, when you spend 
more than $100 on custom-framed art 
at ArtSelect. 

For serial shoppers, a way to 
rack up miles, but you’ve got 
to buy at certain merchants 
—and wait for them to 
“deposit” your ClickMiles. 

Although deals vary, one 
ClickMile per dollar spent 
is typical, with some sites 
requiring a minimum 
purchase. 

6 

CYBERGOLD 

[cybergold.com] 

Cash for signing up for sites or special offers. 
Order $15 in groceries from NetGrocer, 
for instance, and get $10 cash back (a 
one-time deal). 

The dough you earn can be 
transferred to a credit card 
or checking account, but 
you've got to search for 
offers you want. 

Deals range from $1 to place 
an online auction bid to $20 
to sign up for a bill payment 
service. 

5 

BEENZ 

[beenz.com] 

An online currency paid to you for signing up 
for offers, shopping, and visiting Web sites. 
Redeemable for gift certificates; can also be 
spent at the 18 million locations where 
MasterCard is accepted. 

Sign-up is easy enough, but 
beenz-gathering demands 
too much effort. 

2,000 beenz = $10 

3 

EPIDEMIC 

[epidemic.com] 

A cash commission for money earned from ads 
in your outgoing e-mail messages, such as a 5 
percent commission on purchases at 

Shades.com. 

Lets you target the ads, but 
friends may disown you for 
hawking goods in your 
e-mail messages. 

Commissions vary. Paid by 
check, direct transfer to 
bank account, or gift certifi¬ 
cate, after a 45-day adver¬ 
tiser confirmation period. 

2 

MONEYFORMAIL 

[moneyformail. 

Cash for clicking on links within e-mail mes¬ 
sages, such as clicking through to the search 
engine NetFlip. 

There's the chance of great 
offers, if they arrive, but sign¬ 
ing up requires giving your 
Social Security number. 

20 cents to $2.50 for 
reading and responding to 
e-mail offers. 

2 


'To calculate the value of points, we've converted them into the amount you will receive for popular gift certificates. Points may not be comparable from site to site; what 
they're worth depends in part on how much effort it takes to earn them. 


























































Compaq Home 


i 



Is it technology or chemistry? 

Maybe you're attracted to its looks. Those colorful MyStyle Accent Kits that make it completely yours. Or maybe you’re intrigued 
by the power of its AMD® Athlon™ processor. Then again, its easy access design could make it the ultimate low maintenance 


PICK YOUR FAVORITE COLOR 

Choose the perfect MyStyle Accent Kit: 
Ruby Red, Emerald Green, Sapphire Blue, 
Amethyst Purple, or Amber Orange. 

Free* with your purchase. 



relationship, Some things you can’t explain. But one thing's for sure. The new Compaq Presario Internet PC, featuring Compaq.net 
powered by MSN*, is perfect for you. So get one today. Because at this price, it’s a relationship that’s bound to click. 


1-888-673-3453 www.athome.compaq.com I mMDAfl 

Buy direct from Compaq or from your favorite retailer, 


Compaq Retailers: ABC Warehouse, American Appliance, American TV, Best Buy, bigcltyexpress.com, Brandsmart USA, Buy.com, CDW, Circuit City, CompUSA, Computers4sure.com, Conn’s, DataVision, 
Fred Meyer, Fry’s Electronics, Handtech.com, h.h. Gregg, lnsight.com, J&R Computer World, Micro Center, MicroWarehouse, Nationwide Computers & Electronics, Nebraska Mega Mart, Office Depot, 
butpost.com, PC Connection, PC Richard & Son, PC Warehouse, RadioShack, RadioShack.com, RCS Computer Experience, Sears, Staples, The Wiz, Tiger Direct, ValueAmerica.com, WorldSpy.com Visit a 
Compaq Built For You Custom PC Center at retailers highlighted in bold. 


^ ^ ^ js tax art shipping are valid in te U.S. only, andare srtject to change or cancellation v*oi4nota. Not all modelsarailable inall retaij 

— --- --g Compaq Presario PCs: 1400 Series, 5CA1XX Series, 5BW1XX Series, 

_ r _ .., .... r _ _ _.___ „ rr j|les last, Please allow 6 to 8 weeks for delivery. To quality, you must be a 

s of age or older. Void where prohibited or restricted by law. Compaq reserves the right to modify or withdraw this promotion at any time. See coupon, retailer, or www.compaq.com. Questions? Cal 713-300-3063, 'For hard drives, 

_, _ ...ax CO-ROM data transfer rates may vary from 2550 to 6000 Kbps TO V.90 modems are designed only to allow faster downloads from K56flex- or V,90-compliant digital sources. Maximum achievable download transmission rates 

are currently unknown, may not reach 56 Kbps, and will vary with line conditions. One year parts art labor Labor for Desktop systems Is pickup sendee during the first 90 days of ownership Compaq, the Compaq Logo, and Presario are registered in the U.S 
Patent and Trademark Office. AMD Athlon is a trademark of Advanced Micro Devices, Inc, Microsoft* Wlndows*98 installed. Microsoft, MS and Windows are registered trademarks of Microsoft Corporation. Products art company names mentioned herein 
may be trademaiks and/or registered trademarks of other companies Call Compaq Monday-Friday, 7:00am—11 :QOpm (Cl). Saturday and Sunday, 7:00am—7:00pm (Cl), 02000 Compaq Computer Corporation. All rights reserved, 4485/08/00 


'All prices shown are Compaq Direct selling prices and do not include monthly Compaq.!. 

stores. Illustrations may not accurately represent exact configurations priced. Retail prices may vary, Compaq is_ _ _ 

Services through MBNA America Bank, N.A. Payment based on a 48-month term at 14.99% APR. Your APR may be higher. There is no fee for <_.. _ r _ 

amount of each advance check ($5 min./$30 max.). "Compaq MyStyfe Accent Kit'intnxtuctory mall-ln offer (plus shipping & handling $7.95) valid only with purchase of the i 
7AP1XX Senes, 7EL1XX Series and ’Built for You' 5000T Series 7000T Series models (one color per kit), Offer valid for purchases made between 6/4/00 and 9/30/00 while 
legal U.S. resident 18years°* ~ r -a— ——....|—— *-- 
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earn 500 beenz. I could convert 2,000 beenz 
into a $10 gift certificate at Flooz, which is 
close enough to real money. An online cur¬ 
rency backed by Whoopi Goldberg, Flooz 
offers a form of electronic cash that you 
can use at Barnes & Noble, Toysrus.com, 
and other outlets. So that comes out to, 
what, $2.50 an hour? The verdict on beenz: 
too much work, too little payoff. 

I was willing to try just about anything, 
but I drew the line at Epidemic, which pays 
you commissions from ads in the e-mail 
messages you send. I was not about to ped¬ 
dle Sauvage contour briefs (from Under- 
neath.com, for a 4.5 percent commission), 
via ads in e-mail. It would be like calling 
your folks to say hi, then asking them to 
buy their laundry detergent from Amway. 

I wanted money for nothing, or close to 
it. In the end I went with AllAdvantage, a 
much-heralded player in the rewards 
world. With AllAdvantage you earn 50 
cents an hour for adding a bar with adver¬ 
tising to your screen. You max out at 25 
hours per month—that’s $12.50—though 
you can earn more by referring others to 
the service. For each person you refer, you 
earn 10 cents for every hour that person is 
online. And if that person refers others, 
you earn 5 cents an hour from them. 
Despite its resemblance to a pyramid 
scheme, I thought about trying it. But I 
sent one message to my brother and he 
sent it back, with an unprintable reply. 

Other programs, such as those that let 
you earn cash or points by clicking on links 
within e-mails (and then, naturally, visit¬ 
ing Web sites), seemed less offensive. I 
signed up for MoneyForMail, which does 
just that. “Get paid for reading your 
e-mail!” said the home page. “No catch.” I 
would get 20 cents to $2.50 per e-mail. Let’s 
see. Three e-mails a day, for 20 days a month, 
at an average of $1.50 an e-mail—that 
would be $75 per month, for something I 
could do during my daily spam implosion. 

This was a dream, of course. “No catch”? 
What it should have said was, “We won’t 
send you e-mails to read.” After two weeks, 

I hadn’t received a single one. A customer 
service rep, reached by phone, told me 
they should be arriving soon. 

Was anyone really making money from 
these programs? If they were, I knew where 
to find them: Epinions.com, a Web site with 
user-generated reviews of hundreds of thou¬ 
sands of products and services. As I soon dis- 
covered, there is a particular synergy 
between the denizens of Epinions and the 

Beenz 

required work. 
That seemed 
wrong. 

1 considered it 
a violation of 
the basic 
contract of 
programs like 
these: 

Do nothing, 
get 

something 

fans of pay-to-surf programs. At Epinions, 
you also earn cash—not by gazing at ads but 
by writing reviews. Thousands of people 
were writing about rewards programs: 502 
opinions of MyPoints, 1,429 of AllAdvan¬ 
tage, 209 of Beenz. This was the spot for the 
scoop on online rewards programs. 

Epinions listed 45 programs in its Get Paid 
to Surf category. The opinions could be 
scathing, with titles like ‘Why They Should 

Be Tarred and Feathered” and “What 
Money?? What Mail??” 

These people, some of whom saw it as 
their duty to try every program out there, 
had already learned what I was learning. 
You hardly ever make money. But some¬ 
times that doesn’t really matter. If you, like 
Conti, have a plodding determination and 
an abundance of spare time, you can indeed 
make a little dough. Conti has been a mem¬ 
ber of MyPoints for four years. He now earns 
about 150 to 200 points a week, which trans¬ 
lates into $1.50 or $2. He has bankrolled his 
points, more than 20,000. Once he’s in the 
“real world,” he’ll dump his points into gift 
certificates and buy things for an apartment. 
Let’s say he ends up with 30,000. That will 
be $300 in gift certificates. 

That’s a meager wage. Then I remem¬ 
bered something he said to me about these 
programs: “It definitely makes you feel 
like you’re accomplishing something.” 
Was he kidding? When I’m playing 
backgammon with some guy in Bangor— 
in other words, procrastinating—I don’t 
feel productive just because I have extra 
ads on my screen. Who would? 

But is this a worthy way for youth to 
while away the hours? The purpose of these 
programs is no secret. They’re all about 
“customer acquisition.” They convince you 
that you’re able to continue with your pre¬ 
vious online activities—filling out sign-up 
forms, shopping, reading e-mails—when, 
in fact, they’re engaged in a blatant attempt 
to grab your attention and, with some of the 
programs, track your every move. 

What’s worse, they inoculate you with 
the idea that the online experience is a 
wholly commercial one—that each click, 
from reading an e-mail to looking at an ad, 
is worth cash. You must “monetize” your 
time online, lest you miss out. This is boot 
camp for capitalism. But we’ve already got 
that. It’s called television. B 

allan hoffman writes a weekly column, 
“Netscan,” for The Star-Ledger (Newark, 
New Jersey) and is a contributor to Worth. 
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In a battle against traffic, 
melting ice cream, and dot-com layoffs, 
they’re the few, the proud, the 


minute 

men 



O NCE THERE WAS A COUNTRY THAT WAS VERY, VERY RICH, AND THIS 
country had cities that were even richer. In these cities lived people who drove 
enormous cars shaped like refrigerators, flew in airplanes by themselves, and 
ate in spectaculars restaurants decorated with artifacts from distant lands. 
But these people were terribly busy. Luckily, this land had delivery services 
that could bring them whateverthey wanted, at any time of day. If a baby needed a dia¬ 
per, the diaper would appear, carried by a knight on a bicycle. If a child needed cook¬ 
ies, the knight would bring them. If a management consultant needed a DVD player and 
a copy of The Matrix, the knight would grant the wish. The service was nearly instan¬ 
taneous. The payment system was digital and quite secure. The people were gratified. 
And the country was a much, much betferplace. >>>>>>>>>>>>>>>>>>>>>>>>>>>>>>> 
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“I T’S FRIDAY NIGHT IN CHICAGO, AND I’M ON A BIKE 
hurtling into traffic with Steve Waters, a messenger for 
kozmo.com. We rip down Lincoln Avenue, heading due south¬ 
east, across the centerline of North Avenue, a major thor- 

J oughfare, and past the Cabrini-Green housing projects. Waters 
rides at half his regular speed—and he’s still twice as fast as me. 
He’s holding an orange and green Kozmo bag, the contents of which 
neither of us knows: It’s policy for delivery guys not to know. What 
matters is that we get it there quick, in under an hour. 

A sheet metal worker for 2 3 years. Waters has a degree in music 
education and at one time toured with a party-circuit funk band. 
But Waters, now 47, became obsessed with bikes and quit his job 
with the idea that he would break the world record (30 days at 
the time) for riding from Chicago to Los Angeles. A Frenchman 
is now trying to do it in 19 days, so Waters knows his chances are 
slim. But he’s enjoying being, as he claims, the number two-rated 
bike messenger in Chicago, based 
on volume. By day, he rides for 
Arrow, the old-school messenger 
service. By night, he is a Kozmo- 
naut. Between the two jobs, he 
bikes about 40 miles a day. 

“I’m riding with royalty,” I say. 

“Nah,” he replies. “I just bust 
my ass.” 

Kozmo, the world’s first one- 
hour online delivery company, 
started up in Manhattan in 1997, 
though its (almost) immediately 
attainable world of rental movies, 
snacks, and compact discs has 
become an addiction in Chicago, 

Boston, Seattle, San Francisco, Los 
Angeles, and Washington. It con¬ 
tinues to expand quickly, now 
available in Atlanta, Houston, 
and Portland, Oregon, and hoping to be in 20 cities by the end of 
2000. Meanwhile, another service, urbanfetch, has blanketed 
Manhattan and plans to buzz around your city soon. 

Kozmo and Urbanfetch exist in a state of constant, uneasy com¬ 
petition. They work in almost exactly the same way, and each 
offers the ultimate fantasy of consumer gratification. Both rent 
movies online, pick them up when you’re done, and have drop- 
boxes all over the city. Their Web sites provide up-to-the-second 
information on the availability of hundreds of different products, 
as well as which books and CDs your fellow urbanites are buying. 
And they also let the customer know instantly if something goes 
out of stock. 

Their products, however, are slightly different. Urbanfetch is 
more upscale. Its average order is between $40 and $50, far higher 
than Kozmo’s, at about $15. At Urbanfetch you can order cam¬ 
corders, a PalmPilot, even a lobster dinner from the Fulton Fish 
Market. Its messengers don’t accept tips, and deliveries often 
include fresh, homemade cookies. If you order, say, a Rio 500 MP3 
player, it’s likely you’ll get a call before the item is delivered to 
let you know it’s coming (and to prevent fraud). This does not 
happen at department stores. 

Kozmo’s home page stresses music, games, snacks, and mag¬ 
azines, though it too has recently added an electronics section; 
let’s face it, lobster can’t be that far off. These two companies 


watch each other carefully. For the near future, the winners in 
this one-hour Web war are city dwellers who need things fast. 

Both companies have hired hundreds of people with tech¬ 
nology and marketing backgrounds—the kind of people bom 
to be in e-commerce. But bike messengers remain the heart and 
soul of Kozmo and Urbanfetch, and you can bet only the best 
are hired. (Nearly 300 of 500 full-time Urbanfetch employees 
are messengers; Kozmo has 445 salaried employees and 2,200 
hourly workers, though it won’t confirm how many do deliv¬ 
eries.) Like the milkman before them, they offer door-to-door 
service with a smile. A few drive company vans, a few motor¬ 
cycles, but most are bicycle-bound. The professional bikers 
among them whip into heavy traffic every 15 minutes so you 
can feast on a vast array of shopping opportunities. But these 
messengers are more than modern milkmen: They are the Green 
Berets of the New Economy. And they will die for you. 


TEVE WATERS HAS 
been a Kozmonaut since 
March. He gets $8 an 
hour, a dollar per deliv¬ 
ery, tips, a 401(k) plan, 
and stock options. Most impor¬ 
tant, he has health insurance, 
which he really needs. He 
remembers his first accident 
well. It happened on October 21, 
1994, long before Kozmo, and it 
could hardly have been worse. 

“It totaled my bike,” he re¬ 
calls, "and I couldn’t finish my 
delivery. I had a fractured skull, 
concussion, busted-out teeth, 
busted nose, 500 stitches all 
over, and I lost 10 percent of the 
calf muscle in my right leg. Dis¬ 
located shoulder. Torn rotator cuff; I went into plastic surgery 
for about a year. I was riding my bike before I could walk again. 
I strapped my crutches onto the bike with abungee cord. When 
I had to stop, I’d fall over, unstrap them, and go where I needed 
to go. I wasn’t going to let those bastards keep me off my bike.” 

Ten minutes and two miles after we leave the warehouse, Waters 
and I pull up to the Moody Bible Institute. A student is waiting, 
holding a Kozmo trial coupon. 

Student: “Two DVDs?” 

Waters: “You got it.” 

Student: “God, you guys are a miracle.” 

Waters: “We try.” 

Another delivery done. Waters will make at least 15 tonight. 
Working six days a week, he could easily make 100 deliveries this 
week, 400-500 this month. And things are only getting busier. 

LTHOUGH THE COMPANIES ARE STILL ESSENTIALLY 
in startup mode, the battle between Kozmo and Urban- 
fetch is already an e-commerce legend. In 1997, Joseph 
Park, a young banker working at Goldman Sachs in Los 
Angeles, became frustrated. The John Grisham novel he 
was trying to order from Amazon.com couldn’t be delivered until 
the next day. Inspiration struck. He moved to New York, where, 
along with his college roommate, he started Kozmo. He slept at 


‘Couriers have to be physi¬ 
cally and mentally prepared 
to stay alive. Ordinary people 
don’t have to worry about 
whether they’re gonna COME 
HOME IN ONE PIECE. It’s like 
the triple-diamond ski slope’ 















The most powerful bill-paying tool 
ever created '™ 
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IS# There's only one thing better than a stack of bills 

Receive and Review 
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neatly arranged on your desk. 

Pay 



t 


A stack of bills neatly arranged on your desktop. 

File 

Your life is cluttered enough without a stack of bills to trip you up. With PayMyBills.com, you 
J can receive and pay all your bills online. We'U. even send you reminders when payments are due. 

! All backed by our 24-hour customer support representatives. And instead of being flooded with 

! hard copies, it's all filed neatly away on your desktop. Log on today and find out how great 

! a truly paperless society can be. 



Sign up now at www.paymybills.com/yi to take 


advantage of a limited time offer! 


‘Offer expires August 31, 2000. 
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the office, as all great entrepreneurs must. By night, he delivered I asked the representative if she had other Isaac Hayes albums 

ice cream and other items, which his customers ordered off the in stock (since that’s the kind of mood I was in). She said we would 
Web. By day, he sought investors. have to go back online to see. But that would have screwed up the 

In March of 1999, the partners of Integrity Capital Manage- competition, 
ment, an investment company led by an economics Ph.D. named “Do you still want your Fudge Brownie and drink?” she asked. 

Ross Stevens, met with Park about buying a stake in Kozmo. Park “Oh, yes.” 

may have given them too much information. Integrity Capital At 1:30, Urbanfetch arrived—with Shaft. Kozmo followed at 

Management shut down almost immediately, and its partners 1:43. We were disappointed that there was no face-off in the de¬ 
registered urbanfetch.com as a domain name on April 1; Kozmo vator, but the ice cream made everyone in the office happy. I took 

sued. The two parties settled out of court in August 1999. The Shaft home. The Gatorade, as far as I know, remains unconsumed, 

judge in the case said, “We encourage competition in this nation. 

...There are hundreds if not thousands of copycat businesses.” V""\ /"7 ICKIE HUFFMAN IS ALL MUSCLE. SHE HAS A TATTOO 

By October, Urbanfetch’s green-and-black-clad delivery drivers \ \ / / on her left calf depicting some kind of flame. She is the 

were riding alongside the orange-and-green Kozmonauts. \ W / current New York State Cyclecross champion, a five-time 
Kozmo plans to go public but will not be specific as to when. \ ' / titleholder at a professional Velodrome series, and the 

(The company was in its quiet period at the time of this writ- VJ recipient of many other bike trophies and records. She is 

ing and couldn’t comment on --,- -- - - unbelievable, and she rides for 

any aspect of the business.) - ’ -- Urbanfetch. 

Urbanfetch is a private compa- URBAN NECESSI- In the mid-1980s, Huffman 

ny, and a spokesperson says it TIES: You can get was living in D.C., where she 

will remain so for a while. almost anything you started making deliveries on a 

In a way, it’s amazing that it '" ant at J (ozmo and _ ^ skateboard. She soon switched 

^ “ Urbanfetch. 

took so long for someone to real- to bikes and started hanging out 

ize the power of one-hour delivery. with a crowd of couriers, who 

After all, much of what Kozmo — — ■'* called her Butterfly. 

and Urbanfetch do over the Net - “If you went to DuPont Circle 

could be done via the phone. You’d —today and said, Where’s Butter- 

think that FedEx or UPS or per fly?'they’d say,‘She went to New 

haps one of those savvy catalog - , Hp York about 15 years ago,’” she 

companies such as L.L. Bean or J. y r B says now, in an unassuming way. 

Crew would have figured out the ® V “One summer, four guys and I 

brilliance of extending their busi- p rode up to New York. There was 

ness model, but they didn’t. (The «► “1 ~ a world-class track in Lehigh, 

leading e-commerce site, Amazon, Pennsylvania, that I’d wanted to 

believes in the model, having race at. I found out it was 90 min- 

invested $60 million in Kozmo in utes from New York, and I 

March.) Despite the shakiness of e-commerce (Kozmo itself laid stayed. I still race five days a week. People say I look tired, but for 

off 24 people in June), one-hour delivery commands a huge mar- me, work is my downtime. I like to believe that I’m a Butterfly in 

ket—which suggests that all the hype about the Net’s squash- all this metal madness. I rise above it when push comes to shove.” 

ing services like bike messengers and dehumanizing the con- I find myself pedaling down Sixth Avenue in New York on a 

sumer experience was way off. Kozmo and Urbanfetch “both warm afternoon in April with a 10-pound chain lock around my 
meet a market need that hasn’t been addressed to this point— neck, trying to keep up with Butterfly. It’s impossible, because 
and that’s always a good business,” says Evie Dykema, an ana- she rides in traffic better than anyone I’ve ever seen. This is unfor- 
lyst at Forrester Research. For now, she thinks Kozmo has the edge, tunate for me, since Sixth Avenue between 14th and 34th is 
“Kozmo has had a major head start—it [has] locked up [strong widely known among couriers as a run of doom, 
partnerships] better than Urbanfetch has, and it’s going to be hard “There’s a bike lane, but I ignore it—no one respects the bike 

to top,” she says. lane,” she says. By 15th Street, I’ve lost her. It’s very humid, and 

At a downtown New York office recently, a friend and I pitted I’m certainly going to die. I stay in the bike lane. She finds me, 
Urbanfetch and Kozmo against each other in a race to the deliv- amazingly, at 24th and Seventh Avenue. We establish a ren- 
ery death. We intended to place the exact same order simultane- dezvous point. But we both know she’ll lose me again, 
ously, using two computers, but met with some problems. Kozmo “I must make this delivery,” she says, gazing into traffic, 

didn’t carry bagels, cream cheese, lox, or Stevie Wonder’s Songs “Time is of the essence.” She speeds away. Twenty minutes 
in the Key of Life; Urbanfetch didn’t have Krispy Kreme doughnuts later, I rediscover her emerging from a building at 59th and Cen- 
or Diet Coke. So we compromised: a pint of Ben & Jerry’s Choco- tral Park South. Our next delivery is at 30 Rockefeller Center, 
late Fudge Brownie, a 3 2-ounce Glacier Freeze Gatorade, and the the NBC Tower. 

original Shaft sound track. At Kozmo, the goods totaled $21.36; This time, I know my way and turn onto Fifth Avenue. Suddenly, 

at Urbanfetch, which charged two dollars more for Shaft, the dam- there’s no traffic. The streets are completely clear, and people are 
age came to $23.78. lined up on either side take my picture. How cool. 

At 1:06 p.m., we clicked Send. The race was on. I look to my left. A church. I’ve hiked into a memorial ser- 

Eighteen minutes later, the phone rang. It was Kozmo. No Shaft, vice for Cardinal O’Connor. Huffman’s waiting at NBC. 
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In the elevator up, we chat. Bike messengers have always had a the way back, a car horn sounds behind me. 

bad reputation, she says, which isn’t entirely justified. They are Then someone starts screaming at me. 

loners and sometimes strange, but they perform their jobs in; “Nice ass!” 

almost impossibly dangerous conditions. ! A beer can flies from the car and hits my rear wheel. 

“When these couriers go to work, they have to be physically and Oh, no. Drunken Cubs fans, 

mentally prepared to stay alive,” Butterfly says. “Ordinary people “This happens,” Counselmann says reassuringly, 

don’t have to worry about whether they’re gonna come home in The car drives away, 

one piece. It’s like the triple-diamond ski slope. You hear the door “Sweet ass!” the guy shouts. 

unlock before it opens. You see people finish the cigarette before “If they honk,” says Counselmann, “that means they’re not 

they throw the butt out the window. I ride expecting that anything gonna hit you.” 

will go wrong and that people will do what is wrong.” It’s a slow night back at the warehouse. Riders occupy themselves 

We arrive at an upper floor and deliver a CD, or a box of Junior by doing a variety of things. One reads a biography of Hermann 

Mints, orwhatevermodernnecessitylayin the package, toatired-; Hesse; another is flipping through a copy of the snarky culture 
looking office worker. As he signs his receipt, he looks genuinely magazine The Baffler. Someone else sketches on a pad. A few are 

grateful, and Huffman is genuinely pleased. smoking. All await the call to duty. 

Online delivery services are a great advancement in courier cul- j I ask to follow an order from start to finish. Once the customer 

ture, Huffman says later. Urbanfetch riders can’t accept tips, but places an order online (someone in Lincoln Park needs TheBach- 
they get paid “competitive wages,” with bonuses, stock options, elor), it immediately prints out at the warehouse. Then another 
and health insurance. The company provides radios and tire-patch guy selects the movie from the shelf and puts it in a sealed bag. A 

kits and is considering giving couriers company bikes. “Just the dispatcher checks the order against a separate printout and hands 

uniform alone has some in the courier world throwing up their it to a messenger—in this case, Ruben Ortiz, 

arms and saying we’ve sold out,” says Butterfly. “But we’re not ask- Ortiz also works by day for Arrow, but he prefers Kozmo, 

ing people to take their nose rings out or cover up their tattoos. ; because, he says, large groups of women shout “Kozmo!” when 

We’re just saying, ‘Put on a uniform.’ No one respects bike mes- he rides past. This phenomenon has led him to rewrite the lyrics 

sengers. This is a way of getting respect.” to a popular Kid Rock song. His version: I sleep all day / And I 

We head downstairs, and Huffman radios headquarters. Time ride all night / ’Cause I’m a Kozmo. 
for another delivery. Within seconds, Butterfly has vanished into The night I ride with him, Ortiz is very excited. He’s just seen 

the hazy afternoon. a personal ad in the local alternative weekly newspaper that 

reads: “You are the amazing Arrow bike messenger with brown 
I - ] IKE ANY COMPANY WORTH ITS DOT-COM CRED, curly hair. You read the writing on the wall of my art gallery last 

Kozmo lost a lot of money last year ($18.5 million) but still Thursday. I’m the tall girl with short black hair who stared, stut- 

plans to expand, to Dallas, San Diego, and beyond. In addi- tered, and tried to find some reason to keep walking out of my 

tion to the support from Amazon, it recently signed invest- office. Come back.” 

1 ment deals with media companies to provide music and “I thinkit’s me,’’Ortiz says. “I vaguely rememberbeing at aplace 

movies that Kozmo will sell over broadband channels. Urban- and looking at a painting and this girl came up to me. I had to get 
fetch, which declines to disclose how much it lost last year, has out of there. I was in such a hurry. She kinda spooked me.” 

its eye on other cities in North America; it has started trial ser- The bachelor and I bike The Bachelor to its destination, only a 

vice in London and is even looking at Singapore, Hong Kong, and few blocks away. The drop-off is clean and simple. On the way 

Tokyo. It plans to add office supplies, pet supplies, and wine to back, as we lope down the street, a shout emerges from a car full 

its roster. Urbanfetch CEO Ross Stevens tells me, “It’s really a plat- of girls: “Whooo! Kozmo!” 

form, a delivery portal. I hate jargon, but the business question “See,” Ortiz says. “I told you. Man, I’m hoping it was me in that 

is: What can you drive through the delivery portal? And I think ad. I’ve been thinking for a while that I should start a relation- 
the answer is: A lot.” j jship. But seriously, who wants to get with a bike messenger?” 

In Chicago, I take a tour of the Kozmo warehouse with Mark 

Counselmann. He previously worked for the Forest Service and HE KNIGHT ON THE BICYCLE RETURNED TO HIS 

in the insurance business but switched to Kozmo because the castle. His fellow knights were waiting for him. They 

money was better (and also, he’s closer to his girlfriend). He’s a enjoyed much fellowship, because they were heroes. And 

relatively clean-cut guy for a courier. “I could do anything I like all good stories, this one has a moral. Even though 

want,” he says, “but I choose to ride. Doing this kind of work is l_l Kozmo and Urbanfetch were at war, it was a peaceful war 

better than messengering downtown. In the Loop, you ride one in which everyone seemed to win. While the seed money held up, 

block, lock your bike, ride back. It can get frustrating. It’s almost all was good in the kingdom. So that night, as the people went to 
easier to do it on foot.” sleep in their warm, feathery beds, their stomachs filled with deli- 

Counselmann leads me past shelf after shelf of merchandise, cious ice cream, they listened to their soothing new CDs. The peo- 

The warehouse houses mostly movies and music, but there are: pie were satisfied, and all was right in the land. All was right in 
also garbage bags, diapers, batteries, cough medicine, tampons, under an hour. H 

condoms, lubricant, Rogaine, shaving cream, aspirin, ibuprofen, 


digestive aids, and candy. neal pollack, author of The Neal Pollack Anthology of Ameri- 

We ride past Wrigley Field to make a delivery to a guy in a can Literature, to he published this month by McSweeney’s Books, is 
DePaul University Law School sweatshirt. It’s an easy run, but on suspected of being “America’s greatest living writer. ” 

FOR SITES IN THIS STORY, PLEASE TURN TO THIS MONTH’S SITE ADDRESS GUIDE, OR VISIT WWW.YIL.COM/URL/0008/MINUTEMEN.HTML 
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1Y MIKKI HALPIN 


• N THE PAST, GEEKS STAYED IN THE 

shadows. Sure, there was the occa- 
I sional moment of glory when the 
I space shuttle launched or some 
tedious process was automated (can 
you imagine life without ATMs?), but for 
the most part we all went about our daily 
lives not thinking about geeks very much. 

We think about them a lot now. They’re 
everywhere. Geeks are on the cover of 
mainstream magazines, profiled on televi¬ 
sion, and topping best-seller lists. Your com¬ 
pany probably runs on geek power. What 
used to be a tiny minority is now ubiqui¬ 
tous. It’s chic to be a geek. Which poses a 
few problems. 

If Casual Friday was the sartorial dilem¬ 
ma of the ’90s, Geek Chic is the closet case 
of the ’00s. Back then you couldn’t tell the 
CEO from the mail clerk. Now it’s hard to 
know the geeks without a scorecard. Sud¬ 
denly, everyone in the office is claiming 
geek cred. But how can you tell who’s the 
real deal? Our extensive research has iden¬ 
tified three types of geeks, though there’s 
some overlap and a geek may (indeed) pass 
through various stages in a lifetime. 

THE OLD GEEK Untouched by time or 
social graces. Full of complex theories and 
strong opinions. Will tinker with anything 
in reach and usually improve it. The Old 
Geek is not in it for the money. 

THE CHIC GEEK Has an MBA but also 
some coding experience. All his friends 
from prep school and college are in the 
industry. The Chic Geek attended one too 
many launch parties last week. 

THE NEW GEEK Heavy ironic streak. Still 
indulges in the occasional role-playing 
game and saw Episode I the day it came 
out. The New Geek also has his own com¬ 
pany—one that actually turns a profit. 


mikki halpin is the author of The Geek 
Handbook (Pocket Books). 


OLD GEEK 


Linus Torvalds, creator of Linux, without an IPO. 


Same frames from junior high, now V\ 
encrusted with superglue. 


2600: The Hacker Quarterly, delivered 
to a nontraceable P.O. box. 


Star Trek Interactive Technical 
Manual .► 


“Alex, i’ll take Unix workarounds for $200. 


POST¬ 
CRASH JOB 
OPTIONS 




SETI calculations. “Anything for 
the cause!” 


Cell phone that makes the same 
sound as a Starfleet communi¬ 
cator. 

No one is sure...but definitely 
fixes things. 


◄ Taxi driver. Explains to every 
passenger theories of com¬ 
muter flow and GPS. 

































A Cheat Sheet for the New New Economy 



CHIC GEEK 


Gerald Levin, CEO of AOL Time 
Warner, without the ’stache. 


The Cluetrain Manifesto, 
delivered by Kozmo.com. 


NEW GEEK 


Paul Allen, cofounder of Microsoft, with a house full 
of classic guitars. 


Original glasses worn by a NASA scientist during the 
first lunar landing, found via eBay. 



McSweeney's, every day, but never forwards stories 
to friends. 



Zagat Guide; knows all 
the maitre d’s. 


Phone numbers for underground dance 
clubs in Berlin, because he helped 
them get their mailing lists online. 


"Alex, I’ll take business 
development strategies 
for $800.” 


"Wanna come watch my 
options vest?” 


“Wanna come over and read my 
alternative plan to demonopolize 
Microsoft?” 


A “Regis, I’d like to call Nathan 
Mhyrvold as my lifeline.” 



Blackberry two-way 
pager. 


Marketing-.can’t say more 
because of an NDA. 


Pristine metro shelving, 

track lights, $750 Herman Miller 
Aeron desk chair. 


A The Matrix. “I am Neo!” 


Ergonomic furniture, custom-made by a friend in Ver¬ 
mont. No leather, no plastic, no tropical hardwoods. 


Doctor Who. “Exterminate! Exterminate!” 


WebTV for each grandparent. 


Chief scientist of third-generation Silicon Valley 
handheld startup, telecommuting from Park City, 
Utah. 


CEO of consulting firm and motivational speaker for 
failed dot-coms seeking strategic reinvention. 


Television pundit and author of critically acclaimed 
book, After the Crash. 
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J IM MLNARIK USED A COMPUTER 
for the first time last year. After retir¬ 
ing from the auto-body business, he 
had just left Illinois to live with his daugh¬ 
ter, Pat Sills, in Tempe, Arizona. To help 
pass the time as he settled into his new sur¬ 
roundings and new way of life, he began 
surfing the Web. 

“I didn’t know how to handle it at first," 
he recalls. “I’d have to wait for my daughter 
to come home and explain how to use the 
Internet” Soon enough, though, the 86-year- 
old Mlnarik was hooked, spending up to 
seven hours a day at the keyboard. He loved 
the PC’s bright color monitor. He loved the 
fast DSL connection. But what he especial¬ 
ly loved was the new world that had opened 
before him. “If you want something,” he says 
enthusiastically, ‘You can just type it into the 
computer! If you want medical information, 
or glasses, you can get it right away.” 

Then one day Mlnarik received an invest¬ 
ment tip by phone about a firm called Cor¬ 
nerstone Prodigy Group. The company, run 
by a Fort Worth, Texas, couple named San¬ 
dra and Gary Reeder, promised investors 
that their business operations—a multi¬ 
level marketing company with a vague 
mission of selling everything from gaso¬ 
line additives to health and beauty prod¬ 
ucts—would generate annual returns of 
120 percent. Like many who wound up 
investing in the company, Mlnarik was 
advised to visit Cornerstone’s Web site, 
which he did. He remembers mentioning 
to his daughter that the site, with its air of 
devout Christianity, “looked normal” and 
seemed legitimate. So he invested $1,500, 
checking back regularly on the Web to see 
how Cornerstone was doing. 

Initially, says Sills, her father was receiv¬ 
ing checks “like clockwork.” But then the 
checks started coming back from Mlnarik’s 
bank stamped “insufficient funds.” As it 
turned out, Cornerstone was a classic Ponzi 
scheme, taking money from the most 
recent investors and using it to make pay¬ 
ments to those who had signed on earlier. 
Mlnarik had been duped by a Web-centered 
investment fraud that ended up bilking its 
victims, most of them seniors, out of a total 
of $16.5 million. 

“Reeder used Bible verses on the Web site, 
to sound godlike,” says Bills bitterly. “Two 
or three lines of fact, and the rest was just 
Reeder playing with words—which left 
people confused.” 

It’s a dismaying fact of life these days that 
such confusion is becoming increasingly 


common, especially as more and more older 
people join the ranks of Net surfers. Indeed, 
a recent Nielsen Media Research study found 
that nearly 18 million Americans over the 
age of 50 went online in 1999, an increase 
of 68 percent from three years ago—mak¬ 
ing them the second-fastest online growth 
segment, just behind those 16to 24 years old. 
At the same time, Internet fraud overall shot 
up by 38 percent from 1998 to 1999, accord¬ 
ing to the National Consumer League, a con¬ 
sumer rights organization. (Of the 10,000 
complaints about online fraud received by 
the group last year, almost 20 percent were 
filed by people aged 50 to 69.) What’s more, 
not all of these scams are financial; some 
strike seniors on a psychological level, vio¬ 
lating their trust and sense of security. 

Though the relative newness of the 
problem means that firm numbers detail- 

‘Seniors think 
of the Web as 
media, and thus 
close to truth. 
They don't 
understand that 
the Web is 
full of liars’ 


ing its scope are hard to come by, inter¬ 
views with federal and local investigators, 
with organizations that specialize in 
issues affecting the elderly, and with the 
victims themselves make it clear that 
cybercrime against this age group is on 
the rise. And this is hardly surprising, 
given how often seniors are preyed upon 
by scammers offline. Of all the Americans 
who get taken in by unscrupulous tele¬ 
marketers (to the tune of $40 billion a 
year), more than half are over 50, accord¬ 
ing to surveys by the American associa¬ 
tion OF RETIRED PERSONS. 

“Elders are defrauded in especially large 
numbers,” says AARP spokesman Tom 
Otwell. “They get conned because of their 
gullibility, politeness, and an inability to 
say no.” 

Of course, many experts on aging might 
disagree with the notion that older people 
are typically more gullible than the popu¬ 


lation at large. But other factors do make 
seniors attractive prey. “Younger people are 
targeted as well as elders, but they are tar¬ 
geted for smaller amounts, because they 
haven’t accumulated [the level of] savings 
older people have,” says Anthony Pratka- 
nis, a professor of psychology at the Uni¬ 
versity of California-Santa Cruz and a 
specialist in economic fraud. In addition, 
retirement leaves many seniors easily 
accessible. They’re likely to be around the 
house when the phone call comes or to 
take the time to read e-mail from a stranger. 

Perhaps the biggest factor, though, is that 
many older folks are Net novices, making 
them less accustomed to sifting online facts 
from fiction, especially when trying to 
make sense of the many investment oppor¬ 
tunities that litter the Web. “Seniors think 
of the Web as media, and thus close to 
truth,” says Parry Aftab, executive director 
of cyberangels.org, a volunteer online 
crime-fighting group. “They don’t under¬ 
stand that the Web is full of liars.” 

The Web component of Cornerstone 
Prodigy Group, for instance, stressed the 
company’s integrity and religious values, 
and claimed that Cornerstone and its prod¬ 
ucts were longtime leaders in their indus¬ 
try. What it failed to mention is that Gary 
Reeder had been convicted six times for 
offenses that include forgery and burglary, 
and that his most serious prior business 
venture was writing and mounting a the¬ 
atrical production that lost money. 

“The only long history that the Reeders 
had was of [criminal] convictions,” says Hal 
Degenhardt, a Fort Worth district adminis¬ 
trator for the Securities and Exchange Com¬ 
mission, which in November 1999 ordered 
that the company be shut down. “But the 
more sordid side of the enterprise was not 
disclosed on the site, and after looking at it 
people well into their eighties invested 
money they couldn’t afford to lose.” 

Even after Cornerstone’s demise, Reed¬ 
er continued to use the Net to solicit* 
money. He employed e-mail and a person¬ 
al Web site, Operationjericho.com, to 
blame “big government” for his travails 
and to launch an appeal to those who dis¬ 
trust mainstream financial institutions. 
He posted messages to Cornerstone clients 
proclaiming that he had made a deal for 
“over $1 million” for a movie script 
recounting the story of his struggle with 
the federal government. In another mes¬ 
sage, Reeder declared that he was running 
for president to show that “the American 
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Signs 


Tips for Reading Between the Electronic Lines 



Seniors, along with their friends and family, can take many 
measures to protect themselves from Net swindlers. Here 
are a few things to consider before hitting the Reply button 


people still have rights.” 

Eventually, Operationjericho too was 
shut down at the SEC’s instigation. In April, 
a federal judge approved the SEC’s settle¬ 
ment of its lawsuit against Gary Reeder and 
Sandra Reeder, who is a licensed securities 
trader. But a U.S. district judge essentially 
slapped the Reeders on the wrist, warning 
them to stop defrauding people. 

Wayne Whitaker, the Reeders’ attorney, 
refused to be interviewed for this article. 

Degenhardt, for one, isn’t satisfied. He’s 
referred the case to the U.S. attorney’s office 
for possible criminal prosecution. He also 
warns that all investors must learn to be 
more skeptical about what they come 
across online. “Anyone who makes an 
investment decision based on what they 
read on a Web site,” he says, “is a victim 
waiting to be victimized.” 

IN SOME CASES, THE MERE MENTION 
of the Web in connection with an invest¬ 
ment scheme is enough to hoodwink the 
unwary. Kay Linden, a former New York 
dress designer who is in her eighties, sank 
$10,000into World Interactive Gaming Cor¬ 
poration, thinking that an Internet gam¬ 
bling business sounded "like a good idea,” 
even though she herself doesn’t own a com¬ 
puter. She recalls how the Delaware-based 
WIGC promised phenomenal returns to 
those who backed the venture, a fully inter¬ 
active casino—replete with blackjack room, 
roulette wheel, and slot machines—that 
would operate out of Antigua. 

“When I have a few dollars around, I try 
to put it out to do something,” Linden 
explains. “And they caught me when I had 
a few dollars in the bank.” 

What Linden didn’t know is that the 
WIGC’s site was either illegal or on the verge 
of being ruled illegal in many U.S. states. 
The site also failed to disclose that a major 
gaming bill, the Internet Gambling Prohi¬ 
bition Act, was wending its way through 
Congress. Instead, investors were told that 
gambling was legal in many states, though 
they weren’t informed that it was legal only 
by statute. In other words, gambling on the 
Web is presumptively illegal except where 
specifically authorized by a state. 

Meanwhile, an investigator from the 
New York Attorney General’s office found 
that it was possible to go to the WIGC site, 
enter Nevada as a permanent address, wire 
money to Antigua, and gamble from a loca¬ 
tion in Manhattan. WIGC would then send 
the winnings to the Nevada address. The 
upshot: Because the company had let a New 


WATCH OUT FOR PHRASES LIKE “HIGH 
return” and “limited offer” in online finan¬ 
cial offers. Beware especially of the catch- 
phrase “high-yield investment programs,” 
or HYIP. Susan Wyderko, director of the 
office of investor education and assis¬ 
tance for the SEC, says HYIP usually indi¬ 
cates that there’s something amiss. 
RESEARCH EVERY OFFER. “IF MANY OF 
the seniors who lost money in the Inter¬ 
net gambling scheme had done research,” 
says Joel Schwarz, a Net- and investor- 
focused special counsel in the New York 
Attorney General’s office, “they would have 
discovered there were bills pending to reg¬ 
ulate Web gambling, which would reveal 
investing in Internet gambling to be a risky 
venture.” Also, use the Web as a fraud¬ 
fighting tool: Do keyword searches on the 
names of companies and their officers. If 
you or a relative is about to commit money 
to an investment that was first heard about 
or is being touted on the Web, talk to an 
accountant or an attorney first. 
BEWARE OF ADS THAT FOCUS ON 
recruitment and mailing lists rather than 
on the sale of a particular product. 

BE LEERY OF “ACCIDENTAL” E-MAILS— 
those suggesting that a supposedly 
secret stock tip just “happened” to be 
sent to you or your parents. Such mes¬ 
sages are a common way of promoting 
stock-touting schemes. 


WHEN BUYING ONLINE, DON’T PRO- 
vide information you feel uncomfort¬ 
able giving, and don't give information 
about a credit card account unless 
you’re paying for something with that 
specific card. 

BE SURE THAT YOU'RE USING A 
secure site when you’re buying online, 
meaning one that will encrypt all of your 
credit card information. Make sure you 
know the cost of what you’re buying and 
the return and cancellation policies of 
the company from which you are buy¬ 
ing it. Check for a physical address of 
the store or company. Print out infor¬ 
mation for giveaways and competitions, 
as well as the customer service number. 
And always pay with a credit card. Under 
the provisions of the Fair Billing Act, 
doing so makes it easier to rectify the 
situation in the event that you don’t get 
what you purchased. 

IF YOUR PARENTS OR OTHER 
older family members have made a bad 
investment, they may be too ashamed or 
frightened to tell you—perhaps even 
worried that you’ll think that they’re 
senile. Adult children of aged parents 
should be as open and communicative 
as possible. Reassure your parents or 
grandparents that Web fraud is all too 
common and that you don’t think less of 
them for being deceived. — a.q. 
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Yorker gamble and gambling is illegal in 
New York State, the Attorney General’s 
office determined that WIGC had violated 
state law; it blocked the site and seized 
$750,000—still well short of the $2 million 
that WIGC had taken in. 

“Often, older people being scammed will 
see this great-looking site and get sold on 
it,” says Joel Schwarz, a lawyer specializing 
in Internet matters at the New York Attor¬ 
ney General’s Investor Protection and 
Securities Bureau. “Then the site gets shut 
down by us. In this case, the company 
made big claims, and elderly people were 
wrongfully taken in.” 

Schwarz also points out that, in his expe¬ 
rience, the context of an investment pitch 
can be dangerously misleading. “One elder¬ 
ly woman was involved in a pyramid 
scheme that was posted on a church news- 
group,” he says. “She read about a money¬ 
making offer on the [online] bulletin board 
of a church, and it seemed like a great way 
to increase her income.” 

Adrienne Oleck, a business-practices 
adviser for the AARP, says a major dis¬ 
tinction between seniors and younger 
surfers who fall victim to online scams is 
that older Internet users are often "looking 
for different things than younger people.” 
Largely because of a changing view of 
retirement and old age, many seniors are 
hunting online for part-time work. “They 
are going onto sites that promise them 
income: work-at-home schemes, pyramid 
schemes,” says Oleck. “Older people are no 
longer willing to sit at home doing noth- 
ing. They want to keep their minds busy.” 
Thus, they respond more readily to mass 
e-mailings that demand money for “mate¬ 
rials” or enrollment fees. 

JUST AS MORE SENIORS TURN TO THE 
Net for answers to financial questions, so 
they increasingly turn to it for information 
and companionship. That has led to even 
more insidious kinds of deception. 

Last year, a British widow named Sarah 
and a man calling himself A1 Williams met 
online. Williams told Sarah that he was an 
American living in the U.K. for six months, 
and the two quickly became friends. Even¬ 
tually they met in person, and Williams 
began calling Sarah his “special angel.” He 
claimed he wanted to get married and move 
back to Florida with her. Then, suddenly, he 
vanished from her screen—and her life. 

“Guys will go into grief chatrooms, where 
women hang out, or go to senior romance 

pages,” says Cyberangels’ Aftab. There, 
they’ll listen to the participants talking 
about loss and loneliness. “Then,” Aftab 
continues, “he’ll instant message her some¬ 
thing with which to create a bond. Like, 
‘I’m estranged from my daughter.’” 

In Sarah’s case, Williams staged his own 
death—ostensibly from bowel cancer— 
after which he returned to the Net as Al’s 3 2- 
year-old son, Jody. As Jody, he sent e-mail to 
Sarah’s account, urging her to have cybersex 
with him “to comfort them both as they 
grieved.” He talked of his father’s love for 
Sarah and pleaded with her to move to Flori¬ 
da to help him run his father’s business. 

But by this point Sarah was suspicious. 
A search of the death records in Williams’s 
supposed Florida hometown turned up no 
record of her deceased boyfriend. Through 

all the agony of grieving for him.” 

In the wake of such incidents, a number 
of organizations and institutions that cater 
to the elderly are taking steps to educate 
and safeguard seniors online. One of the 
most prominent of these is seniornet, a 
nonprofit group dedicated to teaching peo¬ 
ple aged 50 and older about technology. 
Last year, a report on the organization (fol¬ 
lowing a yearlong study funded by the 
National Science Foundation) depicted 
SeniorNet as an ideal version of elder Net 
life, and characterized the SeniorNet crowd 
as sharing an uncommon “civility, a sense 
of courtesy and social protocol.” As the 
report also noted, the volunteer hosts on 
the SeniorNet site “help newcomers leam 
to navigate the social boundaries.” 

“If one of our members posts their real 
home address or phone number, it will be 
immediately deleted by a human chatroom 
monitor, and a warning note sent to that 
member,” says Marcie Schwarz, SeniorNet’s 
director of education. 

SeniorNet has also gathered tips to help 
members better evaluate the truth of some 
claims made by Web sites. Schwarz says that 
when it comes to health sites, for example, 
“we tell [visitors] to ask themselves, ‘Who is 
behind this? Is someone making money out 
of this information?’ Many seniors have 
health problems, and people can easily be 
sold some untested cure over the Web.” 

The AARF has begun publishing Con¬ 
sumer E-Briefs, a monthly newsletter that 
provides seniors with advice about con¬ 
sumer protection. Increased Web access 
has also helped put seniors in touch with 
elder-law and social service sites, such as 

SENIORLAW and ACCESS AMERICA FOR 

seniors. And sites such as computers 
for seniors and seniortips.com offer 
computer guidance and product reviews. 
Even many nursing homes offer classes on 
using e-mail and the Net. 

Meanwhile, Jim Mlnarik is back at his 
computer. Though a sore neck has made 
him cut his surfing time down to a mea¬ 
ger three hours a day, he’s gotten involved 
with a new Web business called Bigs- 
mart.com. “The way Cornerstone got him 
through the Web was especially awful,” 
says his daughter. “My father spends a lot 
of time online. I’m proud of him. A lot of 
people much younger than him are still 
afraid to touch the thing.” ES 

"Anyone who 
makes an 
investment deci¬ 
sion based on 
what they read 
on a Web site 
is a victim 
waiting to be 
victimized’ 

the Web, she made contact with other wid¬ 
ows who had been seduced and betrayed 
by Williams. Sarah discovered that he had 
been collecting women’s hearts from Wales 
to Northumberland. There were many 
who, in the words of Sarah, “were very 
angry or frightened and upset by what this 
man has done to them.” 

After one of these women was harassed 
online by a man purporting to be a friend 
of Williams, Sarah sought help from the 
police. Although sympathetic, they were 
unable to assist. So she brought the story 
of her experience to Cyberangels, which 
counseled Sarah and helped to spread the 
word about A1 Williams. 

“I realized that all these screen names 
were the same man playing mind games 
with me,” says Sarah. “I was totally shocked, 
devastated, and emotionally distraught to 
think he could have done this to me after 

alissa quart writes for Lingua Franca, 
Salon.com, and The Independent (U.K.). 

FOR SITES IN THIS STORY, PLEASE TURN TO THIS MONTH’S SITE ADDRESS GUIDE, OR VISIT WWW.YIL.COM/URL/0008/SCAM.HTML 
























Ftoday's best known 
bands and the hottest new acts bursting onto the 
club scene come together fofjpB 

Live bands from legendary 
music clubs in dozens of cities, coast to coast. 

4 days, 4 nights. 

Online worldwide. A global event. 


diqital club festival 

produced by the digitalclutinetwai 


produced by the digitaiciutmEtwar 

the world's largest online music event. 


featuring over 200 acts, including 


acoustic vaudeville, featuring 

Aimee Mann & Michael Penn 


Throwim 


Muses 


Superchunk 


Medeski Martin & Wood 


Southern Culture on the Skids 


July 22 to July 25, 2000, 


the world's largest 


online music event. 


The Digital Club Festival 2000. 


Minneapolis, 


yetmusic.com 


2000 * 























Find your niche in life. 



( ; 

Sold wing tips. 

Bought funky 
.platform shoes. 


Sold briefcase. 
Bought musical 
^ inspiration. 


Sold suit and tie. 
Bought street-chic 
polyester. 



:om Auctions 


Whether you're looking to buy a guitar or sell a briefcase, GoTo™ Auctions has everything you need 
to help you get into your groove. You can search over 200 auction sites and bid on millions of items 
in just one click using the most powerful auction search on the Web. If you're changing your business 
image or liquidating your business inventory, GoTo Auctions makes it easy. Find your niche in life and 
just the right pair of funky platform shoes today. GoTo Auctions. Auctions made simple.™ 


auctions.goto.com 














•.IIX^rJirT-vr^a 


WHERE TO, HOW TO, BEST OF: OUR MONTHLY GUIDE TO LIFE ON THE WEB EDITED BY CREE McCREE 



Summertime, and the 
surfin’ is easy—espe¬ 
cially if you’re looking 
to party. The Net does a bang-up job of pointing you toward whatever events 
strike your fancy, from the Super Model of the World pageant in Jamaica to 
the Moonshiner’s Jamboree in Chatham, Virginia, to a chill-and-swill confab 
at your local microbrewery. Browse the best festival guides on page 154. 
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New, Notable & Fun 

WHAT’S HOT-AND WHAT’S COOL-ON THE WEB THIS MONTH BY LISA KO 


RELAUNCH 


HOLLYWOOD.COM The enter¬ 
tainment center leaps off the 
silver screen and onstage with 
BROADWAY.COM, a drama desti¬ 
nation featuring show times and 
recaps of live theater throughout 
the country. Buy tickets online, get 
the latest news, download musi¬ 
cal clips, and view show excerpts 


in streaming media. How Off- 
Off-Broadway is cyberspace? 
[hollywood.com]; [broadway.com] 

AWAY.COM; GREEN TRAVEL 

Head over to the outdoor adventure 
site’s new Green Travel Channel to 
plan your next ecotrip. Search 
based on the activities or region you 
want, or simply choose among more 
than 450 environmentally respon- 


r 

EEC LIGHT 



Eighteen and Under 

W HAT DO YOU CALL THE WEB’S FASTEST-GROWING DEMO- 
graphic? snowball.com dubs the 13-18 set part of 
“Gen i,” while Excite@Home’s new zink 
[ zink.excite.com] peddles its channels to “Gen Y.” 
Whatever they ultimately christen their teenaged 
users, a fresh batch of portals is lining up to serve today’s fully 
wired youth.' Check out ihigh.com, hobnobbing grounds for 
high schoolers, and kibu [kibu.com], an online hangout for “Girls 
Who Get It,” or drop by the chat boards at iturf.com. Today’s 
teens also have the smarts to create their own communities, 
such as the Hanson-obsessed unlucky [unlucky.net] and 
envy.nu, where the Punk Kitty page celebrates “just another 
average girl.” 

GENERATION NEXT: Sites like Kibu are buzzing with teens. 


sible vacations, from exploring lava 
fields in Iceland to gazing at macaws 
in Peru, [away.com/channels/green] 


IMAGES 


WALLPAPER The cosmopolitan 
magazine was hipper-than-thou in 
print, and its online counterpart is 
no different. See the latest buzz on 
interior—and exterior—design 
around the world and tour the envy- 
inducing Wallpaper house. You can 
even give your monitor a makeover 
with urban modernist screen savers 
and, yes, wallpaper, [wallpaper.com] 

SOULEYES MAGAZINE These 
documentaries of communities of 
color around the globe truly embody 
that old saying about a picture and a 
thousand words. Study the daily life 
of ricksha pullers in Calcutta, scenes 
from Chinatowns across America, 
and the hidden identities behind 
Angeleno car culture. It's photojour¬ 
nalism at its best, [souleyes.com] 

JACKSON POLLOCK He died in 
1956 at age 44, but somehow he still 
managed to create an artistic lega¬ 
cy that has extended into the 21st 
century. Learn about the life and 
studies of America's leading 
abstract expressionist by hearing 
audio clips of Pollock discussing his 
work and watching films of the 
“action painting” process that made 
him an icon, [www.nga.gov/ 
feature/pollock] 


MONEY & BUSINESS 


TAXPLANET.COM Former New 
York Times tax columnist Gary Klott 
will help you avoid last-minute 
scrambling come next April. This 
year-round tax planning guide is 
full of tips for funding business 


PORTAL 


Can’t leave home without the 
Net? Excite@Home has devel¬ 
oped a new portal just for you. 
EXCITE MOBILE [mobile. 
excite.com] easily extends 
Excite-powered services— 
e-mail, news, stock quotes, sports 
scores, and weather reports—to 
mobile Web appliances such as 
PDAs and cell phones. 

One search engine just wasn’t 
enough for ALTAVISTA 
[altavista.com], which recent¬ 
ly introduced raging search 

[raging.com]. Using the same 
site index as the portal’s main 
directory, the no-frills, search- 
only page delivers fast results 
without the extras. It’s an 
unusual downsize but some¬ 
thing search enthusiasts can 
appreciate. 

Making Web-based e-mail safer 
in the post-Love Bug era, the 
new virus scan device from 
YAHOO! [yahoo.com] protects 
YAHOO! MAIL [mail.yahoo, 
com] users from sending and 
receiving infected attachments. 
The free service automatically 
checks all outbound e-mail to 
squelch the spread. 

Super-snazzy ART AND CUL¬ 
TURE [artandculture.com] pro¬ 
vides an info-packed guide to 
the visual, performing, design, 
literary, music, and film arts. 
Browse by artist, movement, 
discipline, or "cloud,” which 
reveals the culture and context 
that connect Proust and the 
Pixies in mere clicks. 
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BUGBIOS Study close-ups of 
straight-snouted weevils and formi- 
cid ants at this entomological show¬ 
case. The articles on Lepidoptera 
(butterfly and moth) wing patterns 
may not enthrall lay surfers, but the 
stunning photos are an awe-inspir¬ 
ing tribute to the world’s most endur¬ 
ing species, [insects.org] 


I FUSE Looking to beat the band¬ 
wagon? Browse this zine’s spotlights 
on up-and-comers in film, music, 
and art. Columns such as “Freaks 
and Geeks: The Super Skinny on the 
Lost Episodes” pack a dose of atti¬ 
tude that nails the fickle world of 
youth pop culture better than MTV 
ever could, [ifuse.com] 

WAY SOUTH Updated weekly, this 
Net journal examines the heart of 


travel, college loans, and job relo¬ 
cation, plus handy ideas for saving 
on taxes. Don't forget to keep those 
receipts! [taxplanet.com] 

WOMENSFINANCE This person¬ 
al finance resource addresses the 
economic concerns, challenges, 
and circumstances facing women 
of all ages. Discover tools for 
investing and debt management, 
and get advice on everything from 
buying a house to planning for 
retirement, [womensfinance.com] 


TRAVEL WITH PETS If you’re 
going places with your pet, be sure 
to check this guide. You can search 
for pet-friendly hotels, read airline 
animal policies, and get advice for 
finding a good vet on the road. 
[familysafety.com/travel] 


T he former dirty harry’s career spans 
disciplines as well as decades, from starring 
in television’s Rawhide in the early 1960s to 
getting elected mayor of Carmel, California, in 
1986 to jetting off to the final frontier in his lat¬ 
est flick, Space Cowboys, eastwood: the world 
wide web page [clinteastwood.net] is the defini¬ 
tive source on the Oscar-winning director 
( Unforgiven ), actor, and—perhaps surprising- 
ly-r-recording artist. Hear him get “Rowdy" 
and croon other sagebrush tunes from Clint 


Eastwood Sings Cowboy Favorites. 

Eastwood’s not the only ranch hand in¬ 
dulging his sensitive side: western folklife 

CENTER: COWBOY POETS ON THE INTERNET 

[westfolk.org] features cybercasts from the Mil¬ 
lennial Cowboy Poetry Gathering, where con¬ 
temporary wranglers performed their versions 
of spoken word, the original midnight cow¬ 
boy SITE [geocities.com/BourbonStreet/Bayou/3385/ 
MidnightCowboy.html] is an ode to the 1969 Acad¬ 
emy Award-winning classic that starred fon 
Voight as a Texas husSer adrift in Manhattan. 


(H3 l,nk? 


Home, Page on the Range 


This humorous forum for office 
drones is now available in print, but 
there are always fresh updates on 
the site, [workingfortheman.com] 


PRIVATE ART Arthur Pranger was 
just 18 when he left Kentucky to fight 
in World War II. Half a century later, 
his wife, Rose, has assembled a mov¬ 
ing collection of letters and photos 
from his Army days. Follow Pranger 
from a Texas boot camp to the beach¬ 
es of Normandy, read his family’s 
tales from the home front, or check 
the Hit Parade to listen to his favorite 
songs, [private-art.com] 


CANCEREDUCATION.COM Get 

access to the latest in cancer diag¬ 
nosis and research. Patients and 
their families will find support, 
treatment center listings, and Web¬ 
casts of expert panels on breast 
cancer survival and “Living Well with 
Lymphoma.” [cancereducation.com] 


TRAINING FOR SPORT Is your 
stopwatch ready? Based on your 
performance in a series of drills, 
you’ll receive customized workout 
videos from online trainers to help 
you meet your sport and fitness 
goals, [trainingforsport.com] 


Dixie with book reviews, essays, and 
columns. Laments over the loss 
of big hair and thoughts on 
“Krispy Kremes: The 
Sweetest Sacrament” 
venture into territory 
Faulkner never imag¬ 
ined. [waysouth.com] 
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ffiWebClllde | ENTERTAINMENT & SPOUTS 


(ESEspotting BY BILGE EBIRI 


Circuses 


HIGH ART Cirque du Soleil 

Who would have thought that a 
small troupe from Quebec could 
reinvent the circus—without using 
a single animal! More than 23 mil¬ 
lion people around the world have 
witnessed the Circus of the Sun’s 
magical mix of theater and street 
performance, original music, daz¬ 
zling costumes, and some of the best 
acts on the planet. The official site 
uses the Cirque’s trademark bold 
colors and characters to provide info 
and online ticketing for all current 
shows. You’ll also find preview clips 
of each production and virtual tours 
of performance venues. And if you've 
ever harbored a desire to run off and 
join the circus, you might want to 
check out employment opportunities 
here, [cirquedusoleil.com] 


Interactive Moviemaking 

A film site invites users to act as editors for a new Western 


SAWDUST SPECTACU¬ 
LAR Ringling Bros, and Bar- 
num & Bailey They call it the 
Greatest Show on Earth, and this 
online version is a virtual circus in its 
own right. Create clown faces in the 
Arcade or take the RBBB Aptitude 
Test to see what three-ring job you’re 
best qualified to fill. Meet animal per¬ 
formers in the Magnificent Menagerie 
and stop by the Souvenir Stand 
for circus gear, 
free screen 
savers, and the 
chance to buy, 
sell, or swap col¬ 
lectibles. Check the 
latest schedule and 
order your tickets 
online, [ringling.com] 


STORIED PAST Cir- 

:t enduring 
form of family entertainment 
in ancient 
Rome, where the 
bloody spectacu¬ 
lars starring 
gladiators 
and wild 
animals 
3n’t 

exactly G-rated. Besides tracing 
the long and colorful history of trav¬ 
eling troupes, this site is packed with 


O FFICIAL FILM SITES HAVE COME QUITE A 

way from the days of static pages full of 
reformatted press releases. But the most 
interactive project to date may be the site 
for KINGDOM COME [kingdomcomemovie. 
com]. Kingdom what ? There’s areasonyou 
haven’t heard of this Western starring Wes 
Bentley ( American Beauty) and Milla Jovovich ( The 
Fifth Element), and directed by Michael Winter- 
bottom ( Welcome to Sarajevo; Jude) —it hasn’t been 
released yet. But the site went up just before shoot¬ 
ing began in February. Producer Andrew Eaton 
“had been looking at the Blair Witch site and see¬ 
ing how. ..it’s possible to push movie sites,” explains 
Ian Buchan, the site’s editor. ‘We both agreed it 
could be taken a lot further.” 

During the nine-week shoot in Kanananskis, 
Canada, the site featured daily, unedited footage, 
script excerpts, virtual tours of the set, and regu¬ 
lar chats with key staff and cast members. Buchan 
promises that there willbe an even greater degree 
of interactivity during editing: “We’ll present sev- 

ABOVE: Production still from Kingdom Come. 

RIGHT: A Ringling Bros, clown gets down. 


eral versions of the same scene and ask which one 
[viewers] prefer. We’ll also be introducing a com¬ 
petition to see if people can edit 
the film better than us.” 

The online domain of 
Kingdom Come brings users as 
close as possible to the movie¬ 
making process. Still, Buchan 
notes, “We have been careful not 
to spoil too much.” Is there anything 
they won’t post? “One day we even 
had the budget up there, but that 
quickly came down!” he says. 

SPORTS DESK: The gridiron is hav¬ 
ing a Napster-style controversy of 
its own over sportsplaybooks. 
com, which sells the playbooks 
of professional and college 
football coaches. The prob¬ 
lem? Many coaches, some of 
whom are still working, don’t 
want others to see their key plays. The 
site has suspended filling new orders 
until the dispute is resolved, but it 
promises to be back. 

















circus lore, including superstitions 
such as, “Never look back during a 
parade.’’ [circusweb.com] 

-JAMES PORTEOUS 


SPORTS 


Auto Racing 

STOCK CAR HEAVEN 
NASCAR For over 50 years the 
National Association for Stock Car 
Auto Racing has served as the 
heart and soul of American speed¬ 
ways, running multiple events 
year-round on everything from 
supersites (Daytona) to short 
t tracks (Bristol). With all that activ¬ 

ity it might seem difficult to keep 
up with facts and figures, but the 
official Nascar site is more than up 
to the task. You’ll find track info, 
schedules, the latest standings and 
stats, and a robust selection of 
chats, some of which feature top 
drivers, [nascar.com] 

OPEN-WHEEL ACTION 
CART.com For years it was 
known as IndyCar, but Champi¬ 
onship Auto Racing Teams remains 
as hot as speedway asphalt on a 
summer day. CART.com was creat¬ 
ed by the folks at Quokka Sports, 
so there are plenty of bells and 
whistles. Highlights include 
RealAudio broadcasts, video in¬ 
terviews with drivers, and Race- 
Viewer, the snazzy software that 
allows for real-time updates from 
the track, [cart.com] 


INDY 500 Indy Racing 
Online It’s been a long haul, but 
Tony George’s Indy Racing League 
is within striking distance of fulfill¬ 
ing his dream of an affordable alter¬ 
native to other, more expensive 
open-wheel leagues. The official IRL 
site is home to the world-famous 
Indianapolis 500 and 10 other races 
that offer a mix of rookies and for¬ 
mer CART drivers such as Al Unser 
Jr. Beyond getting the latest results, 
fans can view video interviews, cal¬ 
culate lap times with an interactive 
tool, and print out the resulting 
charts, [indyracingleague.com] 

ULTIMATE THRILL For- 
mulal.com With its glamorous 
roster of international drivers and 
venues, Formula One is in a league 
all its own. The outrageous 
payrolls —for both men and 
machines—are what drives FI, and 
this British-based fan site is also 
on the money. Along with results, 
circuit news, and video interviews, 
you’ll find clips of the unveilings of 
such dream cars as the F-l 2000 
Ferrari, [formulal.com] -j.p. 


POP CULTURE 


Tabloids 

FREAK SHOW Weekly 
World News Internet Edition 
It’s indicative of the Web’s culture 
of irony that it contains more tabloid 
spoofs than actual tabloids. But for 
those who volunteer to go grocery 


shopping as an excuse to flip 
through the Weekly World News... 
well, stop standing in line and start 
clicking online. This is the genre tak¬ 
en to its most illogical and imagina¬ 
tive extreme: almost nothing on 
celebs, but as much as your sanity 
can handle on the space aliens who 
fed Moses’ people in the desert 
(manna from heaven) or the surgeon 
who lost his beeper inside a patient. 
Submit your dreams for interpreta¬ 
tion by Angelica (“witch to the rich 
and famous”), or hit the archive for 
background research on the Loch 
Ness Monster and plague-carrying 
mummies, [weeklyworldnews.com] 

STARGAZING The National 
Enquirer Online if sightings of 
aliens and the Virgin Mary are too 
otherworldly, how about Hillary 
Clinton and Jerry Springer? The 
online version of the supermarket 
staple gives you the scoop on the 
joys and tragedies (and current 
weight) of terrestrial celebrities. If 
you ever catch a rock star in the 


back room with a supermodel or 
spot a sports anchor dressed up in 
wigs and whips, submit your Hot 
Tip and you could earn up to $500. 
And, with your credit card handy, 
you can get an astrology chart as 
vast and complex as a NASA man¬ 
ual. [nationalenquirer.com] 

BRIT BEAT MegaStar The 
country that midwived today’s 
tabloids continues its proud tradi¬ 
tion with this Web-only version of 
the U.K.’s Da/7ySfar(which eclipses 
the Sun and other Fleet Street 
rivals). With the delight of an Eng¬ 
lish schoolboy, you can keep tabs 
on ex-princess Fergie (“Her Royal 
Thighness”), track “those lucky 
footie millionaires” in the Supaah 
Soccaah Shrine, and chat with 
Britain's lesser TV and music per¬ 
sonalities (as long as they’re “a 
babesome bunch”). Try the chal¬ 
lenging Real or Falsies quiz for the 
chance to win a year's supply of 
(warm) beer, [megastar.co.uk] 

-ABOU FARMAN 
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Top Stock Pickers 


Rating the investment pundits 


I T SEEMS THAT EVERYBODY’S AN INVESTMENT EXPERT THESE D, 

from your cousin Melvin and his “can’t miss” stock picks to “Big- 
Dog,” “stocks4u,” and all those other shadowy figures on Net 
message boards. But whom can you trust? Wouldn’t it be great 
if you could get a report card on the self-styled pundits? ■ Now 
you can, thanks to the growing number of Web sites that rate 
accuracy of amateur and professional stock pickers, iexchange.com 
tracks the performance of every poster on its message boards, such 
as “eBay of Pigs,” a former Silicon Valley tech worker whose last 19 
picks had at press time yielded an average 29 percent annual return. 
Not all tips from these sultans of stock are free, however: “eBay,” 
for instance, charges $5 to $20 for his pithy, 250-word reports. 

stockjungle.com bundles its posters’ best stock ideas into 
three mutual funds in which you can invest. “There are some 
tremendous amateur stock pickers on the message boards,” Stock- 
Jungle’s founder, Michael Witz, says. “We just needed a way to 
harvest all this intelligence.” The results are mixed: Through 
April, Stockjungle’s Community Intelligence Fund ranked among 
the nation’s 20 best-performing funds, with a 25 percent year-to- 
date return, but its Pure Play Internet Fund ranked among the 
worst, with a 28 percent decline. Witz counters that Pure Play lost 
less than other funds in the battered sector. 

If you’d rather stick with the pros, bulldogresearch.com 
tracks the stock-picking prowess of more than 3,000 analysts 
from more than 350 investment firms—from Bear Stearns to 
obscure companies such as Punk, Ziegel, and Co. 

With all the resources available, if you’re still taking investment 
advice from Melvin, you’ve got no one but yourself to blame. 


SHOPPING 


Camping Gear 

OUTDOOR CENTRAL REI 

Gearing up for a wilderness adven¬ 
ture? Stop here first. REI stocks seri¬ 
ous backcountry equipment, from 
campsite fare to GPS compasses to 
climbing harnesses. For each prod¬ 
uct, you can find quality photos, 
detailed specifications, and sizing 
information. Stop by Learn & Share 
for articles, clinics, checklists, and 
community forums where outdoors 
enthusiasts gather, [rei.com] 

OPTIONAL EXTRAS 
Camping World If your idea of 
roughing it is loading up the RV 
and rolling down the highway to 
your favorite state park, this site’s 
for you. You can find all the goods 
you think you can’t live without, 
from portable televisions and satel¬ 
lite dishes to that all-time favorite, 
the steering wheel massage grip, 
complete with product reviews and 
photos, [campingworld.com] 

SPORTSMEN’S PAR¬ 
ADISE Cabela’s Decoys, rods, 
and camouflage vests aren’t the only 
goodies you can find at Cabela’s, 
where outdoor equipment runs the 
gamut from saws, smokers, and 
turkey fryers to tents of all weights 
and sizes. In addition to getting your 
gear, you can click on Sportsman's 
News for tutorials on a wide range of 
wilderness skills, [cabelas.com] 

WE RECYCLE The Outdoor 
Gear Exchange If you’re not 
deterred by making purchases 
based on descriptions alone, you 
can gear up for cheap at the OGE. 
Closeouts, seconds, and used 
products are priced here at 20 
percent to 50 percent below retail. 
[gearx.com] 

EXPERT OPINIONS Gear- 

Review.com The discerning folks 
at GearReview have the dirt under 
their fingernails and the calf mus¬ 
cles to prove they know of what they 
speak. Field tests result in detailed, 
candid assessments of products 
such as backcountry child carriers, 
trekking poles, and mobile radios. 


Reviews include specs, prices, and 
manufacturers’ contact information. 
[gearreview.com] -ALEXIS ADAMS 


PERSONAL FINANCE 


FIRST-TIMERS Homepath. 
com Acquiring your first mortgage 
can be baffling, but Homepath does 
a fine job of leading you through the 
labyrinth. Getting Started takes you 
through the initial stages of the 
process. Then figure out how much 
house you can afford before negoti¬ 
ating the paper trail to that new front 
door. That trail is strewn with calcu¬ 
lations, but you can find plenty of 
tools here to help you do the job. 
Homepath, which connects you to 
Fannie Mae-approved lenders 
nationwide, even lists counselors in 
your area to help you walk the walk. 
[homepath.com] 

APPLY ONLINE Country¬ 
wide Countrywide operates more 
than 550 offices across the U.S. and 
claims to be the largest direct lender 
on the Net. Borrowers who complete 
an application online and deliver key 
documents to a local branch gener¬ 
ally can get approved within an hour. 
Haven’t found your dream home 
yet? The Lock n’ Shop plan offers 
rate protection for up to 30 days 
while you hunt, [countrywide.com] 

SEEK AND FIND E-Loan 

Numbers still not adding up? Get a 
custom quote from E-Loan, which 
scours a database of 70 leading 
lenders. Choose the type of mort¬ 
gage you'd like, and the site displays * 
the best rates available that day. | 
After you apply online, an E-Loan | 
consultant checks your credit and ’ 
calls you with a decision within 24 | 


hours, [eloan.com] -ANN FARMER « 
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Postcards from the Edge 

Everyone’s got a road tale to tell, but we aren’t all Kerouac 


EVENTS 


Festival Guides 

WORLD PARTY What’s 
Going On This smartly designed 
site presents fetes around the globe 
with a playful tone that says, “Let’s 
party!” Check the Coolest Place on 
Earth Today, which could be a 
Rocket Festival in Thailand or a 
Cheese Roll in England. Browse 
what’s happening internationally, 
or search the U.S. by category, 
place, time, and keyword. Clever 
icons label festivities that have 
“celebrity potential," demonstrate 
“civic pride,” and urge you to “do it 
before you die.” If your idea of fun ] 

is “dangerous,” “gross,” or “loud as 
hell,” the Top 10 Lists have some¬ 
thing for you. Too extreme? The site 
also notes "Grandma-approved” 
gatherings, [whatsgoingon.com] 

SOUNDS OF SUMMER 

FestivalFinder Gotta dance? If it 
rocks when it’s hot, it’s here. Browse 
more than 1,500 North American 
music events by genre, from alter¬ 
native to zydeco, or search by per¬ 
former, date, and location. The JVC 


O NLINE TRAVELOGUES: ARE THEY AS EXCRU- 

ciatingly dull as your Uncle Murray’s 
vacation slide show? Or do they offer 
fresh, quirky insights from independent, 
unprejudiced voyagers? Delve deeply 
into the Web, and you’re bound to find 
examples of both. ■ Expedia’s mungo 
park [mungopark.com] harbors the on-the-road 
reflections of celeb correspondents such as Mariel 
Hemingway, Lyle Lovett, and Dr. Ruth. Martha 
Stewart visits Newfoundland, where she finds 
fodder for home decor: “The man selling [cloud- 
berries]...jarred them beautifully.” 

CULTURE CONNECT [cultureconnect.com] collects 
stories, photos, and Web cam images from 
around the world. Typical of the site’s colorful 
prose is one traveler’s description of San Fran¬ 
cisco’s Chinatown: “Diminutive women would 
flail their arms and scream in horror at the injus¬ 
tice of someone photographing their vegetables.” 

Not all wayfarers are so eloquent. “I have only 
been here for about one hour but from the drive 
in I can tell you that Houston is huge," notes a 

ABOVE: Tourists pose in gay Purr-ee. 
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contributor to travelpod [travelpod.com]. Unfor¬ 
tunately, the writer isn’t the only nomad dis¬ 
seminating banal roadside epiphanies over the 
editor-free Net. 

Also plentiful are travelogues rife with photos 
of pets. David Scarbrough’s cats around the 
world [catsinparis.com] pastes the same goofy 
image of his two felines into typical tourist shots 
at typical tourist spots, but it’s fun. Then there 
are the exhibitionists, hiking nude: the reac¬ 
tions! [wanr.earthbiz.net/StevesHiking.html] offers 
the perspective of a man fearless in the face of 
poison ivy: “My heart was racing with nervous 
excitement as I started up the trail wearing noth¬ 
ing but boots and socks.” 

Though you may not want to emulate Steve, 
you too might get the urge to wax poetic on 
the road. If there’s an ipCard machine nearby, 
for two bucks you can e-mail your musings, 
along with a personal ^ 

photo or a scenic shot, : %n 
as an Internet post- M WM 
card. Check out some “*£*-*2* 
samples at ipcard [www. 
ipcard.com]. 


Jazz Festival in Newport, Rhode 
Island, and the Moonshiner’s Jam¬ 
boree in Chatham, Virginia, are 
just two of the ways Americans are 
kicking out the jams this year. 
[festivalfinder.com] 

CHILL AND SWILL The 
Real Beer Page Beer is a quin¬ 
tessential summer delight, whether 
savored in a frosty brewpub mug or 
guzzled from a can just out of the 
cooler. Real Beer’s events calendar 
appeals to casual drinkers and con¬ 
noisseurs alike, with listings of hops 
festivals, home brew competitions, 
regional brewery crawls, and more. 

Check the City 
Guides in Desti¬ 
nations for tips 
on elbow tip¬ 
ping nationwide. 
[realbeer.com] 
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(SED guru BY SUSAN BRESLOW SARDONE 


EVENTS 



Festival Guides 

WORLD PARTY What’s 
Going On This smartly designed 
site presents fetes around the globe 
with a playful tone that says, “Let’s 
party!” Check the Coolest Place on 
Earth Today, which could be a 
Rocket Festival in Thailand or a 
Cheese Roll in England. Browse 
what’s happening internationally, 
or search the U.S. by category, 
place, time, and keyword. Clever 
icons label festivities that have 
“celebrity potential,” demonstrate 
“civic pride,” and urge you to "do it 
before you die.” If your idea of fun 
is “dangerous,” "gross,” or “loud as 
hell,” the Top 10 Lists have some¬ 
thing for you. Too extreme? The site 
also notes “Grandma-approved” 
gatherings, [whatsgoingon.com] 

SOUNDS OF SUMMER 
FestivalFinder Gotta dance? If it 
rocks when it’s hot, it’s here. Browse 
more than 1,500 North American 
music events by genre, from alter¬ 
native to zydeco, or search by per¬ 
former, date, and location. The JVC 
Jazz Festival in Newport, Rhode 
Island, and the Moonshiner’s Jam¬ 
boree in Chatham, Virginia, are 
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contributor to travelpod [travelpod.com]. Unfor¬ 
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Virus alerts, fixes, tips, performance boosters, updates, live help...say hello to ZDNet's Help 
and How-To Channel. With over 21,000 pages of content and innovative services, ZDNet's 
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kayak building. Get information 
about skin boats, kayak surfing, 
hypothermia, favorite destinations, 
and much more, [home.adelphia. 
net/~kwinter/kayakmain.html] 

RAD GEAR Rutabaga: The 
Paddlesport Shop Blissed-out 
and paddle crazy, the staff at “your 
Y2K-compliant vegetable” site mar¬ 
inates its expertise in self-depre¬ 
cating humor. A catalog of more 
than 100 kayaks includes Good Deal 
specials and quality used boats. 
[www.paddlers.com] 

-CARL FRANZ, LORENA HAVENS 


Africa 

The Africa 
Guide Africa travel portals have yet 
to achieve the sophistication and 
breadth of gateways devoted to oth¬ 
er regions, but the Africa Guide 
comes close. Information on every 
country—not just popular destina¬ 
tions such as Kenya—sets it apart 
from other sites. You’ll find advice 
on everything from accommoda¬ 
tions and tours to visas and ex¬ 
change rates. The site also boasts 
one of the Net’s largest photo 


Paddle Sports 

CAST OFF Canoe & Kayak 
Magazine; WaveLength Pad¬ 
dling Magazine Our love of mess¬ 
ing around in small boats began 
humbly enough, with hollowed-out 
logs, but it eventually spawned an 
amazing array of sophisticated gear. 
To reduce the risk of getting in over 
your head, Canoe & Kayak's excel¬ 
lent online resources include 
detailed, hard-earned answers to 
three vital questions of paddlers: 
Where to Go, What to Take, and 
How to Do It. For more paddling des¬ 
tinations and meaty articles, check 
the latest issue of WaveLength, 


libraries of African wildlife, scenery, 
and people, [africaguide.com] 

African Safari 
Consultants The most popular 
safari destinations are in southern 
and eastern Africa. This company 
offers a full menu of game-viewing 
adventures in those regions, from 
walking and horseback tours to 
luxury fly-in and balloon expedi¬ 
tions. What’s more, it practices 
“environmentally intelligent” 
tourism, [classicsafaris.com] 

National 

Center for Infectious Diseases 
Travelers’ Health Search by 
region to get outbreak alerts and 
tips on safe food and water, as well 
as to find out what shots you need 
and what insects you should tell to 
“buzz off.” [www.cdc.gov/travel] 

VACATION READING 

Voices Geographer George Kimble 
once said, “The darkest thing about 
Africa has always been our ignorance 
of it.” Voices, a project of the George 
A. Smathers Libraries at the Univer¬ 
sity of Florida, offers a fine intro¬ 
duction to the rich achievements in 
African culture, [web.uflib.ufl.edu/ 
cm/africana/writers.htm] 

-TIA KEENAN 


KING OF FLINGS The Elvis 
Presley Festival This hunka hun- 
ka burning site is your ticket to the 
August 4-6 hoedown in Tupelo, Mis¬ 
sissippi, celebrating the town’s most 
famous native son. View scenes 
from last year’s festival, get direc¬ 
tions for driving around the King’s 
boyhood stomping grounds, and 
browse a smattering of nostalgic 
photos. Save us a jelly doughnut. 

LAST FEST ON THE LEFT 

Hidden America Click on Events 
America for a calendar of coast-to- 
coast kookiness. Both the National 
Pickle Festival in Linwood, Michigan, 
and the Great American Duck Race 
in Deming, New Mexico, take place in 
August. Something similarly silly may 
be happening in your own backyard. 


which you can download for free 
as a PDF file, [canoekayak.com]; 
[wavelengthmagazine.com] 

FRESHWATER American 

Rivers Online A river runs through 
if...but for how long? This nonprofit 
conservation group combines a love 
of paddling with education, research, 
and activism, [amrivers.org] 

OPEN SEA The Ultimate 
Directory of Kayaking Links 

This is a remarkably neutral, ad- 
free site, with hundreds of useful 
links tailored to sea kayakers. 
Access gear manufacturers, per¬ 
sonal expedition pages, and tutori¬ 
als on paddling techniques and 
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Literary Sci-Fi 


Anthem for Entrepreneurs 

Ayn Rand’s bullish beliefs were tailor-made for a dot-com world 


I N SUCH BEST-SELLING NOVELS AS ANTHEM 

(1938), The Fountainhead (1943), and Atlas 
Shrugged (1957), the philosopher Ayn Rand 
touted a free-market economy as the breed¬ 
ing ground for innovators: the scientists, 
business executives, artists, and intellectu¬ 
als who, like the mythical Atlas, carry the 
world on their shoulders. 

Although Rand died in 1982, long before the 
Web exploded, she surely would have champi¬ 
oned the modern breed of Atlases—the high- 
tech titans who hold cyberspace aloft. 

“The only author in history who has consis¬ 
tently portrayed businessmen as heroes is Ayn 
Rand,” says Yaron Brook, executive director of 
THE AYN RAND institute [aynrand.org], an organi¬ 
zation devoted to promoting Rand’s objectivist 
worldview. But, Brook cautions, to succeed in the 
long run, today’s free-marketeers need a rational 
philosophy to guide them. “The Internet is a tech¬ 
nological revolution,” he says. “It will only 
become an ideological revolution if the people 

ABOVE: Objectivist philosopher Ayn Rand. 

RIGHT: Arnold Schwarzenegger in Total Recall. 


helping to put it together will adopt the right 
ideas—and defend those ideas.” 

To steer potential converts in that direction, the 
institute sponsors campus clubs and essay con¬ 
tests, and it posts editorials on the site that apply 
Rand’s thinking to current issues, such as the 
antitrust suit against Microsoft. “The [antitrust] 
law penalizes not just Bill Gates; it penalizes suc¬ 
cess,” Brook contends. “It’s just a question of time 
before the Justice Department turns around and 
goes after other successful entrepreneurs.” 

The institute is preparing for those battles by 
recruiting troops with an incentive program: 
Founders of dot-com startups receive a note of 
congratulations and a certificate redeemable for 
a free copy of Atlas Shrugged —which, at 
a hefty 1,168 pages, is no small gift. 

The idea, Brook says, is to send “a 
positive message of, ‘You’re suc¬ 
cessful, way to go! Here’s some 
philosophy to help you pursue 
your dreams.’” Let’s hope that 
young CEOs have time to 
absorb it before the IPO. 


PARANOID U PhilipKDick. 
com If anyone embodies science 
fiction’s leap from genre ghetto to 
literary respectability, it's the late 
Philip Dick. After years of being 
confined to pulp-fantasy racks, his 
paranoid visions of future dystopias 
came to be admired as parables for 
our time, and they were graphically 
realized in screen adaptations such 
as Blade Runner and Total Recall. 
Dick is a complex subject, and this 
site gives him his due, with critical 
analysis, Dick-inspired digital art, 
and terrific multimedia ephemera, 
such as his tape-recorded notes for 
a work in progress. Curious about 
The Impostor, which opens this fall? 
The latest Dick-based opus gets full 
treatment on the Hollywood page, 
along with previous hits and misses. 
[philipkdick.com] 


INTERGALACTIC EROS 
Samuel R. Delany Information 

With the voice of a poet and the 
bravado of a midnight space cowboy, 
Delany has composed some of the 
most beautiful, erotic, and psyche¬ 
delic trips into distant galaxies found 
in speculative fiction (his preferred 
term). An avid semiotician, he excels 
at describing otherworldly beings' 
omnisexual liaisons. He commands 
great respect in academia, as both 
teacher and subject. Unfortunately, 
most of the Web sites devoted to his 
work are pretty academic as well. This 
page provides the best 
collection of links 
you’re likely to find. 
Just be aware that 
many are as ancient 
as the man’s prose 
is singular, [pcc. 
com/~jay/delany] 
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THE WRIGHT STUFF: New York’s Guggenheim spirals toward the sky. 


THROUGH A CRASH, 
DARKLY www.JGBallard. 

com From his early novel The 
Drowned World (in which he imag¬ 
ined a diluvial near-future) to his 
1974 transgressive masterpiece, 
Crash (in which the violent meetings 
of metal and flesh in car collisions 
become the ultimate sexual kick), 
Ballard has been at the vanguard of 
raising sci-fi to high art. This deftly 
designed site, produced by the 
British literary e-zine Spike, has 
ruminations on every period of his 
career—many by Ballard himself, 
who is renowned for giving great 
interview, [jgballard.com] 

MR. MOUTH, SCREAM¬ 
ING Ellison Wcbderland 
Harlan Ellison has been using sci¬ 
ence fiction as a weapon against stu¬ 
pidity for four decades. Sanctioned 
by the author, Webderland is a fan’s 
delight. The site pulses with Ellison’s 
gnarly wit and his current loves and 
hates (mostly the latter). It includes 
rants, reviews, bibliographies, and 
links, [harlanellison.com] 

-DONALD MILLER 


VISUAL ARTS 


one and yell “action,” Exposure 
offers breezy introductory articles 
on all phases of filmmaking, from 
getting your ideas down on paper to 
editing the final product on a home 
computer. Independent director 
Robert Rodriguez (El Mariachi; 
From Dusk Till Dawn ) provides the 
syllabus for his Ten-Minute Film 
School, in which he advises aspir¬ 
ing Tarantinos to skip an academic 
education and just start shooting. 
It's typical of the irreverent tone of 
the contributors, most of whom are 
filmmakers, [exposure.co.uk] 

16 AND UNDER Small 
Movies Digital video may be the 
new big thing, but the old-school 
aesthetic of actual celluloid offers 
its own rewards—especially if you 
work in more-affordable formats 
such as 16 mm and Super 8. This 
retro-stylish site is structured like 
a movie, proceeding one frame at a 
time. Using a montage of words and 
images, it alternates between philo¬ 
sophical ruminations on the nature 
of cinema and practical information 
on everything from film-processing 
laboratories to projector bulbs. 
[city-net.com/~fodder] 


Filmmaking Guides 

THE BASICS Exposure 

Designed for those brave or stupid 
enough to point a camera at some¬ 


SHOOT CHEAP FilmSe- 

crets If you can’t afford expensive 
movie lights, you can shop in hard¬ 
ware stores for plain old work lights, 
make silver reflectors out of card¬ 
board and aluminum foil, and shoot 


your night scenes in well-lit urban 
areas where extra wattage is unnec¬ 
essary. From the dreamy effects of 
Vaseline on a camera lens to the ins 
and outs of a wheelchair dolly, this 
site is loaded with tips for guerrilla 
filmmakers who are rich in ideas but 
poor in resources, [rivalquest.com] 

FAKE IT S.C.R.E.A.M.: Stu¬ 
dent Club of Realistic Effects, 
Animatronics and Make-up If 

your cinematic ideas lean toward 
science fiction, action, or horror, 
you’ll probably want to use some 
special effects in your movies. At 
this graphically explicit site, you can 
learn how to produce fake blood, 
breakaway glass, and other effects, 
using common ingredients available 
in local stores, [geocities.com/ 
hollywood/lot/9373/scream] 

-FRANK GREEN 


DESIGN 


Architecture 

WHERE TO START The 
Great Buildings Collection Just 
think, if it weren’t for architects we 
might still be living in caves. This 
monumental database of more 
than 800 structures and 400 mas¬ 
ter architects spans the history of 
design, from Stonehenge to 
medieval castles to today’s airports 
and skyscrapers. The site also has 
more than 250 3-D models you can 
explore using DesignWorkshop 
Lite (downloadable for free via the 
site), which allows you to tour the 
Globe Theatre, the Barcelona 
Pavilion, and the Pyramide du Lou¬ 
vre from your computer. Forget 
Quake and Doom—this site may 
well become your next computer 
addiction! [greatbuildings.com] 

MODERN PIONEER 
Broadacre All-Wright Site 

Perhaps the most famous modern 
architect, Frank Lloyd Wright built 
more than 500 structures in his 
career, which spanned 70-plus years. 
His landmarks include the Guggen¬ 
heim Museum and the private resi¬ 
dences Taliesin and Fallingwater. His 
style of “organic architecture,” in the 
words of author Carla Lind, “coaxed 
Americans out of their boxlike hous¬ 


es and into wide-open living spaces 
that suited the American lifestyle.” 
Curated by a Wright follower, this is 
a fan site to rival that of any pop star 
and includes such choice Wright 
quotes as this one: “An idea is salva¬ 
tion by imagination.” [geocities.com/ 
soho/1469/flw.html] 

SKYSCRAPERS The High- 
Rise Pages What is the tallest 
structure in the world? You may be 
surprised at the answer—and at the 
controversy surrounding the ques¬ 
tion. At this site you can peruse stats 
and photos of the loftiest structures 
and link to live images from Web cams 
perched atop high buildings around 
the globe, [www.xs4all.nl/-hnetten] 

TREND SPOTTERS 
The Architectural Review; 
Design Architecture Architec¬ 
tural Review offers a worldwide 
directory of architectural firms and 
links, along with PDF files of past 
articles from the print magazine. 
Design Architecture is an e-zine, 
updated daily, that is generously 
illustrated with beautiful pho¬ 
tographs. [www.arplus.com]; 
[designarchitecture.com] —K.D. 


ESSENTIALS 


ENCYCLOPEDIAS 

BRITANNICA.COM 

[britannica.com] 

With access to all 26 volumes 
of the world’s oldest encyclo¬ 
pedia here, you’re sure to find 
what you’re looking for. 
FUNKANDWAGNALLS.COM: 
ENCYCLOPEDIA 
[funkandwagnalls.com/ 
encyclopedia] 

Animation, sound, and inter- 
active maps enrich entries at 
this knowledge gateway. 

LETSFINDOUT.COM 

[letsfindout.com] 

Easy-to-find answers for 
inquisitive kids. 

MEDICAL ENCYCLOPEDIA 

[medlineplus.adam.com] 
Extensive treatment and 
symptom information from 
the National Library of 
Medicine. 
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THE HOME 


FRONT 


BY CHRISTY EPSTEIN 


FOOD & DRINK 




Outdoor Cooking 


OPEN FLAME About: Bar¬ 
becues & Grilling About.com 
guide Derrick Riches serves up a 
veritable feast of resources for back¬ 
yard chefs, covering everything from 
how to choose the right cuts of meat 
to where to buy the best grills, 
smokers, sauces, spices, charcoal, 
and wood. A useful site for novices 
and experts alike, it links to mouth¬ 
watering recipes from around the 
Web for baby back ribs, Jamaican 
jerk chicken, and much more. Ready 
to test your mettle? Check the Com¬ 
petitions page for contests where 
you can go flame-to-flame with the 
greats, [bbq.about.com] 


Virtual Apartment-Hunting 

Prospective tenants are being lured with wired amenities 


W HETHER YOU’RE MOVING ACROSS THE 

country or just want to upgrade to the 
new high-rise across town, the Internet 
has become a helpful resource for 
apartment hunting. Although you’re 
unlikely to score a below-market deal, 
sites such as apartments.com and 
springstreet.com can saveyou a lot of legwork 
by letting you screen listings, photos, and vital 
statistics. Now a new high-tech community out¬ 
side Dallas has upped the ante. At Austin ranch 
[ austinranch.com], you can view and apply for 
apartments without ever setting foot in them. 

The site lures visitors in with the promise of a 
white-picket-fence ambience combined with 
such wired amenities as cable modems and dig¬ 
ital television. Browse a dozen floor plans to see 
what you can afford. (Rents range from $675 per 
month for a one-bedroom apartment to $1,500 
for a three-bedroom unit.) Choose your color 
scheme, then move virtual furniture around the 
apartment. If it fits your needs, submit an appli¬ 
cation online. Yes, you do have to supply the 
usual credit information. But if your record is 
clean, you should be approved within 24 hours. 


“Applications can sometimes be processed in as 
little as 30 seconds,” Austin Ranch manager 
Amanda Brown reports. 

If the Lone Star State isn’t in your plans, sit 
tight. “All new [apartment building] construc¬ 
tion includes high-speed Internet access,” says 
Laurie Zucker, vice president of New York’s 
Zucker Organization. “Tenants are 
demanding it, and developers 
around the country are filling the 
need.” Zucker recently completed 
the Saranac, a new rental building in 
Manhattan in which every unit is wired 
with cable modem lines. 

As for online rental applications, Brown 
reports a surprisingly high rate of sight- 
unseen customers: Of the 58 units that 
Austin Ranch had filled by press time, 
seven were snapped up by folks 
who bypassed a physical viewing 
and were content to just sign on 
the e-dotted line. If that trend con¬ 
tinues, rental agents—and their 
hefty commissions—may one day 
become obsolete. 


IN THE WILD Great Outdoor 
Recreation Pages: Food If your 
idea of camp cookery means instant 
coffee and textured vegetable pro¬ 
tein, it’s time to reevaluate the con¬ 
tents of your stuff sack. GORP users 
trade recipes for their favorite camp¬ 
site cuisine, including spicy eye- 
openers such as huevos rancheros 
and gooey treats like stovetop cin¬ 
namon rolls. Expert hikers offer trail- 
tested techniques and tips. The site’s 
got the goods on everything from 
buying dehydrated sour cream to for- 
aging for wild foods, [gorp.com/ 
gorp/food/main.htm] 


GOURMET FARE Epicuri- 
ous Food: Cooking at the 
Speed of Sum¬ 
mer Find respite 
from the dog 
days of summer 
with a picnic bas¬ 
ket, some shade, 
and a little advice 
from Epicurious, 
the site devel¬ 
oped by Conde 
Nast, publisher of 
Bon Appetit and 
Gourmet. The 
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POINT AND CLICK: Share your 
favorite photos in online albums. 

Dining Outside guide can help you 
produce an elegant spread for six 
outdoor concertgoers (of the clas¬ 
sical persuasion, we assume); it 
features Cornish game hens, 
chilled carrot soup, and lemon tea 
cake with blueberry-red wine 
sauce. Grilling recipes are on tap 
as well, along with frosty drink 
ideas designed to refresh you, no 
matter how high the mercury rises. 
[food.epicurious.com/e_eating/ 
e04_summer/main.html] 

-ALEXIS ADAMS 


COMMUNITY 


Family Photos 

SHUTTERBUG HUB Pho- 

toPoint.com Thanks to digital 
cameras and inexpensive scanners, 
snapping and retouching pictures 
of your trip to Puerto Vallarta or of 
Mom’s birthday party have never 
been easier. At the all-purpose Pho- 
toPoint, you can create free, pass¬ 
word-protected online photo albums 
and order digital-to-paper postcards 
and PersonalPrints. Buy equipment 
and personalized gifts, improve your 
skills with a special Web edition of 
Digital Camera magazine, and then 
test yourself by entering one of the 
site’s contests, [photopoint.com] 

FREEWARE GALORE Club 
Photo For just a dollar per roll, Club 
Photo will process your film into dig¬ 
ital images. You then can put the 
photos into online albums and order 


additional Kodak 
reprints, choosing 
only your best 
shots. What really 
makes this site 
shine are the free 
software tools, 
for both Mac and 
PC users, that let 
you create color 
or black-and- 
white albums 
on a Palm orga- 

also an iShare 
Photoshop 
plug-in for direct uploads from 
Photoshop and PhotoDeluxe, and 
Living Album freeware for online 
photo sharing, [clubphoto.com] 

STRAIGHT SHOT Snapfish 
Get film processed, plus Kodak prints 
and a personalized online photo 
album—all for the price of shipping 
and handling ($1.70 per roll; up to 24 
rolls in 12 months). You and your 
friends can then order reprints and 
enlargements of must-have pictures. 
[snapfish.com] 

GRANDMA’S DELIGHT 

Babies Online Instead of pulling 
dog-eared pictures from their wal¬ 
lets, proud parents and beaming 
grandparents can now e-mail birth 
announcements and the URL of the 
baby’s online photo album to folks 
around the world. The service is 
free—as are dozens of other offers 
found here, [babiesonline.com] 
-CARL FRANZ. LORENA HAVENS 


HOUSE & HOME 


Herb Gardening 

GET STARTED Millennium 
Seeds; Horizon Herbs Athletes 
in ancient Greece favored mint as 
an after-bath lotion, and sailors 
used the flavorful leaves to purify 
stale drinking water. All it takes to 
create your own herb garden is an 
empty windowsill and a few spare 
pots. Learn cultivation techniques 
and tips for harvesting, drying, and 
freezing your herbs at the Millen¬ 
nium Seeds site. Serious gardeners 
can order the Culinary Herb Pak, 
with a year’s worth of assorted 



HOME IMPROVEMENT 

HOMEARTS 

[homearts.com] 

Buy everything you need 
for your next project, 
at deep discounts. 

IMPROVENET 
[improvenet.com] 
Customize designs and 
estimate the cost. Local 
contractors bid for the 
opportunity to make it real. 

BETTER HOMES AND 
GARDENS HOME IMPROVE¬ 
MENT ENCYCLOPEDIA 
[bhglive.com/homeimp] 
Before you fix that faucet 
or plan that patio, 
stop here for tips and 
animated demonstrations. 
HOME DESIGN @ 
SIERRAHOME.COM 
[sierra.com/sierrahome/ 
homedesign] 

Leam the difference between 
an auger bit and a spade 
bit in the Tool Dictionary. 


spacing, propagation, and other ele¬ 
ments of a healthy herb garden. 
[www.ces.ncsu.edu/depts/hort/hil/ 
hil-8M2.html] 


GROWING WILD Nokomis 
Native American Herb Garden 

Native Americans foraged exten¬ 
sively for curative and edible 
herbs. This site offers a garden 
layout based on the herbs used by 
Great Lakes Indians in dyes, sea¬ 
sonings, medicines, and rituals. 
Links point to additional informa¬ 
tion and to sites where you can 
buy indigenous plants and seeds. 
[geocities.com/rainforest/canopy/ 
1132/no komiswebpage.html] 


BACKYARD BUSINESS 
Bootstrap Guides Effective mar¬ 
keting can turn your herbal harvest 
into extra income. In addition to sell¬ 
ing its Profits from Your Backyard 
Herb Garden book ($12.50 includes 
shipping), the Bootstrap Guides site 
offers a free newsletter and links 
to many valuable resources on 
growing, selling, and using herbs 
and flowers, [bootstraps.com] 


COMMERCIAL FARM 
Appropriate Technology 
Transfer for Rural Areas: 
Herb Overview The use of medi¬ 
cinal and kitchen herbs in the U.S. 
is increasing, but the commercial 
market is still in its infancy. This site 
discusses all aspects of growing 
herbs as commodity crops, includ- 
ing obstacles that confront 
the farmer, from plant dis- 
to Net marketing 
It can also point 
you toward 
opportuni- 


top-selling 
herbs 
health food 
stores, as well 
on the herbal tea 
business and the 
burgeoning use 
of herbs in handi¬ 
crafts. [www.attra. 
org/attra-pub/ 
herb.html] 

—C.F., L.H. 


seeds. Browse the Horizon Herbs 
organic seed catalog for hundreds 
of medicinal as well as kitchen vari¬ 
eties. [y2kstormwatch.com]; 
[chatlink.com/-herbseed] 


PLAN AHEAD Winterizing 
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JUST BECAUSE IT LOOKS LIKE A FISH, SMELLS 
LIKE A FISH, AND TRIES TO WRITE LIKE A FISH 

DOESN’T MEAN IT’S 
A RED HERRING. 


We’re Red Herring and we’re about the business of technology, and all the 
business that technology touches. And try as they might, our competitors aren’t. 
That’s because, from public offerings to public policy, only Red Herring offers 
the insight, answers and action that are so crucial to today’s top business 
professionals. No fluff. No delay. No substitutions. 

www.redherring.com 
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“Anyone interested in digital music should 
download MusicMatch Jukebox 
as soon as humanly possible. 

It’s that good.”- CNET 

www.musicmatch.com 

MP3 Jukebox for PC and Mac - Free Download 


MUSICHMATCH 

JUKEBOX 













FINDIT 


QUICKTIPS 


LINK FOR YOURSELF 

Whenever you enter e-mail or Web addresses 
into Microsoft Word, the program has an 
annoying habit of automatically creating hyper¬ 
links to them. You can easily disable this feature 
by clicking the Tools menu and choosing Auto- 
Correct. In the AutoCorrect window, click the 
AutoFormat tab and then uncheck Internet and 
Network Paths with Hyperlinks. 

FILE LOCKUP 

If you download sensitive documents or 
images onto your hard drive, or if you save 
incriminating e-mail in your in-box, you 
should consider installing CRYPTEXT 
[tip.net.au/-njpayne]. This free PC utility 
lets you encrypt and decrypt files with a click 
of the mouse, making it virtually impossible 
for anyone to access your data without your 
permission. 


PlEK^QP 
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SELF-DIAGNOSIS 

When the message “Fatal Exception Error” flash¬ 
es across the screen, it usually means that a 
minor and fixable software or hardware conflict 
has occurred. Then again, it could be a sign that 
something truly sinister is going on inside your 
PC. Before you waste hours on the phone 
attempting to resolve the problem with the help 
of your computer manufacturer’s tech-support 
team, pull into PC pitstop [pcpitstop. 
com]. Here you can run a free diagnostic test 
that examines your system’s Internet connec- 
o, hard disk, memory, and security settings. 
Currently, PC Pitstop can analyze systems run¬ 
ning Microsoft Windows: 95,98. NT, or 2000, 
and Internet Explorer 4.x or later. 


W HERE DO YOU WANT TO GO TODAY? WHO 
cares, if you have to get there using a 
poky 56Kbps, 28.8Kbps, or—heaven 
forbid—14.4Kbps modem? Maybe 
it’s time you joined the 2.5 million 
surfers who are on ultrafast DSL or cable 
modem services. 

At 2WIRE [2wire.com], you can find out 
if DSL Internet access is available in the 
neighborhood by running a search on your 
home phone number and address; the site 
then scouts for providers in your area. 
dslreports [dslreports.com] offersasim- 
| ilar search tool but also returns price esti- 
* mates for vendors in your area. Typically, 
| DSL providers charge $60 to $100permonth 
| for service. If that sounds pricey, you may 
| want to investigate freedsl [freedsl.com], 
I As long as your phone line qualifies for ser¬ 


vice, the company will give you a free broad¬ 
band connection in exchange for your valu¬ 
able demographic data. FreeDSL will also 
force you to view ads as you surf the Web 
and requires that you supply your own DSL 
modem. But don’t hold your breath for ser¬ 
vice. It can take months to get set up. 

Cable access is demystified at cable 
MODEM HELP [cablemodemhelp.com].The 
site provides documentation that compares 
cable modem and DSL service, and it offers 
a list of providers in your state. Or head 
directly to the major cable players, which 
include road runner [www.rr.com], 
@home [home.com], and COMCAST 
[comcastwork.com]. At each site, you can 
run a search on your address and ZIP code 
to determine if cable broadband service is 
available on your block. 


At top broadband portals, surfers can discover the cheapest 
and speediest DSL or cable modem services in their ’hood 
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LEARNIT 


BY LOU DOLINAR 


Transmit Internet radio and digital audio to your home stereo system 



New audio-enabled Internet devices are taking stereo-PC inte¬ 
gration to the next level. The Internet radio from kerbango 
[kerbango.com], due in stores this fall ($300), is a stand-alone sys¬ 
tem that connects to a phone line or network and tunes in to the 
thousands of radio stations broadcasting online. 

Want a cheaper hardware alternative? At online home- 
electronics and automation retailer xio [x- 1 0.com], surfers can pur¬ 
chase a nifty wireless transmitter-receiver combo called the MP3 
Anywhere 2000 ($50). It ships with a remote control that func¬ 
tions as a wireless keyboard for an MP3 player. The only gripe that 
this columnist has with the product: When you turn on your 
microwave, your stereo almost always lets out a painfully loud 
blast of static. 


.02 


DO-IT-YOURSELFER 


Head overto radioshack.com and pick up part No. 42-2481. This 
is a Y-shaped cable with two male RCA connectors that plugs into 
the Auxiliary outlets on your stereo receiver; the cable’s other end, 
a ministereo connector, plugs into your PC’s sound card (the port 
used to connect your speakers to your computer). 

For longer cable runs—for example, from the living room to the 


bedroom—check out musicmatch: get gear [musicmatch.com/ 
get_gear]. The site sells high-grade, low-noise cables in 100-foot 
($30) and 300-foot ($50) lengths. For fussy audiophiles, there’s a 
money-back guarantee in case you don’t like the sound. 



Some of the newer and better sound cards, such as the sound 
blaster [soundblaster.com] Live! MP3+ ($100) from Creative 
Technology, offer digital output for the ultimate in audio clarity. 
If your receiver has digital inputs, this is the way to go. Cables for 
these connectors are pricey and hard to find in retail stores, but 

SANTA BARBARA FILM & AUDIO: CABLES [sbf i I maud i O. Com/ 
cables.html] has a good selection at reasonable prices. 

Want to record analog sources, including records, from your AV 
system to your PC? Run another cable from the Tape Out con¬ 
nectors on your receiver to your PC. Even though your ancient 
turntable looks as if it could connect directly to your computer’s 
sound card, you must first run it through your stereo receiver or 
a preamplifier. 

LOU DOLINAR WRITES THE PLUGGED IN COLUMN FOR NEWSDAY. 
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WEBTOOLBOX 

Sure, you’re having a grand old 
time downloading free MP3 play¬ 
ers, solitaire games, and Scooby 
Doo screen savers from the Net. 

But what you may not realize is 
that during installation many of 
these programs dump temporary 
files onto your hard drive. These 
primarily worthless files can take 
up loads of hard disk space and 
may slow down your system. 
Luckily, you can get rid of them 
quite easily with SAFECLEAN 
UTILITIES [www.ministars. 
com], a PC-only program that 
automatically scans your system 
for temporary files and then 
deletes them. The software can also 
toss out cache files, lost cluster files, 
and incriminating log files. Safe- 
Clean is free to try and $15 to buy. 



Monitor your sundry POP e-mail 
accounts with EZPOP [www. 
glabouni.com/EzPop], a free PC 
utility that notifies you of incom¬ 
ing messages. The software lets 
you read and reply to e-mail and 
can be configured to launch your 
default e-mail client whenever 
new messages arrive in your in¬ 
box. The program also offers 
basic spam filters for blocking 
unwanted e-mail. 


It’s 10 p.M. Do you know where 
your kids are online? If not, you 
may want to download and 
install WATCHDOG [sarna. 
net/watchdog/index.shtml], 
a shareware program that logs 
all Web sites visited by anyone 
using your computer. The soft¬ 
ware can also be configured to 
automatically shut down or 
restart your system at a specified 
hour, so you can limit the 
amount of time your kids spend 
online. The PC-only program is 
free to try and $25 to buy. 


TRYIT 


BY JIM LOUDERBACK 


Part beeper, part handheld, the new RIM 957 is the ultimate wireless 
e-mail solution 


A THROWBACK TO THE GREAT BALLPARKS OF THE 

20th century, San Francisco’s new PacBell 
Park is a breathtaking monument to the 
game of baseball. It’s situated downtown, 
near the water, and affords patrons won¬ 
derful views of the Bay Area. Nearly every 
Giants game is sold out, and it’s not unusual for 
people who work within walking distance of 
the park to enjoy extended lunch breaks there. 

Admittedly, I’ve been taking my fair share of 
“lunch breaks” at PacBell this baseball season. 
And yes, I feel a little guilty about it, which is 
why I’ve started carrying my RIM 957 with me 
to games. This relatively new handheld not only 
organizes all your personal data but also wire¬ 
lessly sends and receives e-mail via its black¬ 
berry service [www.blackberry.net]. As far as 
I’m concerned, it’s currently the best mobile 
solution available to Internet road warriors. 

The RIM 957 looks like a cross between a 
PalmPilot and a beeper, and weighs a scant 5.3 
ounces. Its sharp black-and-white LCD screen is 
2 inches square and displays 20 lines of text— 
about 100 words. Unlike other handhelds, how¬ 
ever, the RIM 957 boasts a tiny keyboard beneath 
its screen—and I can’t emphasize enough just 
how important this is. Although the keyboard 
is too small to touch-type messages, you can 
rapidly enter words using only your thumbs. I 
found this to be far more productive than pok¬ 
ing out Graffiti on a PalmPilot, which I’ve never 
been able to do successfully. 

For an extra fee the RIM 957 can also be used 
to surf the Net, but its wireless connection speed 
is awfully slow. Also, it has difficulty display¬ 
ing Web sites that have been designed for com¬ 
puter monitors. Skip the Web features. 

The device’s organizer capabilities include 
a calendar, an address book, a to-do list, and 
other typical PDA functions. Its included appli¬ 
cations are solid but not nearly so elegant as 
comparable PalmPilot software. Also, the 
RIM 957 doesn’t use touch screen tech¬ 
nology. Instead, it has a thumb-operated 
trackwheel built into its right side for 
scrolling through applications. I really 
miss the stylus. 

Will I toss my PalmPilot in favor of the 
RIM 957? I’m contemplating it very seri¬ 
ously. The ability to send and receive e-mail 



100 PERCENT JUICE: The RIM 957, with BlackBerry 
wireless service, lets you take your e-mail on the road. 

from anywhere at any time is just too dam con¬ 
venient to pass up. That said, the RIM 957’s wire¬ 
less coverage is limited. The device works best 
in urban areas: Move to a region that has more 
cows than people and your connection is as 
good as gone. 

Finally, there’s the not-so-small issue of price. 
The unit costs $500, and wireless e-mail service 
runs $40 per month. Surfers have to pay an addi¬ 
tional $10 per month minimum for Web ser¬ 
vice. Other service plans are available, but they’re 
not much cheaper. For instance, RCN rents the 
RIM 957 for $45 per month and charges a $99 
activation fee. 

Still, I can’t part with it. The RIM 957 has 
become my link to the world—whether I’m at 
the airport, on a bus, or in the upper decks. 

JIM LOUDERBACK IS HOST OF ZDTV’S FRESH GEAR. 


BUYIT? 


When All Is Said and Done... 

Although its operating system is not as sophisti¬ 
cated as the PalmPilot’s, the RIM 957 is the best 
wireless e-mail solution on the market. But it’s 
costly: Expect to shell out $500 for the unit and 
$40 per month for wireless access. 
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SEARCHALERT 


BY DANNY SULLIVAN 


The newest cell phones let you surf the Web. 

But where’s the content? 

A S IF CELL PHONE USERS WEREN’T ANNOYING ENOUGH, WE NOW HAVE 

to put up with cell phone surfers. That’s right—Net-enabled 
handsets are finally taking off, and Web content providers 
are tripping all over themselves to deliver phone-friendly 
content. ■ Search engines are also working hard to cater 
to this growing Net contingent by launching special Wireless 
Application Protocol search engines. The latest wireless phones 
use WAP to connect to the Net; they also use it for Web pages 
designed specifically for mobile surfers. 

If you would like to track down content that can be displayed 
on your phone, run a search at fast wap search [wap.fast.no]. 
The site works just like AltaVista or Excite, but it lists only pages 
coded for mobile devices. 

Another site, called waply [waply.com], works more like 
Yahoo! Here human editors actually organize WAP-designed 
sites into categories that include Recreation & Sports, Media & 
News, and Entertainment. This directory can also be loaded 
with a Netscape Navigator or a Microsoft Internet Explorer 
browser, and it’s a great resource for anyone seeking informa¬ 
tion about wireless surfing. 



KILLER WAP: Click fo Waply for phone-friendly Web content. 

Perhaps the best search service for mobile surfers is google 
[google.com]. When you visit the site using a WAP phone, Google 
automatically translates its result lists into a format your cell phone 
can display. In addition, Google continues to translate Web pages 
even after you’ve clicked to new sites. 

DANNY SULLIVAN RUNS SEARCH ENGINE WATCH [searchenginewatch.com]. 


SURFGURU 


Taming the cookie monster; tracking down Web site contact information 



Ever since I first logged on, 
I’ve been hearing horror sto¬ 
ries about “cookies." What 
exactly are they, and should 
I really be concerned? 

Cookies are small text files that 
Web sites leave behind on your hard 
drive. These files usually contain 
information aboutyou, such as your 
log-in name or password for a par¬ 
ticular site. At e-stores, cookies are 
often used to keep 
track of such things as 
your shipping address, 
site purchases, and the 
items in your shop¬ 
ping cart. In truth, 
cookies are quite useful. But some 
surfers are paranoid about having 
personal information stored on and 
accessed from their hard drive. 
Although I recommend you leave 
them alone, it’s easy to toss your 


cookies from the hard drive. Use the 
Find feature in Windows to locate 
the Cookies folder on your C: drive, 
then drag it into the Recycle bin to 
delete it. Better yet, download 
cookie pal [kburra.com], a pro¬ 
gram designed to munch cookie 
files. The PC shareware ($15) also 
lets you track and manage cookies 


instead of indiscrimi¬ 
nately crumbling them. 

I’d like to contact the 
publisher of a Web site, 
but I can’t find his or her 
contact information 
online. Any advice? 

Do a little detective work at 
allwhois.com, where you 
can run free searches on 
domain names. The site 
retrieves administrative 
contact info, including 
phone numbers and addresses, for 
sites with unique Web addresses 
(e.g., [yil.com]). However, this con¬ 
tact info isn’t always accurate, and 
the Allwhois database cannot track 
down data for sites hosted by online 
communities such as yahooi geo- 
cities [geocities.com] or HOME¬ 
STEAD [homestead.com]. 



[AOL 


When you log on 
to America Online, 
you immediately 
maximize some of 
the windows. You 
minimize others. 

You pull at their 
edges and drag 
them to just the 
right size for your 
viewing pleasure. 
But each time you 
log off the service, 
it automatically 
resizes everything, 
ruining your fastidi¬ 
ous work. You can 
put an end to this by 
saving your resizing 
settings: Simply 
open the Window 
menu and choose 
Remember Window 
Size and Position. 
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the same amount of dough. 

MANN: That’s the mythology of being a 
musician, where things are made to look 
so glamorous. That’s why I irritate a lot of 
people, because I talk about the problems 
of being in the music business and on 
major labels. People just don’t want to hear 
it, because it blows the vibe. They want to 
believe in the mythology. It’s easy to think 
that people like me are really wealthy and 
have it made, and what would it matter if 
they downloaded my record for free. Well, 
it matters a lot. 

MORISSETTE: Napster presents huge 
problems for the artists. It raises the ques¬ 
tion—which is positive—of where and 
how artists are compensated. But I don’t 
agree with the model they’ve set up. The 
artist should be the person who’s ulti¬ 
mately in a position to decide when, 
where, and how something should be 
shared with whomever they choose to 
share it with. 

Y-LIFE: Can’t programs like Napster 
actually help expand a musician’s reach 
and introduce people to music they might 
not otherwise hear? 

FANNING: The potential that Napster 
has to expose people to new material is 
amazing. If you have obscure tastes and 
you don’t feel that many people like a 
particular song, suddenly you have the 
capability of meeting another person 
who is into it and being exposed to other 
material that they’re interested in. 

MANN: It’s possible that Napster works 
mainly as a radio station, so people can 
hear music before they buy it. Many is the 
record I’ve bought based on hearing part 
of one song played on the radio, and the 
rest of the record was terrible. I think 
that’s a legitimate concern, but I don’t 
know what kind of provision you can 
make to ensure that somebody actually 
purchases the music. 

CHUCK D: Everybody thought the cas¬ 
sette recorder and radio would be threats 
to the market, and that proved to be wrong. 
So with this new technology, everybody’s 
saying the same thing, and all it’s doing is 
leading the masses back to the store. I think 
what you will see in the cases of Dre and 
Metallica is some of their biggest sales ever. 

GOLDBERG: In ayear where you had a bil¬ 
lion illegal downloads, record sales 
increased 6.5 percent, and they particularly 
grew in the U.S., which has more Internet 
use than any other country. Record sales also 
increased among the youngest sector of the 


audience—the demographic most likely to 
do unauthorized downloading. I don’t know 
what conclusion can be drawn from this, 
but it’s crazy not to admit it’s happening. In 
the short term, the involvement of people 
online with music has actually caused an 
increase in the paid music business. 

Y-LIFE: So how do we deal with piracy? 
What do you think of the Metallica and 
Dre lawsuits? 

FLANSBURGH: One thing that is unfor¬ 
tunate about Metallica being the spokesman 
for the musicians’ side of things is that their 
example is so singularly unusual. It’s sort of 
like the Mighty Thor representing you at 
the U.N. They are internationally rich, and, 
more important, their music is constantly 
being pushed on audiences. So much of 

‘One thing that’s 
unfortunate about 
Metallica being the 
spokesman for the 
musicians’ side of 
things is that their 
example is so unusual. 
It’s sort of like the 
Mighty Thor repre¬ 
senting you at the U.N.’ 

their stuff is promotionally omnipresent. 
It confuses the basic issue. 

MANN: I’m probably the kind of person 
that people would go to Napster for; one 
is less likely to be able to find my record 
in a big, obvious display in Tower Records. 
You can’t turn on the radio and hear it four 
times a day. So you search for it on Nap¬ 
ster. Well, I sell a tiny fraction of the records 
that anybody on a major label can sell. 

METZGER: This whole Metallica farce 
will be seen one day as f lie textbook exam¬ 
ple of how to set an antagonistic agenda 
with the public. It’s the dumbest thing 
they could have done, and it’s gonna come 
back and bite Metallica in the ass, hard. 
What fools they are if they think throw¬ 
ing a few college kids in jail for trading 


unauthorized Metallica tracks on Napster 
is gonna change things. Even if venture 
capital won’t invest in any Napster-type 
companies, dozens of underground Nap- 
ster-type permutations will pop up. 

GEIGER: I don’t know if it’s jail time 
we’re talking about here. You don’t go to 
jail for a cable box violation. That’s a scare 
tactic. But a $500 or $1,000 fine, that 
would make you say, “Forget it, I’ll just 
pay.” I think the key word is deterrent. 
But at present, I don’t think anything is 
right, based on the fact that the majors are 
not making their music available, and 
that’s really the big issue. 

RUNDGREN: That could be the justifi¬ 
cation for any kind of stealing. Just 
because somebody won’t give me some¬ 
thing, I have a right to steal it? This is just 
profound ignorance fostered by the notion 
that everything can be gotten for free if 
you use the Internet. 

Y-LIFE: But at this point, Napster has reg¬ 
istered 10 million users since August 1999. 
At least 13 million Americans have down¬ 
loaded music for free on the Net. Is it too 
late to put the cat back in the bag? 

ROSEN: This isn’t about policing the 
Internet or trying to put all of the cats back 
in the bag. Our efforts to protect copy¬ 
righted materials are aimed at finding a fair 
business model for artists, record labels, 
and online music services. There is a big dif¬ 
ference between a consumer making a 
copy, or download, for his or her own per¬ 
sonal use, and that same consumer making 
the file available on Napster, where it can 
be freely downloaded by thousands of peo¬ 
ple. This isn’t a consumer rights issue. 

GLASER: For every product the RIAA 
initiates a lawsuit against, they should also 
stimulate a program within the member 
labels to make that same capability avail¬ 
able on a commercial basis. You don’t like 
the way MP3 is doing Beam-it? Great! Sue 
them over it, and the same day get your 
members to announce commercial terms 
under which they will make the same fea¬ 
ture available. You don’t like what Napster 
is doing in terms of facilitating illegal shar¬ 
ing? Fine! The day you sue, announce a 
program to make that same capability is 
available to consumers on a reasonable 
economic basis. That is the only way to 
combat piracy: Show people what the legal 
valid alternatives are, and the vast major¬ 
ity of them will follow that path. 

METZGER: Music has been around for 
40,000 years and the music industry for 
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about 80 years. Whenever you hear some¬ 
one talking about MP3 and Napster, and 
they remark that the majors are here to 
stay, what history are they basing this prog¬ 
nosis on? In the digital age, if you can no 
longer hold it, there’s no need to produce 
it, wrap cellophane around, ship it, and 
stock it on shelves. What value does the 
record industry offer to musicians, as 
opposed to teenage pop acts? Not much as 
far as I can tell. 

Y-LIFE: What’s the solution? 

GEIGER: I think we’re in the most 
unstable period in the history of the 
music business. This is all about extremes. 
We’re in the inflection point, so enjoy the 
ride. Forrester Research said there would 
be three stages—the age of piracy, the age 
of promotion, and the age of commerce, 
and I think until you come out on the 
other end of the age of commerce, noth¬ 
ing is stabilized. It’s going to settle out 
one day with a new set of rules, and the 
one thing that I’m sure about is that it 
will work for consumers in the end. 

ROSEN: The seminal asset is the artist. 
We’re all going to experience many new 
opportunities online. But one premise 


should remain our mantra: The artists and 
those who invest in their creativity should 
be able to determine their own fate. 

CHUCK □: Over the last 20 years, labels 
have ripped off both artists and the public. 
With the advent of the CD, something 
they’re making for as little 89 cents, they 
found it beneficial to be in cahoots with 
retail outlets and force consumers to spend 
$17 on something that shouldn’t cost that 
much. Right now, with this new technolo¬ 
gy, the consumer has gotten to it first. Now, 
for the first time, the audience is a partici¬ 
pant. That’s why the big corporations are 
screaming and trying to say it’s on the 
artists’ behalf. The artists were never a part 
of the equation in the first place. 

MORISSETTE: It’s a matter of the Inter¬ 
net, record companies, and artists coming 
together and not taking the stance that 
has been taken thus far—that one side 
will win and another will lose. So we need 
to find a way, whether it’s through the 
artists’ own Web pages or other sites, to 
access the music easily and still protect it. 
That I support and am excited about. The 
introduction of new technology is genius. 
The main reason why record companies 


exist is to help artists distribute art that 
they couldn’t distribute through the back 
of a bus. So there is a way that everyone 
can synergize and help each other. 

MANN: I don’t know, I think the poor 
musicians will get poorer. I don’t have a 
whole lot of hope that the average Nap¬ 
ster user will care about that. I’m sure there 
are exceptions; I just hope there are a lotoi 
exceptions. But the Net giveth and the Net 
taketh away. People like the idea of down¬ 
loading music, that they own it, and that’s 
the end of it. What can you do, except 
appeal to people’s consciences? 

Y-LIFE: A recent study by Webnoize 
shows that among college students who 
use Napster, over 50 percent would pay $15 
a month for the service. Do you see this type 
of subscription model as a possibility? 

METZGER: If the industry as a whole 
would get together and come up with a 
subscription-based, Napster-style database 
with everything, perhaps administered by 
ASCAP or BMI, maybe even in conjunc¬ 
tion with Napster, which would cost $20 
a month or whatever, and the most pop¬ 
ular downloaded songs on this giant Web 
jukebox would get the most money with 
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prorated micropayments—Shania Twain 
and Backstreet Boys would still make 
more money than Captain Beefheart, 
sadly—I can maybe see the industry sur¬ 
vive, at least a little while longer. But the 
almost comic bungling that they’ve 
shown so far leads me to believe the indus¬ 
try’s days are numbered. 

GOLDBERG: If things are going to be 
digitally delivered, the people who own 
this stuff count. I think the record com¬ 
panies are going to become major players 
in e-commerce. They have to find out what 
consumers want, and very few people 
have lines fast enough to express prefer¬ 
ences right now. 

ROSEN: The recording industry under¬ 
stands the needs of consumers. We want 
to provide the best-quality product pos¬ 
sible and are as excited about the possi¬ 
bilities offered by the Internet as the rest. 
[But] online piracy is a very real threat, one 
that everyone who uses a computer or lis¬ 
tens to music should be concerned about. 
Record companies lose. Creative artists 
lose. But, most important, consumers 
lose. Investments in new music require 
that people believe that their efforts are 


worthwhile. Piracy takes away their 
incentive. 

CLARKE: If you can get people to pay for 
something, and they’re willing to do that 
voluntarily, then they’re going to do that. 
If people think they’re being treated unfair¬ 
ly, and there are alternatives such as 
Freenet, then they will go to the alternative. 

RUNDGREN: The labels should put 
everything they have on servers and start 
working out aggregate music-delivery 
deals. Record labels have to start thinking 
about getting out of the inventory busi¬ 
ness. We want to leave all the duplication 
to the audiences themselves. 

Y-LIFE: Why haven’t the labels already 
done that? 

CHUCK D: The industry has always 
prided itself on keeping technology out 
of the hands of the people. They were pre¬ 
viously approached on MP3 and the 
advantages of file sharing. The major 
record companies refused and rejected 
these new options. The current situation 
arose because people said, “Hey, this is 
something I want for me, and I can’t get 
it the old way.” Necessity is always the 
reason for something like this. 


FLANSBURGH: The problem is that the 
major labels don’t feel comfortable putting 
their stuff in a format where piracy is so 
widespread. They aren’t that naive—after 
all, these people aren’t high all the time. 

GLASER: The major labels are big, hide¬ 
bound organizations that can’t move as 
quickly as individual artists want to or an 
Internet startup might want to. That’s why 
there’s a mismatch between how fast the 
market is moving and how fast the major 
labels are willing to respond. 

ROSEN: It was clear that just a few years 
ago the marriage of the technology indus¬ 
try and the creative community was very 
rocky. The tech people all said that artists 
needed to get with the times. On the cre¬ 
ative side, we got smarter about how busi¬ 
ness models would have to change. 

FANNING: Fear stems from ignorance, and 
when a new technology comes out there is 
some fear, some fighting, and ultimately 
they leam how to incorporate the technol¬ 
ogy into their model, and things are settled 
peacefully. I think we’re at the end of the 
fighting period and in the settlement peri¬ 
od where people are beginning to realize 
the potential of this technology. 3 
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The Skinny: Tweak your music all night 
long—for free 

THE DEFINITIVE MUSIC PLAYER, 
Winamp has been around for years; it even 
survived an AOL buyout. Yes, this tweak¬ 
er’s dream is that good. You can customize 
your experience with an equalizer that 
actually works, more than 10,000 user-cre¬ 
ated skins (exterior designs for the player), 
hundreds of visualizations, and more than 
200 plug-ins ranging from the functional 
(3-D surround sound processors) to the friv¬ 
olous (MPeg Dancer’s robot funkster). Real 
pros can step up to Nullsoft’s shoutcast 
[shoutcast.com] to launch their own Net 
radio station. 

► RECORD MUSIC 

MIXMAN STUDIO 3.3.3 [mixman.com] 
Price: Free, demo; $20 to $90, added-on 
versions 

Download: 6.2MB, Windows; 6.8MB, Mac 
The Skinny: Do-it-yourself electronica 

THINK THAT RAVE DEEJAY’S JOB 
looks easy? Well, now it is! Install Mixman 
Studio and you’re only a mouse click away 
from laying down some raw beats that will 
rival the thunder at any dance club. The 
demo gives you a scant 16 sounds to play 
with, but upgrade to the $90 Pro version 
and you’ll have access to real-time remix¬ 
ing, more than 550 sounds, and all kinds of 
effects and editing features. Musicians can 
record live music through their sound card, 
then add all the instruments they can’t play. 

VISIOSONIC PCDJ 3.8 

[visiosonic.com] 

Price: Free, Phat version; $50 to $200 (spe¬ 
cial offer), enhanced versions 
Download: 2.6MB, Windows 
The Skinny: You’re the deejay, now mix it up 

NEED TO MAKE A QUICK SEGUE FROM 
ska to hip-hop in the middle of a party? An 
ordinary playlist locks you into a night’s 
worth of music in advance. PCDJ lets you 
spin two virtual turntables and play two 
digital music files simultaneously—just 
cue song No. 2 to come up as song No. 1 is 
ending, and use the simple fader to hop 
seamlessly to the next track. Set cue points 
to automate your mix so that you can dance 
with your guests, and use the slider to speed 
or slow the tempo on your MP3s. The $50 
Mixmaster version includes a ripper; the 



TOP IVE 


INDIE BRICK-AND-MORTAR 
STORES WITH INVENTORY 
ONLINE 

ABCD’s An Austin-based mom ’n’ 
pop that wins for its URL alone 
but that also happens to have a great 
selection, [chainstoressuck.com] 
Newbury Comics Interactive 

An excellent selection of records 
from Boston’s biggest indie retailer. 
[newburycomics.com] 

Music Millennium A Portland, 
Oregon, shop with a strong grasp 
on local and classical offerings. 
[musicmillennium.com] 

Twist & Shout A Denver spot 
offering rarities collectors covet, 
such as Bob Marley interview discs 
and REM singles, but at consumer- 
friendly prices, [twistandshout.com] 
Vintage Vinyl A New Jersey store 
that sells CDs and yes, vinyl— 
whether vintage, rare, or brand-new. 
[winyl.com] —A.L 




$200 Digital 1200sl version is designed for 
professional deejays. 


FRUITYLOOPS 2.5 [fruityloops.net] 

Price: Free, demo; $35 to $129, enhanced 
versions 

Download: 3.5MB, Windows 

The Skinny: Mixman Studio for real pros 

EVER WONDER WHAT ALL THOSE 
knobs, buttons, lights, and other gizmos 
in pictures of recording studios are for? 
Find out with FruityLoops, a pro-grade loop 
recorder that takes the mixing capabilities 
of Mixman Studio to extremes. Even the 
demo version contains more sounds than 
you can count. Within minutes of 
installing it you’ll be annoying your house¬ 
mates with your retro groove loops. Tons 
of fun, and great for deejays. H 


Christopher null is the executive editor of 
Ziff Davis SMART BUSINESS for the New 
Economy and thefounderofFilmcritic.com. 
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ACT 2000 CD-Electronic Manual Full OEM Varan $59 
TalkWorks Pro 3.0 Voice/FAX Mess. System, Retail Box $95 
Winfax Basic 9.0 w/CD-Manual, Full oem varan $25 
Winlax Pro 10.0 CD-Manual-License-Full Version $89 

DEALER INQUIRIES WELCOME 
No Credit Card Surcharge 'Price after Man. relate 

SoftMan Products Co 

12654 W. Washington Dl. 4103, Los Angeles. CA 90066 

- Prices subject to change without notice.Ali trademarks are property 

PACIFIC STANDARD TIME MONDAY - SATURDAY 7AM-6PM of their respective owners. Call tor pricing on products not listed. 


■ Corporate POs & 

I CODs WELCOME p 


Printing Postcards for the World” 0 800.348.1438 
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ADVERTISING SECTION 




Get Paid To Surf! 


News Finance Entertainment Travel Sports Tech Hot Deals 






get paid 

to surf the web 



Make money while you surf! 


It’s real! We pay you hard cash to surf, 
shop and chat. Install our Gashbar Navigator 
on your screen and you’ll earn points every 
time you’re online. Each month your points 
convert into a cash payment. 

We show you stuff that reflects your 
lifestyle...and you earn points. We hav 


cool offers for rebates and discounts, and 
links to MP3s, video and gaming. Hit some¬ 
thing you like - get points! Buy from a 
sponsor - more points. And the more points 
you rack up...the more money you earn. 

.. Sign up at: . 

www.uwantcash.com 




UWANT^^CASH.COM 

The click way to make money! 
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ES. 

PRETTY STRANGE 


THE WEIRD AND THE WACKY ON THE INTERNET by scott Alexander 


Phonebashing 


definitely obnoxious—b 
haven’t laughed this hard 


an annoyingly loud and 


the ground by two marauders 
dressed as enormous mobile 
s. Gab at your own risk. Viva 


Star Dudes 

DUDE, YOU’RE NEVER GOING TO BELIEVE 
this. There’s this, like, big bad dude in 
this mean-looking mask who can choke 
dudes from across the room, and he built 
this, like, Death Star thing filled with all these 
dudes in white suits and masks, and the 
only ones who can stop them are these 
ragtag rebel dudes and this one farm- 

of mystic warrior dude. I won’t tell 
you the end, but it gets pretty intense. 

TTce tto fnrr-a - 1 _./ 


The 

Stinky- 

meat 

Project 


The Who Would 
You Kill? Game 


































SURGEON GENERAL’S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 









I want to receive 2 years (24 issues) of 
Yahoo! Internet Life for just $19.97 


it two years of Yahoo! 
ternet Life at the one-year 
sic price! That’s like getting 
e year FREE! 
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PO Box 53381 
Boulder, CO 80323-3381 
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